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Abstract 
 
 
 
The present moment of late 2009 is marked by some crucial events in the 

development of culural relations between Serbia and China..The signing of general 
Agreement on Strategic Partnership between PR China and Republic of Serbia in 2009, the 
new Law in Culture introduced in Serbia also in 2009,  Festival of Chinese Culture organized 
in Serbia in the same year and emerging activities of Confucius Institute Belgrade, together 
create a sum of favorable factors for amelioration of cultural exchange processes between the 
two countries. As political relations are estimated to be on the highest historical level of 
achievement and the economical relations estimated as underdeveloped but with a high 
potential and importance, this thesis researches the possibilities of development of cultural 
relations in the mutually sustainable and supportive relation of culture, politics and economy. 
Civil sector is estimated to be the future important carrier of diversified cultural exchanges of 
these two countries through exploring variety of possibilities of financing by cooperating 
with the business sector. Also, necessity for strategic planning in developments of cultural 
exchange programs and evaluation of program contents are the deducted priorities of this 
issue. 
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                                             Résumé 

 
 

Mots - clés : l’histoire des relations culturelles et politiques, les systèmes 
institutionnels, la collaboration internationale en culture, la diplomatie culturelle, le 
sponsorisme corporatif en culture, le secteur des organisations non gouvernementales, le 
partenariat stratégique, les rapports bilatéraux et multilatéraux. 

 
 
 
« La route de la soie » est la plus connue et la plus longue route de l’échange 

commercial dans l’histoire humaine. Mais, outre leur usage de l’échange des biens matériels 
et des matières premières, elle a introduit aussi les innovations en sens technologique de 
l’Occident à l’Est et inversement. Cette route présentait également le moyen par lequel 
s’effectuait l’échange de plusieurs biens intellectuels et spirituels d’un continent à l’autre. 
Les nombreuses religions, les arts, les idées et les connaissances entraient dans les nouveaux 
et inconnus territoires, formant ainsi un échange culturel d’une signification inappréciable 
pour le développement historique de la civilisation. 

 
Aujourd’hui, la Route de la soie n’est plus une notion géographique, du fait qu’en 

époque de la Révolution Informatique et de la Globalisation, les distances sont devenues  
surmontables en un microseconde. Maintenant, la Route de la soie est une métaphore pour les 
innombrables canaux virtuels de l’échange d’idées, d’informations, de produits culturels et 
artistiques. Cette thèse mastère traite de l’analyse de l’état actuel du réseau de l’échange 
culturel entre la République Nationale de Chine et la République de Serbie, ainsi  que de 
possibilités indispensables pour leur avancement et redéfinition.  
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La Serbie et la Chine ont entamé ses rapports officiels diplomatiques le 5.10.1949., au 
moment où la République Fédérale Socialiste de Yougoslavie de ce temps-là a reconnu la 
République Nationale de Chine. L’Ambassade de la RFS de Yougoslavie en RN de Chine a 
été ouverte pour la première fois en mois de mai 1955. L’établissement d’initiales relations 
politiques et diplomatiques accompagnait les premiers projets de l’échange culturel ayant 
pour l’objectif de renforcer les nouveaux procès-verbaux.  Pourtant, même vers l’année 
1958., vu que les dirigeants de la RN de Chine et de la RFSY ne s’entendaient pas au sujet de 
l’interprétation du système d’état communiste et qu’ils se croisaient de manière significative 
dans le choix de ses alliées et de soutien fournit par les grandes forces mondiales de ce 
temps, commence une période de l’arrêt de rapports diplomatiques  et d’une campagne anti-
yougoslave en Chine. Cette situation a duré jusqu’à l’an 1964, où les rapports diplomatiques 
et les institutions de l’ambassade ont été établis de nouveau ce qui a été suivi par 
l’amélioration progressive de rapports qui culminait  en 1977. par la visite de Josip Broz Tito 
en Chine. Après les expériences négatives  de la révolution culturelle et la chute définitive de 
la Bande des Quatre, la RN de Chine a vu en Yougoslavie un modèle de l’organisation d’état 
et d’économie dont elle pourrait beaucoup d’apprendre afin de réformer son propre système. 
Au début des années 90, la RFSY s’est décomposée en ses unités fédérales ce qui a été suivi 
de la guerre civile en Bosnie et en Croitie. La Serbie et le Monténégro forment la République 
Fédérale de Yougoslavie qui continue les rapports diplomatiques avec la Chine. En cette 
période, la RN de Chine donne son soutien et son appui à la RF de Yougoslavie. En 1997 
l’ex-Président de la RF de Yougoslavie, Slobodan Milošević, fait la visite officielle en Chine 
et en 1999, pendant le bombardement de la Serbie par les forces de NATO, l'ambassade 
chinoise de Belgrade a été également touchée, provoquant une grande condamnation du 
gouvernement chinois. Après la séparation entre la Serbie et le Monténégro, la RN de Chine 
poursuit les rapports diplomatiques avec la Serbie et donne un soutien permanent sous forme 
de donations irréversibles et de support politique. Cela a culminé en août 2009  lors de la 
visite officielle du Président de Serbie, Boris Tadić, en Chine qui a signé avec le Président 
chinois Hu Jiantao l'Accord sur la Coopération Stratégique de deux pays, représentant un 
accord unique et très important que le gouvernement chinois n'avait signé jusqu'à présent  
qu'avec quelques pays partenaires dans le monde. 

 
En ce qui concerne l'échange culturel et les rapports culturels, leurs commencement 

officiel s'est passé le 07.06.1957, où il a été signé le premier Accord de la Collaboration 
Culturelle entre la RN de Chine et la République Fédérale Socialiste de Yougoslavie. De ce 
temps, ce genre de l'accord continue périodiquement, généralement en période de quatre ans. 
Les rapports culturels ont été accompagnés, au cours de l'histoire, par les rapports politiques, 
abaissant au moment de la crise des rapports généraux entre ces deux pays et servant comme 
le facteur de revitalisation de ces crises après la nouvelle restitution de rapports officiels. En 
l'an 2006, à Belgrade est ouvert le premier Institut Konfucie dans la région, en tant que le 
centre culturel chinois, ce que représentait l'acte crucial dans le développement de 
collaboration culturelle ces deux pays. Actuellement, il est en vigueur l'Accord sur la 
Collaboration culturelle de la RN de Chine et de la République de Serbie pour la période 
2008-2012, déterminant une série de mesures pour le renforcement et la continue de la 
collaboration dans le domain culturel. En octobre 2009, aura lieu le Festival de la Culture 
Chinoise à Belgrade, tandis que le Festival de la Culture Serbe en Chine est prévu pour l'an 
2010. 
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Le système légal en Chine est de première instance aux multiples niveaux. Le 

document constitutionnel de la RN de Chine stipule  que le Congrès National des Peuples et 
son Comité représentent les institutions possédant le pouvoir étatique et législatif. Suite à des 
réformes et à la politique d’ouverture vers le monde, la RN de Chine a commencé de 
renforcer le secteur législatif en culture, en devenant de plus en plus systématique et 
normalisé. Selon les statistiques grossières, la NR de Chine a instauré, depuis sa constitution 
en 1949, plus de 300 lois portant sur la culture, les ordonnances et les status administratifs y 
compris la Loi sur la Protection de Reliques Culturelles et la Loi sur la Protection de Droit 
d’Auteur, l’objet d’un travail intensif en dernières années. Les institutions de culture en 
Chine peuvent être divisées à des organes cultural-administratif, des institutions  culturelles, 
des sociétés de culture et des organisations sociales. 

Le secteur non gouvernemental en Chine, même encore limité par certaines lois-
cadres qui l’engagent à la subordination du secteur d’état, représente le facteur d’initiatives 
de secteur civil, de plus en plus présent en RN de Chine et d’après certaines estimations, ces 
133 000 organisations officiellement enregistrées et 1268 fondations sont un des promoteurs-
clés de réforme actuelle de la société chinoise ainsi que le potentiel pour la suite  du   
développement de la collaboration internationale. 

 
Le secteur de culture, en République de Serbie a été longtemps en période de 

coincement et en transition sans loi-cadre adéquate, c-à-d la Loi de Culture adéquate. Après 
17 ans, à la date du 31.08.2009, Serbie  a obtenu la nouvelle Loi de Culture statuant les 
positions de tous les sujets en culture par les droits précisément définis, les engagements et 
les responsabilités de l’état, des régions autonomes et des unités de l’autonomie. Il a été 
envisagé également l’établissement de Stratégie du Développement de Secteur Culturel en 
Serbie dans l’avenir prochain. Il a été défini par le projet de l’état, déjà pour les années 2001-
2003, qu’une des priorités  principales en Serbie était l’établissement de rapports au niveau 
international, et il est à attendre que la nouvelle Loi sur la Culture contribuera au 
développement du programme de la collaboration culturelle plus accéléré et de  meilleurs 
qualité avec les pays du monde. 

 
Le secteur non gouvernemental en Serbie a joué le rôle-clé dans les changements et 

les réformes de la société et du système à la fin des années 90 et au début de nouvel 
millénaire, quoique son caractère légal était en position indéterminé, due à la collision de 
quelques lois en vigueur. Le secteur non gouvernemental en Serbie se rapporte à des 
associations, fondations, héritages et fonds. A la lumière de la transition et des changements, 
le secteur non gouvernemental est en procès de nouvel redéfinissement, tant qu’au point de 
vue de sa position légale que de son rôle dans la société. Il n’est pas nécessaire d’ajouter que 
ce secteur a justement été, en certaine période, le promoteur des cours principaux de la 
collaboration internationale et des échanges dans le domaine de la culture. 

 
En parlant de l’échange culturel, il s’impose la notion de la diplomatie culturelle, 

déterminant par sa définition « l’approfondissement et la création de rapports internationaux 
à travers de l’échange culturel ». Il existe certaine distinction entre la diplomatie publique et 
culturelle, bien qu’elles possèdent les mêmes objectifs fondamentaux, qui se reflète en 
moyens et en gradation de méthodes directes ou indirectes qu’elles utilisent dans l’activité 
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diplomatique. En cours modernes de la RN de Chine, la diplomatie culturelle est reconnue 
comme une des priorités compatibles à la stratégie chinoise du développement pacifique et 
représente la méthode de réalisation d’une « puissance douce » en face de la puissance 
militaire, nucléaire et économique.  

 
La corrélation entre les rapports internationaux politiques, économiques et culturelles 

est un ensemble organique indivisible, fonctionnant selon le principe d’influence réciproque 
et de rapports interactifs. En ce moment historique, la RN de Chine et la Serbie ont le niveau 
supérieur du développement des rapports politiques jusqu’a présent, tandis que les rapports 
économiques sont au niveau moins développé causé par l’excédent de l’exportation de Serbie 
en Chine, par rapport à l’importation et de l’exploitation insuffisante du potentiel de la 
collaboration économique. Les rapports culturels se développant de façon traditionnellement 
positive, peuvent être le catalyseur du développement des rapports économiques et politiques 
contre le soutien rétroactif de ces deux secteurs.  

 
Dans l’analyse des intérêts actuels pour l’approfondissement de l’échange culturel 

entre la Chine et la Serbie, certains de principaux intérêts identifiés jusqu’à ce moment, sont 
le renforcement des liens politiques et de soutien politique, l’établissement de la paix et de 
stabilité, relations publiques internationales, présentation de potentiels économiques, 
promotion de carrières et le développement institutionnel, enrichissement de l’offre culturelle 
des deux pays, potentiel de tourisme, puis les problèmes d’intégration de la communauté 
chinoise en Serbie, le maintien et la continuation de la tradition des relations culturelles, le 
dépassement des barrières culturelles dans les rapports d’affaires et finalement, l’ouverture 
vers le monde comme un objectif mutuel initial de la RN de Chine et de la Serbie, vue que 
les deux pays ont été isolés en certaine période, soumis à l’embargo et exclus de courses de la 
civilisation moderne. 

 
D’après les estimations ci-haut indiquées concernant les potentiels et les intérêts 

actuels, la stratégie proposée par cette thèse mastère comprend le développement du 
partenariat stratégique dans le domaine de la culture ce que signifierait d’abord le 
développement de la collaboration culturelle contre une réflexion attentive de facteurs, 
d’acteurs, de groupes cibles, de thèmes, de matières et d’accès visant l’avancement de ce 
projet. Egalement, le partenariat stratégique signifierait la conclusion des partenariats 
stratégiques entre les institutions individuelles dont on contribuera à la communication et la 
collaboration directe parmi ces deux systèmes culturels, ainsi que le partenariat stratégique 
entre les régions et les villes individuels. En ce sens et vu que la Serbie déjà a sa « province 
fraternelle » en Chine – la province Heilongjiang et la province Jilin comme « la province 
fraternelle » de Voïvodine, il serait nécessaire de surélever au-dessus d’une forme déjà 
existant de la collaboration protocolaire, un mécanisme plus dynamique, plus moderne de 
l’échange. Il faudrait d’abord, pour leur préparation, examiner détaillement les ressources 
culturelles et les corps institutionnels de provinces données. 

 
Comme il a été indiqué précédemment, le potentiel de l’échange culturel se trouve 

aussi dans la collaboration des secteurs économique et culturel c-à-d en considération sur le 
mode de l’utilisation de programmes intelligents de l’échange culturel pour la promotion du 
potentiel économique. Ainsi, les secteurs culturel et économique pourront coexister en un 
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rapport symbolique de façon que le secteur d’affaire effectuera le sponsoring ou le 
cofinancement de projets se référant au échange culturel, assurant ainsi pour soi-même les 
plates-formes précieuse de marketing et de réseau  d’affaires ainsi que de surmonter les 
différences culturelles, qui pourront être un obstacle important pour la collaboration 
commerciale entre la Serbie et la Chine. 

 
Les autres stratégies proposées se rapportent à l’importance du développement de la 

collaboration culturelle dans le secteur non gouvernemental du raison de l’approfondissement 
et de la diversification du niveau de l’échange culturel, de la relocation partielle des acteurs 
de l’échange culturel de l’institution d’état aux divers secteurs civils, ainsi que des 
possibilités d’allègement fiscaux et de moyens alternatifs de financement de ces 
organisations. Il est souligné aussi l’importance d’inclusion de l’art contemporain, 
respectivement la mise en évidence particulière à l’échange culturel dans le domaine de l’art 
contemporain, en vue d’élargissement du niveau social de l’auditoire,  de dispersement des 
préjugés ainsi que de donner l’information directe sur la culture contemporaine de deux pays. 
En ce sens, on a mis en relief les programmes du type « artiste in résidence », l’échange 
direct des artistes et des groupes artistiques avec l’expérience de séjour de travail dans un 
autre pays et la réalisation des œuvres de coproduction et des formes de collaboration 
durables, résistants. 

 
En sens de priorité ci-haut indiquée, de deux pays concernant l’ouverture vers le 

monde, une des stratégies proposées est la réalisation mutuelle des formes multilatérales de la 
collaboration culturelle, suite au fait que dans le domaine de la collaboration internationale 
en culture, le trend mondial est le transfert du contexte de la collaboration bilatérale à celle 
multilatérale. 

 
Enfin, pour la réalisation de tous ces stratégies, il est nécessaire que les deux pays 

donnent la priorité au question de la collaboration culturelle avec d’autre pays et d’identifier 
véritablement l’importance de la collaboration culturelle et leur potentiel et force en tant que 
le catalyseur pour le développement d’autres rapports signifiants  interétatiques, avant tout 
économiques et politiques. 

 
Devant les organes d’état de la République de Serbie, chargés de la collaboration 

culturelle avec la RN de Chine il y aura, dans l’avenir prochain, deux provocations 
importantes – le Festival de la Culture Serbe à Beijing en 2010 et l’exposition mondiale 
EXPO à Shanghai, en même année. Ces deux manifestations pourront être, avec assez de 
compréhension sur leur signification et leur potentiel de l’échange culturel et d’accès 
stratégique à leur planification, un pas important dans la suite de l’avancement des rapports 
entre la RN de Chine et la Serbie.                                                                                                                                                                                                                                 

 
 
 
 
 
 
 



 12 

 
 
 
 
 
 
 
 
 

 
 
 
 
“The culture of today is developing in an age of information revolution and economic 

globalization. As human society progresses, no civilization can survive or develop in 
isolation. Interaction offers the best hope for long-term co-existence between Eastern and 
Western cultures and among different national cultures. Nothing brings people together better 
than culture, and culture will be increasingly important in international relations in the 21st 
century. This gives rise to an urgent need for cultural interaction among countries to avoid 
confrontations, eliminate discrimination among nations and bring closer political and 
economic ties among countries”1 

 
                                       Sun Jiazheng, Minister of Culture of PR China for 1998-2008 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                 
1 “Chinese Culture in the 21st century: Choice and Commitment”, Speech by Sun Jiazheng at “Experience Chinese culture in 
the US”, New York, 6.09.2000 
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INTRODUCTION 
 
 
 
 
 
The Silk road (or Silk Road; Chinese: Sichou zhi lu 丝绸之路) or rather the "silk 

roads" is the most famous and longest trade route of human history. It served as a path not 
only for items and goods being transported from East to West and vice versa, but also as a 
door for foreign ideas, foreign religions (Buddhism, Manichaeism, Zoroastrianism, 
Nestorians, Islam), foreign cultures, foreign knowledge (Indian and Arab astronomy and 
mathematics) and foreign arts (music, dance, painting, handicrafts) enriching China and for 
Chinese culture and knowledge leaving the motherland and spreading to the West. The most 
important good leaving China and wandering to the west was the silk, hence the name of the 
road(s), but Chinese knowledge also left China to wander to the West (book printing, 
rhubarb, paper making, compass, porcelain). The name "silk road" was first created by the 
German scholar Richthofen in 1877. From the beginning of the 20th century on archeologists 
like the Swede Sven Hedin started to rediscover the old trade routes that had stretched from 
the Chinese capital Chang'an (modern Xi'an/Shaanxi) to Persia and the Mediterranean Sea 
from the Han Dynasty  to the end of the Tang dynasty period. 

 
The UNESCO project on an 'Integral Study of the Silk Roads: Roads of Dialogue' 

(1988-1997) examined the various types of contact and exchanges which took place along 
these roads and their impact on the history and civilization of our modern world, shedding 
light on the many identities and common heritage of the peoples involved. 2 

 
In the contemporary times, the informational era, silk roads serve as a redefined 

metaphor of paths of exchange between the East and the West. They are no longer a 
geographical feature and they are no longer limited by time and space. In the Information 
Age, the era of Internet and media, extended knowledge networks and globalization, the 
definition of silk roads receives a rather virtual character. The number of existing and 
possible silk roads is endless, spreading along the paths of cultural, economical, political, 
scientific and informational exchange in a much more vibrant frequency of exchange every 
day through modern means of communication that allow us to cross the planet in a few 
seconds. 

 
Having the possibilities of exchange in the Information Age leaves us with questions 

of qualitative use of the exchange channels and establishment of the institutional framework 
and practice for the development of successful exchange practices for both sides of the 
communication process. 
 

                                                 
2 http://portal.unesco.org/culture 

 

http://www.chinaknowledge.de/Literature/Religion/buddhism.html
http://www.chinaknowledge.de/Literature/Religion/manicheism.html
http://www.chinaknowledge.de/Literature/Religion/xianjiao.html
http://www.chinaknowledge.de/Literature/Religion/nestorianism.html
http://www.chinaknowledge.de/History/Han/han.html
http://www.chinaknowledge.de/History/Tang/tang.html
http://portal.unesco.org/culture
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China and Serbia issued a joint statement during a visit by Serbian President Boris 
Tadic to China in August 2009, announcing the establishment of a Strategic Partnership. The 
political relations of the two countries are estimated by both sides to be in their highest 
historical level  with economical relations as a priority in strategic conducts of the near future.  

 
In this work I will try to examine what role can culture have in this process, the 

potentials of culture as a catalyst of cooperation processes on different important levels, 
namely politics and economy. Also, I will try to represent and evaluate the modes of cultural 
exchanges between Serbia and China used so far and suggest redefined forms and strategies 
of exchange in the scope of the contemporary times. In order to do this, it is important to 
examine the interests for further deepening of cultural relations between the two countries.  

After dedicating almost a year to the study f Chinese culture and language and a 
collaborator of Confucius Institute Belgrade and a founder of an NGO aimed at cultural 
exchange with PRC, I have gained practical experience and in time got more and more aware 
of the importance of this field and the need for research of roots and perspectives of cultural 
exchange between China and Serbia.  

In the Conference “Europe and China” held in Brussels in 20093, it was stated that it 
is the European tendency currently to transform the European perception of China as a threat 
to China as a collaborator, as a far more constructive model to mutual benefit. Cultural is the 
mediating field that can significantly contribute to this reforming.  

  
 
 
 
   
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

                                                 
3 http://www.vub.ac.be/biccs/index.htm  

http://www.vub.ac.be/biccs/index.htm
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I             HISTORICAL PREVIEW 

 
 
 
1.1. First cultural contacts: The value of itinerary literature 
 
 
 
   Until World War II China was for Serbian people a very vaguely familiar distant 

land of the rising sun with very few real, direct contacts and insufficient relevant information. 
It was World War II that drew the attention to China and consequently more information 
about this country to the Yugoslav region. After Yugoslavia has acknowledged PR China on 
1.10.1949 and the establishment of diplomatic relations on 2.01.1955, the channels of official 
exchange of information were possible. 

 
   All the information and insight in China before the beginning of official relations 

were based on itinerary or travel literature of respectable citizens of Serbian origin that 
travelled to China and vividly described the life, customs, conditions, culture, politics and 
every-day life in China of the last historical dynasty- Qing dynasty. 

 
  The value of this abundant, versatile literature lies in its informational significance 

(being the first insight in Chinese culture for inhabitants of Serbia) and also in its 
documentary character with the richness of vivid descriptions that are a precious record of 
the time. 

 
    The itinerary literature of that time can be divided according to the authors to the 

literature written by Serbian intellectuals, ordinary people and soldiers. 
 
  One of the most outstanding individuals that created itinerary records of China 

were:4 
 
Count Sava Vladisavljevic (1660-1738), a Serbian aristocrat, writer, translator and 

diplomat on the Court of Peter the Great, that established the first borders between Russia 
and China, has written the first known records of China by the Serbian authors that he 
collected while he was sent to China on a military-intelligence mission by the Russian Court. 

 
Milan Jovanovic- Morski (1834-1896), a writer, a doctor and inevitably a very 

interesting character of the Serbian culture of XIX century, wrote “Tamo amo po istoku 
(Crte)” (“Here and there across the East”) in 1894 where he has given apprehensive 

                                                 
4“Podnebesko carstvo- Srbi o Kini 1725-1940”, R. Pusic, Cigoja Beograd, 2006:16 
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description of the Chinese people of the time. He has also written a valuable review of Hong 
Kong of late XIX century. 
 

Dr Milutin Velimirovic (1893-1973), a student of medicine in Moscow, Prague and 
Paris, a personal friend of V.V. Mayakovski and an employee of Russian- Chinese expedition 
in Tianjin, wrote a valuable collection of travel records “Kroz Kinu” (“Through China”) in 
1930. He also published his travel records as a column in magazine “Politika” and “Misao” 
during 1922. Another member of his family- Jelena Ljalja Velimirovic, that was born in 
Harbin in 1912 and grew up in China, also wrote outstanding lyrical portraits of China 
published in Serbian magazines of that time.  

 
Dr Paja Radosavljevic (1879-1958), a renowned psychologist, pedagogue and 

anthropologist that spent his career in the USA. wrote “Duh kineske culture i civilizacije” 
(“The spirit of Chinese culture and civilization”) in 1923 for the magazine “Misao” reflecting 
the perception of Serbian intellectuals of that time regarding the Chinese world. 

 
Travel literature written by soldiers refers to the First Serbian Voluntary Division in 

the First World War, formed in 1916 in Odessa, that went through a crusade through Siberia, 
China and later Java, Singapore, Ceylon etc. on a sea route to Thessaloniki Front. As they 
went through different regions of China they have written down many impressions and 
descriptions of the world they have witnessed there. Most prominent authors of this group are 
Jovan D. Milanovic, Dr. Slavko Diklic, Surgeon Dr. Vlada Stanojevic and others. 

 
Itinerary literature gave the people of the Yugoslav region a firsthand, immediate 

portrait of the Chinese world of that time and still serves as a valuable collection of data 
regarding the first Sino-Serbian contacts. 

 
 

 
1.2. History of political relations  

 
 
The history of political relations of People’s Republic of China and Republic of 

Serbia (or formerly Socialist Federative Republic of Yugoslavia, Federal Republic of 
Yugoslavia and Serbia and Montenegro) went through several stages of development 
throughout the 20th and the beginning of the 21st century.  Although it was for quite some 
time considered that the 5.10.1949 is the first day in the history of political relations of China 
and Former Yugoslavia, recent researches have shown that in 1947 Yugoslavia has 
acknowledged secretly Chang Kai-Shek’s Democratic Republic of China which was opposed 
to Mao Zidong’s effort to create the Communist People’s Republic of China. 5 

 
The overall history of political relations can be roughly divided into several basic 

stages: 

                                                 
5 “Zaboravljena epizoda: Jugoslovensko-Kineski Odnosi 1947. godine”, Jovan Cavoski, “Tokovi Istorije”, Br.4, 2006:3 
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1947-1949; The period of problematic acknowledgement of Chank Kai-Shek’s 

Republic and absence of diplomatic relations between the two countries 
 
1949- 1958; Establishment of political and diplomatic relations, mutual official 

recognition and opening of Embassies in both countries, gradual development of relations. 
 
1958-1964; Anti-Yugoslav campaign in China, SFRY was accused of revisionism and 

collaboration with the USA. 
 
1964-1971; Reestablishment of the institutions of both Embassies, slow gradual 

improvement of political relations through several Yugoslav visits to China on the 
governmental level. 

 
1971-1992; First Chinese governmental visit to SFRY after 1958, intensive 

improvement in relations through time after the visit of J.B. Tito to PR China in 1977. China 
used SFRY as one of the role models for the reform of their society after the Cultural 
Revolution and the Gang of Four era. 

 
1992-2000; PR China continues the productive relations with new formed Federal 

Republic of Yugoslavia as a direct continuation of relations with SFRY. Intensive support 
and help from the Chinese officials especially during and after the NATO bombing in 1999. 

 
2000-2009; PR China continues the relations with the newly formed democratic 

government in Serbia. Several very important mutual visits on the governmental level and 
signing of crucial agreements in cooperations in the period 2004-2009 culminated with the 
signing of Agreement on Strategic Partnership between the two parties in August 2009.  

 
Through examining the detailed record on official visits and important political events 

we can more thoroughly get an insight into the dynamic development of political relations 
between Serbia and PR China. The list of these historical facts is given in the chart below6: 

 
 
 

1947 Socialist Federative Republic of Yugoslavia secretly acknowledged Chang Kai-Shek’s Republic of China  

5.October 1949  People’s Federal Republic of Yugoslavia has acknowledged People’s Republic of China  

2. January 1955  
Yugoslav Minister of Foreign Affairs Koča Popović sent a telegram and a draft of a communiqué regarding 
the establishment of diplomatic relations between two countries to the Minister of Foreign Affaires Zhou 
Enlai.  

October 1955  China and Yugoslavia announced simultaneously communiqué regarding the establishment of diplomatic 
relations; later both sides decided that 2. January is the date of establishment of diplomatic relations between 

                                                 
6 Ministry of Foreign Affairs of Serbia: Diplomatic Archive 1945-1978 
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the two countries  

26. May 1955  First Ambassador of China in Yugoslavia Wu Xiuquan gave his acridity to the Yugoslav President Josip Broz  
Tito  

30. June 1955 First Yugoslav Ambassador in China V. Popović gave his acridity to President Mao Zidong 

25. June 1958  Yugoslav Ambassador left China and went back home  

August 1964 Chinese new Ambassador in Yugoslavia Kang Maozhao comes from China to Yugoslavia 

March 1969 Yugoslavia Assistant of Minister of Trade Ilkonovski visits China 

29. May 1970. New Yugoslav Ambassador in China Oreščanin gave his acridities to President Dong Biwu.  

26.August 1970 Chinese Ambassador in Yugoslavia Zeng Tao gave his acridities to Yugoslav President Josip Broz Tito  

9-15.June 1971 
Chinese Minister of Foreign Affaires Yu Zhan visited Yugoslavia. It was the first Chinese political delegation 

 that visited Yugoslavia since  1958 

6-12 October 1975 President of The Presidentship of Yugoslavia Džemal Bjedić visits China after being invited by Premier Zhou 
Enlai.  

30August-8 
September 1977  

After being invited by the Chinese Government President Josip Broz Tito came to the official friendly visit to 
China. 

21-28. August1978  President of the Central Committee of Chinese Communist Party  Hua Guofeng visited Yugoslavia 

6. May 1980 
President of the Central Committee of Communist Party of China was present at the funeral of President 

 of SFRY (Socialist federative republic of Yugoslavia) Josipa Broza Tita in Belgrade 

1980 President of the Presidentship of SFRY  Veselin Đuranović visited China 

May 1983 General Secretary of the Central Committee of Communist Party of China Hu Yaobang visted SFRJ.  

May 1983 Raif Dizdarević, President of the General Assembly of  SFRY visited China  

1984 Li Xiannian, President of the Government of PR China visited Yugoslavia  

1986 Zhao Ziyang, President of the Government of State Council of PR China visited  SFRJ.  

1986 Radovan Vlajković, President of the Presidentship of  SFRY visited China 
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1991 Borisav Jović, Member of the Presidentship of SFRY visited PR China 

1992 

Federal Republic of Yugoslavia was announced on 27th of April. China has announced on 30th of April that 
they are ready to develop friendly relations with Yugoslavia and cooperation on the basis of 5 principles of 
peaceful coexistence and that the Chinese Ambassador in SFRJ will become the Ambassador of federal 
republic of Yugoslavia.  

14-16.September 1992 President of the Government has been to the working visit to China and had a meeting with President Yang 
Shangkun and President of the Government Li Peng.  

2-4.September 1993 
Yugoslav Minister of Foreign Affaires Vladislav Jovanović visited China according to the invitation of the 
Minister of Foreign Affaires Qian Qichen with whom he had a meeting. He also had a meeting with Wu 
Xueqian, Vice President of national Committee of Chinese National Consultative Conference  

9-12. April 1995  President of Government and Minister of Foreign Affaires Qian Qichen made a return visit to Yugoslav 
Minister of Foreign Affaires Vladislavu Jovanoviću.  

18-23 December 1995  President of Yugoslavia Zoran Lilić has been in an official visit to China after being invited by President 
Jiang Zemin. It was the first visit to China of the president of new Yugoslavia. 

13-18 August 1996  Vice President of the Temporary Committee of National People’s Congress Wu Jieping led a delegation of 
Chinese National People’s Congress in an official and friendly visit.   

25-30 August 1997  Minister of Foreign Affaires Milan Milutinović went to China on an official visit.  

13-16 November  1997 
President of Federal Republic of Yugoslavia Slobodan Milosevic went on an official visit to China invited by 
the President of China Jiang Zemin. The two presidents had signed “Mutual Declaration between PR China 
and FR of Yugoslavia on the friendly relations and cooperation”  

23-27.March 1998  According to the invitation of the Chinese Government Vice President of the Government Nikola Šainović 
visited Shanghai and Beijing where he met Vice President of Government Li Lanqinga.  

3. July 1998 
The ceremony of the official opening of Yugoslav General Consulate in Shanghai was held, with many 
important political names form the Chinese side and Yugoslav Ambassador in China Slobodan Unković  
present..  

7-11. August  1998  Deputy of the Presidentship of Permanent Committee of National People’s Congress Peng Peiyun visited 
Yugoslavia 

13-16 March 1999  Mr. Novaković, Deputy of Minister of Foreign Affaires, visited China and had a meeting with Minister of 
Foreign Affaires Tang Jiaxuan and his deputy Wang Yingfan.  
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9-12 May 1999 

After the attack of NATO to the Chinese Embassy in Belgrade, Wang Guozhang, Member of the Leading 
Group of Chinese Ministry of Foreign Affaires managed a special team on behalf of the Chinese Government 
regarding this incident. Mr Wang Guozhang has had a meeting with President of SRY Slobodan Milošević 
and Minister of Foreign Affaires Vladislav Jovanović.  

23 September 1999  Chinese Minister of Foreign Affaires Tang Jiaxuan had an official conversation with Minister of Foreign 
Affaires Vladislav Jovanović during the 54. Meeting of the Assembly of United Nations  

October 1999 Chinese Government decided to give a non-returnable donation to Yugoslavia of 80 million Yuan.  

23 October -1 
November  1999  

Margit Savović, President of Committee for Cooperation between Government of Yugoslavia and UNICEF 
and the position of women, led a delegation of women in China where she has had a meeting with Peng 
Peiyuan Deputy of the President of Permanent Committee of National People’s Congress of China.  

25 December 1999  Minister of Foreign Affaires Zivadin Jovanović had been to an official visit to China and met Chinese 
President of Government Zhu Rongji and Chinese Minister of Foreign Affaires Tang Jianxuan.  

10-14.April 2000 Filip Vujanović, President of Government of Montenegro led a delegation visiting Province Guizhou.  

7-12 June 2000  Mayer of Belgrade Vojislav Mihajlović led a delegation visiting Beijing.  

11-13 June 2000 
Li Peng, President of Permanent Committee of  National People’s Congress of China. Visited Yugoslavia and 
held a speech about the future international cooperation and bilateral relations of China and FR of 
Yugoslavia.  

24-26 August 2000  Liu Gucheng, Assistant of Minister of Foreign Affairs visited Yugoslavia.  

2-4 December 2000  Tang Jiaxuan, Minister of Foreign Affairs visited Yugoslavia  

23-25 October  2004 

President of Serbia Boris Tadic had a conversation with the Delegation of National Committee of Political 
Advisory Conference of Chinese People led by Vice- President Li Jangdong. It was recognized that the 
political relations of the two countries are very favorable and that they open a great potential for future 
cooperation especially in the economical sense.   
Parliamentary Delegations of SCG and PR China had a meeting in Belgrade.  

11 January 2005 
Minister of Foreign Affaires Vuk Draskovic received the delegation of Ministry of Foreign Affairs of PR 
China led by Xiao Jun where the Chinese interest for amelioration of cooperation on all levels was expressed 
again.  

02 February 2005 Minister of Education of Serbia Slobodan Vuksanović and Vice Minister of Education of PR China Wu Chidi 
signed a Memorandum of Educational Cooperation between Serbia and China 

18. Feb. 2005.  
President of Serbia Boris Tadic travelled to an unofficial visit to China invited by the Chinese President Hu 
Jintao. Tadic gave lectures in Chamber of Commerce of China regarding the economical potential of Serbia 
and the possibilities of strategic investments in Serbia. 
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June 2006  Delegation of National Committee of All-Chinese Consultative Conference led by the Vice President Wang 
Zhongyu visited Serbia. 

November 2007  The visit of Serbian Minister of Economy and Regional Development M. Dinkic to PR China  

August 2009 

Serbian President Boris Tadic’s official visit  to China from 20-25.09.2009 culminated in the signing of a 
Strategic Partnership Agreement between both countries, a very important Agreement on a high level that 
only a few countries in the world have signed with China.  During his visit he discussed political and bilateral 
trade interest with the Chinese President Hu Jintao, Premier Wen Jiabao and China’s top legislator Wu 
Bangguo. President Boris Tadić says that relations between Beograd and Peiping “are at the maximal take in 
history”. 

 
1.1 History of cultural relations 
 
 
The first Agreement on Cultural Cooperation between Serbia (Yugoslavia at that 

time) and China was signed on 07.06.1957. It was designed at that time that the Agreements 
should be signed periodically every 2 or 4 years. 

 
The most recent Agreement signed was the one concluded on 18.09.2008 in Belgrade. 

The name of this Agreement is “Program of the Collaboration in the Field of Culture 
between Ministries of Culture of Serbia and PR China for 2008-2012”. Usually, the 
agreements of this kind are being signed by the Governments of the two countries, but in this 
case the Agreement was signed between the two Ministries of Culture. 

 
The full list of most important events in the history of cultural relations between the 

two countries is given in the below chart7: 
 
 

1950 First exchange program- Beijing opera in Yugoslavia and “Kolo” Assembly in China 

1955 First program of exchange of students between Yugoslavia and China 

April 1956 China and Yugoslavia sign a pre- contract of cooperation. Chinese side insists on building cultural 
relations, while the Yugoslav side slightly hesitates due to “the lack of financial funds” 

1956 The week of Yugoslav cinema in China, films such as “Trenuci odluke”, “Kekec”, “Njih dvojica”, 
“Nevjera” were presented 

June 1957  China and Yugoslavia sign a contract of Cultural Exchange Program 

1957 China starts the collaboration with “Jugo knjiga”, Yugoslav leading publishing house. Also, mutual 
material support of the journalists starts between journals “Borba” and “Renmin Ribao” 

                                                 
7 Ministry of Foreign Affaires; Diplomatic Archive 1945-1978 
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1957 China and Yugoslavia start a student exchange program. During this year 20 Chinese students had come to 
study in Yug. and 5 Yugoslav students went to China.  

1957 

“Zbirka materijala o Jugoslaviji” (“Collection of material about Yugoslavia”) was published in China in 
15 000 copies. Visit of “KUD Branko Krsmanovic”  (national dances group), “Community of women’s 
societies of Yugoslavia”, “Youth league of Yugoslavia”, “Community of lawyers” and “Association of 
audibly disabled” visit China 

1958 
Downfall of the cultural relations triggered with the alleged political incident in Hungary. Chinese 
government reduces the budget for cultural exchange with Yugoslavia in double. Alleged bad reception of 
Chinese art assembly in Yugoslavia. 

1958-1959 Anti-Yugoslav campaign in China. Brochure “On the contemporary revisionism in Yugoslavia” broadly 
disseminated across China 

1959 Continuation of film exchange , In SFRJ “Agency for export and import of the movies” and in China 
“China Film Distribution Co. Beijing”, film “Cesta duga godinu dana” 

1960 The year passed without any form of cultural exchange 

1961 Yugoslavia was attacked in Chinese media for the support to imperialism and taking loans from the USA 

1963 Cathedra for Serbo-Croatian language was opened in Beijing 

1964 TANJUG (Yugoslav news agency) correspondent Branko Bogdanovic sends reports from China 

1968 Cooperation merely on the level of trade and industry, cultural cooperation  on  the downfall 

1969 
Graduate but constant improvement of the cultural relations, visit of the Yugoslav governmental 
delegation to China. Cooperation in the filed of education is defined to be the method of indirect 
diplomacy 

1970 Exchange of the Ambassadors on both sides 

1971 Exchange of the films, “Bitka na Neretvi” (“Battle on Neretva ”) as the Yugloslav movie exchanged and 
“Red women’s battalion” as the Chinese movie exchanged 

Autumn 1971 Chinese dance and theatre group visits Yugoslavia. Chinese tourist delegation visits Yugoslavia.  

1972 
SANU (Serbian Academy of Science and Art) appoints an official letter to the Chinese Academy of 
Science. China appoints a translator, a cook and an interior designer for the opening of the first Chinese 
restaurant in Yugoslavia. The film “Neretva” was sold to the Chinese film agency. 



 23 

1973 

Exhibition “National liberation struggle in the works of the visual artists of Yugoslavia” as a guest 
exhibition in Beijing. Exhibition of archeological discoveries of China visits Yugoslavia. Educational 
exchange (7 Yugoslav students arriving in Beijing to study Chinese, 6 Chinese students arriving to 
Belgrade) 

1974 Visit of the delegation of Beijing University to Belgrade. Yugoslav films “Sutjeska” and “Uzicka 
Republika” screened in China. 

1975 
Assembly “Liaonin” of the traditional dance and songs tours Yugoslavia. Chinese film “From victory to 
victory” screens in Belgrade. Cooperation of Yugoslav and Chinese Red Cross. Delegation of Belgrade 
University returns the visit by going to Beijing 

Late 1975 
Visit of the Chinese delegation of Radio-Television Broadcast to all the Yugoslav radio and television 
centers. Yugoslav film “Plamen” (“Flame”) broadcasted on Chinese national television as well as the TV 
program about Yugoslav folklore 

1976 Visit of the Yugoslav Radio-Television delegation to Chinese radio and TV stations, development of 
negotiations 

1977 “Devojacki most” (Young girl’s bridge), Yugoslav film, screened in Chinese cinemas 

Late 1977 After the Congress of the Communist Party of this year, revitalization of culture in China bringing more 
opportunities for cultural exchange 

1978 Beijing Theatre of Puppets visits BITEF festival in Belgrade. 

1978 
China and Yugoslavia sign a three year contract on cooperation in the field of education and culture for 
the period 1978-1980, with the desire to renew the contract every three years. Chinese express a need to 
learn from Yugoslav experience in order to overcome the burdens of their past. 

5.April 1993 Exhibition of paintings of the Chinese artists was opened in Belgrade Cultural Centre and the income from 
the exhibition was given to the refugee children in Serbia. 

7-15.Oct.1993  Famous Chinese poet Zhou Huofan took part in the manifestation Smedrevo Poetic Autumn and a Golden 
Key of the City of Smederevo was given to him for that occasion.  

26.June-10.July 
1994 

Serbian ballet troop of 7 members toured China and performed in cities like Beijing, Nanjing, Changzhou 
etc.  

17-25.August 
1994 Chinese children artistic group visits and performs in Serbia.  

7-22.Sept.1995  Serbian Assembly of National Dance performs in China.  

15-29.Oct. 1995 Gao Hongpo, Secretary of the Chinese Association of Writers has been the head of the delegation of 
writers visiting Serbia.  
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18-27.Aug. 1996 Chinese Assembly of Oriental Dance visits Serbia. 

15-19.Oct. 1997 Deputy Director of the media agency Xinhua visits Belgrade after the invitation from TANJUG. 

9-16.June 1998  Delegation of Chinese Bureau for Inventions visits Yugoslavia and signs a contract with the Yugoslavian 
Bureau for Inventions regarding the protection of intellectual rights. 

11-26.Sept. 1998 Delegation of Yugoslav Association of Writers visits China and signs a contract with the All-Chinese 
Association for Literature and Artistic Circles for the period 1999.-2002.  

17.-26.June 1999 President of Association of Journalists of Serbia Komrakov was a head of the Yugoslav delegation of 
journalists in their visit to China. 

8.-11.Oct.1999  Ivković, Minister of Science and Technique in the Government of Republic of Serbia visits China.  

15.-27.Nov.1999 Chinese delegation of writers took part in the 36. Belgrade Writers Meeting.  

End of 1999 Six Chinese students study in Yugoslavia with 4 Chinese language professors. At the same time 6 
Yugoslav students and one professor of Serbian language are in China.  

6.-15.May 2000 Čedomir Mirković, Yugoslav Minister of Culture opened the Festival of Yugoslav Culture in China.    

6.-15.May 2000 Belgrade Philharmonic Orchestra visits China and takes part in Festival of Yugoslav Culture in China.  

15.May-15.June 
2002 Exhibition of 60 mask-figures from Beijing Opera in Museum of History of Yugoslavia in Belgrade.  

8.-12. November 
2003.  

Premier of Serbia Zoran Živković, with the high level delegation visits Shanghai and Beijing, Program of 
Cultural and Educational Collaboration of China and Serbia and Montenegro for 2003-2005 was 
established. 

2006 Minister of Culture of Serbia D. Kojadinovic with the delegation paid an official visit to China 17-
25.06.2006 

September 2006 Institute Confucius is opened in Belgrade, Chinese Cultural Center within Faculty of Philology 

2008 First International Conference of Chinese Studies held in Belgrade 

2009 Festival of Chinese Culture in Belgrade 

 
 
 
As seen through the table above the history of cultural relations had its dynamic 

development from a very mutually fruitful exchange relation to a complete absence of any 
form of cultural relations and back. 
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What is obvious is that the cinematography together with TV production later was an 

important and the most common means of cultural exchange between Yugoslavia and China 
in the middle and second half of the XX century, due to the common communist, anti-fascist 
and anti-capitalist ideology in the films. What is interesting and can be seen through the table 
above is that the exchange in the filed of cinematography was present even when the 
relations were in severe crisis. This just shows that the film industry of that communist era 
was an important trade market, and that the Chinese side had an emphasized need for import 
of films that was perceived as more important than the crisis in international relations. Also, 
communist China of the 60s and 70s was very interested in technologies of media that were 
used in former Yugoslavia, which we can see through their thorough visits to Yugoslav 
media centers. 

 
Also, throughout the whole history of cultural relations of China and Serbia, 

educational exchange played an important role and is still a predominant form of cultural 
relations carriers. This is strongly determined by the Chinese traditional manner of 
international exchange commonly conduced through educational exchange,. Educational 
exchange was and still is perceived by the Chinese side as the prioritized solid ground of 
indirect diplomacy.  

 
The cultural exchange between Serbia and China has gone through several reshaping 

of its character, from being the means of first establishment of diplomatic relations, through 
being the means of expressing the anti-propaganda, then the Chinese urge to learn from the 
Yugoslav model after the failure of The Cultural Revolution in China; coming to the support 
to Serbia in the wartime, bombing and political and international difficulties of the 90s, again 
expressed through projects of cultural exchange. 
 

1.3.1.  Diagram of historical interdependence of political and cultural relations 
 

 
Putting the history of political and cultural relations in comparison, we can trace the 

interdependence of these two spheres and their inseparable coexistence. In some cases 
cultural exchanges have prepared or anticipated the important political events like for 
example the 1963 opening of Cathedra for Serbo-Croatian language in Beijing that came just 
before the 1964 reestablishment of diplomatic relations through reestablishment of the 
respectful Embassies in both countries. In some other cases cultural exchange was the direct 
outcome of the happenings of political dimension as is for example the alleged bad reception 
of Chinese artistic group in SFRY and abolishment of projects of cult. exchange after the 
1958 downfall of political relations and Anti-Yugoslav campaign in PRC. 

 
The detailed review of the comparative and mutually influential relation of the two is 

given in the following chart: 
 



 26 

 
 
 

Diagram of interdependence of political and cultural relations between PRC and Serbia 
through history 
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1.3.2 Recent cultural exchanges 
 

   In order to closely and in more detail analyze the content of the cultural exchange 
and the trends and tendencies from the recent past, the complete exhaustive list of the cultural 
exchange programs from 2001-2008 is given bellow: 

 
2001 
 
- Serbia takes part at the International Forum of Women Presidents at 

University of Beijing. 
- Serbia takes part at International Competition of Pianists in Shanghai. 
- Serbian composer and performer Sanja Ilic and his project Balkanika take part 

at the Music Festival of Shanghai. 
 
2002 
 
- Consultations of the assistants of Ministries of Foreign Affairs- (D. 

Crnogorcevic and Zhou Wenzhang) during which the initiative for starting the Chinese 
Cultural center in Belgrade was initiated. 

- Days of Culture of PR China held in Belgrade (29.09.-08.10.2002), Assembly 
of Beijing Opera take part at BITEF theatre festival in Belgrade; Exhibition of contemporary 
Chinese naïve paintings held in Museum of Yugoslav History. 

- Choir “Colegium musicum” held concerts in Shanghai, Hangzhou, Beijing 
and Tianjin; they took part at the VI International Choir Festival in Beijing and won three 
golden medals. 

- The exhibition of 100 most important Chinese archeological discoveries in 
XX century held in Belgrade.  

- The exhibition of Chinese puppets - characters of Beijing opera held in 
Museum of Yugoslav History. 

- Documentary film “Predeli magleni…predeli pesnicki” of Mirko Nedeljkovic 
for the Radio-Television of Serbia, took part at the IX Shanghai Festival of Documentary 
Film. 

- Within the II International Competition of Vocal Soloists in Beijing, Snezana 
Savcic, opera singer from Belgrade participated. 

- Liang Shaoji, visual artist from Shanghai took part at the X Biennale of Visual 
Art in Pancevo, Serbia. 

 
2003 
 
- Program of Cultural and Educational Collaboration concluded in June 2003 in           

Beijing between the Council of Ministers of Serbia and Montenegro and Government of PR 
China for 2003-2005 (In June 2005 Ministry of Foreign Affairs of Serbia and Montenegro 
has suggested to extend the validity of this Program until the new agreement is signed). 

- Assembly “Marsija” took part at the V Shanghai International Festival of Art. 
- Book of Ivo Andric, Serbian Nobel prize winning writer “The Bridge of 

Drina” and “The Bosnian Story” were given as a gift to the Embassy in Henan. 
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- Serbian artists took part at I International Art Biennale in Beijing. 
 
2004 
 
- Serbia composer Ivan Jeftic performed as a guest of Beijing Philharmonic 

Orchestra in September 2004. 
- At the regular meeting of Committee of World Heritage in Suzhou on 29.06.-

02.07. 2004, Monastery Visoki Decani entered the list of World Cultural Heritage. 
- Children Choir of Music School “Mokranjac” performed in Shanghai 18-

24.06.2004. 
 
     2005 
 
- Delegation of Ministry of Culture of PR China visited Serbia and Montenegro 

headed by Deputy Minister Zhao Weisui, 12.06.-15.06.2005. 
- Deputy Minister of Education of PR China Wu Qidi visits Serbia and 

Montenegro 31.01.-03.02.2005. 
- Deputy Minister of Sport and Vice-President of International Olympic 

Committee of PR China Wang Bao liang visits Serbia and Montenegro 6.11.-9.11.2005. 
- Exhibition of Chinese Ceramic held in Belgrade (January-February 2005). 
- Puppet Theatre of Shadows from Shanxi province visits Belgrade (February 

2005). 
- Festival of Asian Film “Asia on the palm of the hand” held in Belgrade Sava 

Center with films from PR China.  
- Music group from Tianjin “Seashell” participated BELEF Festival in Belgrade 

(28.06.2005). 
- Exhibition “Money in China - 4 Millenniums of History” held in Museum of 

Yugoslav History, 22.12.2005. 
- Two performances “Dogodilo se u isto vreme” and “Obicno vece”of Slavija 

Theatre from Belgrade held in Embassy of PR China.  
- Serbian artists took part in the II Art Biennale in Beijing “Contemporary ART 

with Humanistic Background” (29.09.-20.10.2005). 
 
     2006 
 
- Exhibition “Royal bronze” of the National Museum of China held in Museum 

of      Yugoslav History in Belgrade. 
- Sculpture named “Gertruda” of the Belgrade sculptor Vesna Pantelic installed 

in Beijing Olympic Park. 
- Minister of Culture of Serbia D. Kojadinovic with the delegation paid an 

official visit to China 17-25.06.2006. 
- Director of BELEF festival center Milena Stojicevic paid an official working 

visit to Beijing. 
- Delegation of Serbian Publishers paid a visit to China. 
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     2007 
 
- Chinese publishers participated Belgrade Book Fair. 
- 33 Chinese participants took part at the Festival “Joy of Europe” in Belgrade. 
- Delegation of General Governance for Press and Publishing of PR China paid 

an official visit to Belgrade according to the invitation of Minister of culture V. Brajovic. 
 
2008  
 
- Ministry of Foreign Affairs and Ministry of Culture of Serbia prepared the 

material that was passed to the newly established Jincai Art Library in China. 
- Serbian art group “Illegal confectioners” visited Shanghai invited by the 

Shanghai Zendai Museum of Modern Art. 
- Nine Serbian visual artists exhibited at III Beijing Biennale of Art. 
- Children’s Theatre of Kragujevac performed at International Children’s 

Theatre Festival in Shanghai. 
- Exhibition about the saving and repairing the consequences of the earthquake 

that stroke the region of Wen Chuan opened in USUF gallery in Belgrade. 
- Delegation of Chinese Writers participated 53rd International Belgrade Book 

Fair. 
- KUD “Djoka Pavlovic” from Belgrade participated International Festival of 

Folklore in Shanghai, invited by Baoshan Shanghai district and Shanghai Administration for 
Culture, Radio and TV. 

 
Using this exhaustive list as a sample we can analyse the contents through several 

categories: 
 

Cultural Sphere Number of 
projects 

 Public sector   Civil sector  Presentations of 
Chinese cult. in 
Serbia  

Presentations 
of Serbian 
cult. in 
China 

 
Music  

7 4 3 1 6 

 
Theatre 

5 3 2 3 2 

 
Folk dance 

1 1 / / 1 

 
Visual arts 

11 7 4 6 5 

 
Literature 

5 5 / 2 3 

 
Film and TV 

2 1 1 / 2 

 
Forums/ 
conferences 

1 1 / / 1 

Other 3 2 1 2 1 
TOTAL 35 24 11 13 22 
                                      
                                             Content analysis 2001-2008 
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From the chart given above we can draw several conclusions: 

 
- The number of projects of presentation of Serbian culture in China is predominant; 

the number of projects of presentation of Chinese culture in Serbia is in almost 50% less 
quantity.  

 
- Public sector is the predominant sector in cultural exchanges versus the civil sector. 
 
- Visual arts and music are the predominant cultural spheres of exchange followed by 

theatre and literature. 
 
- The total number of projects is in average 4.37 projects per year which is 

significantly under the average cultural exchange ratio in bilateral cult. relations and 
undoubtedly significantly under the real potential of cult. exchange projects between Serbia 
and PR China. This fact opens the question of necessity of redefined strategies in creation of 
carefully planned cultural relations, further prioritizing of the cause and searching for other 
sources of funding which will be discussed in the last chapter dedicated to strategies’ 
proposals.  
 

1.4. Cultural exchange in the field of cinematography 
 

     During the XX century cultural exchange in the domain of cinematography was the 
predominant branch of cultural exchange between Serbia and China. Even in time when the 
official political relations in the scope of world forces weren’t favorable, the cinematography 
exchange was still present; creating an image of similarity, compassion and closeness 
between the two cultures and that perception is pretty much present nowadays among 
Chinese people. The Yugoslav/Serbian people are somewhat perceived as “comrades”, 
working class, left-wing oriented people from the East of West. This was the “positive 
stereotype” created through the characters in Yugoslav movies and TV series. Even though 
that image or perception is significantly changed in the contemporary times, some remains of 
this vision are still present and can somewhat serve as a ground for further development of 
the relations.  The list of films imported from Yugoslavia in middle XX century in China is 
long, including titles such as: 

 
“Trenuci odluke”(“Decisive moments”), exchanged in 1956 
 
 “Kekec” (“Kekec”), exchanged in 1956 
 
 “Nevjera”(Mistrust), exchanged in 1956 
 
 “Cesta duga godinu dana”(“A year long road”), exchanged in 1959 
 
“Valter brani Sarajevo” (“Valter defends Sarajevo”) 
 
“Most” (“Bridge”) 



 31 

 
“Bitka na Neretvi” (“Battle of Neretva”), exchanged in 1971 
 
“Sutjeska” (“Sutjeska”) 
 
“Uzicka Republika” (“Republic of Uzice”), both exchanged in 1974 
 
“Plamen”(“Flame”), broadcasted on Chinese TV in 1975 
 
“Devojacki most” (“Young girl’s bridge”), exchanged in 1977 
 
 
The agencies that conducted this process of film exchange were Agency for Export 

and Import of Films in SFRJ (Socialist Federative Republic of Yugoslavia) and China Film 
Distribution Company Beijing.  In 1977 according to the Archive of Serbian Ministry of 
Foreign Affairs in Yugoslav diplomatic strategy the use of film was underlined as the most 
convenient measure for Yugoslav informational-propagandistic approach to China. 

 
Cinematography as well was a powerful creator of the image of Chinese people 

among Serbian people. During the communist era it is evident that there was a disproportion 
in the popularity of Chinese films in Yugoslavia in comparison to the success of Yugoslav 
films in China. Chinese films such as “From victory to victory”(1975) and “Red battalion of 
women” (1971) drew the attention of Yugoslav audience at the time. In the later period films 
about martial arts became famous worldwide including heroes like Bruce Lee and Jacky 
Chen which received a substantial popularity in Yugoslavia. Finally, directors like Zhang 
Yimou created a more sophisticated, artistic form of martial art movies such as “Crouching 
tiger, hidden dragon” and “The house of the flying daggers” which experienced great success 
in Serbian film audience, bringing out more spiritual and profound aspects of Chinese culture 
appreciated for their philosophical and aesthetical values. Directors like Hong Kong 
originated Wong Kar Wai with films such as “Chunking Express” and “In the mood for love” 
are highly appreciated among the Serbian intellectual circles for the sublime aesthetic 
standards and unique poetic elements, very original in the European film surrounding. Also, 
director Jia Zhang Ke is present every year with his latest production within the Belgrade 
Film Festival FEST, as he is a favorite of the Serbian film critics. 

 
For many years Serbian most prominent film festival FEST is including films of 

Chinese authors which draw considerable attention of the audience. FEST has also 
established a section named “Asian film” due to the specific interest of Serbian film audience 
in this aesthetic wing of cinematographic production. 

 
Films that were broadcasted during FEST in the period 2002-2009 were8: 
 
“Durian Durian”, directed by Fruit Chan, FEST 2002 
 
“Xiari Nuan Yang Yang”(“I love Beijing”), directed by Ning Ying, FEST 2002 

                                                 
8 http://www.fest.rs/2010/index.html 
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“Ren Xiao Yao” (“Unknown pleasures”), directed by Jia Zhang-ke, FEST 2003 
 
“Er Di” (“Er Di”), directed by Wang Xiao Shuai, FEST 2004 
 
“Bu Jian” (“Quests”), directed by Li Kang Sheng, FEST 2004  
 

           “Shi Mian Mai Fu” (“House fo the flying daggers”), directed by Zhang Yimou, FEST      
2005 
 
“2046”(“2046”), directed by Wong Kar Wai, FEST 2005 
 
“Shi Jie” (“The World”), directed by Jia Zhang-Ke, FEST 2005 
 
“Zui Hao De Shi Guang”(“Time for love”), directed by Hou Xiao Xian, FEST 2006 
 
“Tian Bian Yi Duo Yun”(“Strange cloud”), directed by Cai Ming Liang, FEST 2006 
 
“Dong” (“East”), directed by Jia Zhang-ke, FEST 2007 
 
“Wu Ji”(“Vow”), directed by Kaige Chen, FEST 2007 
 
“San Xia Hao Ren”(“Still life”), directed by Zhang Ke Jia, FEST 2007 
 
“Ye Che”(“Night train”), directed by Diao Yinan, FEST 2008 
 
“Wu Yong” (“Inutile”), directed by Jia Zhang-Ke, FEST 2008 
 
“Neo lounge”(“Neo lounge”), a  Joanna Vasquez Arong production in China, FEST  
2008 
 
“Shi Jie” (“Lust, attention”), directed by Ang Li, FEST 2008 
 
“Er Shi Si Cheng”(“City 24”), directed by Jia Zhang-ke, FEST 2009 
 
All of the films draw considerate audience attention and through years created a solid 

base for audience reception of Chinese films of the contemporary era with several 
outstanding scientific analysis of Chinese film coming from the graduates of Faculty of 
Drama Art in Belgrade.  

 
In 2009/10 Museum of Yugoslav Cinematheque is planning to organize a Festival of 

Chinese Film. This museum has a large collection of Chinese films, many of them not 
identified or translated yet and there is also a planned project of systematizing and archiving 
of this large collection in the following years. 

 

http://www.variety.com/profiles/people/main/2303138/Joanna%20Vasquez%20Arong.html?dataSet=1
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Film as a media has proven to be a powerful tool of intercultural dialogue and 
exchange owing to the fact that it reaches wide masses and speaks through symbolic, 
universal languages that are appealing to wide audiences. It is also considerably less 
expensive for cultural exportation and requires a short interval of time for the audience 
reception. In the language of public diplomacy film is called the “fast media” in contrast to 
other “slow media” as radio, newspapers etc. Cinematography carries a high potential in the 
future development of cultural exchange between China and Serbia. How one film played a 
significant role in development of intercultural links will be explained in the next chapter 
discussing the film “Valter defends Sarajevo” 
 

 
1.4.1. “Valter defends Sarajevo”, a phenomenon of culture 

 
 
   Valter Brani Sarajevo (German: ''Das Ist Walter'') is a Yugoslavian drama film from 

1974 that takes place during World War II starring Velimir Bata Živojinović, directed by 
Hajrudin Krvavac and written by Djordje Lebovic. 

 
Valter defends Sarajevo is film about the resistance of the people of Sarajevo under 

the Nazi occupation. In the end of the war, the German army retires and they have an 
important suffice of fuel. Valter, mysterious and charismatic leader of the resistance manages 
in cutting their supplies. The Germans start to make the most incredible plans to try to 
eliminate him, but Valter remains uncatchable. 

 
To briefly analyze the phenomenon of popularity of this film in PR China, we would 

have to first detect the historical development of importation of films in China. 
 
Before the Second World War and the later foundation of PRC, the importation of 

films was predominated by Hollywood films. This fact can be expressed through figures of 
statistics: 

-  In 1933, there were 431 feature imports, with 355 of them being U.S. feature films, 
which thus accounted for 82% of the total.9 

-  In 1934, 345 U.S. feature films were imported, accounting for 85% of the total.  

-  In 1936, 328 U.S. feature films were imported, accounting for 89% of the total.  

Following the founding of the PRC on October 1, 1949, and particularly after the 
outbreak of the Korean War in July 1950, the Chinese market was closed to Hollywood films 

                                                 

9 ”Hollywood’s crusade in China prior to China’s WTO accession”, Ting Wang, JUMP CUT,  Review of contemporary 
media, 2006 

 

http://en.wikipedia.org/wiki/German_language
http://en.wikipedia.org/wiki/Yugoslavia
http://en.wikipedia.org/wiki/Drama_film
http://en.wikipedia.org/wiki/World_War_II
http://en.wikipedia.org/wiki/Velimir_Bata_%C5%BDivojinovi%C4%87
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largely due to ideological and diplomatic barriers, as well as New China’s embrace of a 
national self-reliance ethos.  

The number of movie-viewers increased sharply, from 47 million in 1949 to 415 
million in 1959. Movie attendance reached an all-time high of 4.17 billion entries in that 
same year. In the 17 years between the founding of the People's Republic of China and the 
Cultural Revolution, 603 feature films and 8,342 reels of documentaries and newsreels were 
produced, sponsored mostly as Communist propaganda by the government. Chinese 
filmmakers were sent to Moscow to study Soviet filmmaking. 

Cinema in China was officially positioned as a state-funded cultural institution and an 
important form of art for government propaganda as well as social enlightenment, aimed 
essentially at national cohesion and ideological unification. Cinema was also a primary 
format of social recreation enjoyed by the general public in China. But it was subsidized as a 
major employee benefit from state enterprises through group ticket purchasing, rather than 
anything close to how a commercial industry operated for profit as was the case in the United 
States.  

China’s Film Bureau, the primary government entity that regulates the Chinese film 
industry, was under the administrative umbrella of the Ministry of Culture until 1986, when it 
was placed under the leadership of the Ministry of Radio, Film & Television (MRFT, 
renamed in 1998 as SARFT — State Administration of Radio, Film & Television). It was at 
this point that film began to be gradually integrated into the nation’s audiovisual industry. 

It is in these circumstances that the importation of foreign films was limited to the 
ideologically common film industries which were for example North Korean, Albanian and 
Yugoslavian. 

“Valter defends Sarajevo” experienced an incredible success within the Chinese 
audience and Valter’s character become one of the pop icons of XX century China. The 
success of “Valter defends Sarajevo” can be measured by the number of Chinese citizens 
waiting for the leading actor Bata Zivojinovic at the Beijing airport when he visited PRC 
which can be counted in hundreds of thousands, the fact that the famous Qing Dao beer got 
his face as a trademark of “Valter” beer and by the fact that every Chinese taxi driver can 
sing the soundtrack melody of this film to you. Valter became a true personification of a hero 
in China. In a way Valter has done more for the public relation and public diplomacy of 
former Yugoslavia and now Serbia in PR China than any of the political efforts. It is still the 
biggest cultural product ever exported to China. 

The image of Valter is still present in the collective Chinese consciousness attaching a 
sense of commonness and amicability to Serbian culture. The reasons of this phenomenon 
can be explained through the fact that the cultural offer in PRC at the time when Valter 
appeared was very narrow and limited and that Valter with its Western style sense of 
dramaturgy, spectacle and action shaped in an ideologically correct form, brought a very 
exciting cultural product for the wide Chinese audiences. 

 

http://en.wikipedia.org/wiki/People%27s_Republic_of_China
http://en.wikipedia.org/wiki/Cultural_Revolution
http://en.wikipedia.org/wiki/Newsreel
http://en.wikipedia.org/wiki/Communist_Party_of_China
http://en.wikipedia.org/wiki/Propaganda
http://en.wikipedia.org/wiki/Moscow
http://en.wikipedia.org/wiki/Soviet
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In some studies of Valter as a cultural phenomenon the powerful character of Valter is 
also decoded as the metaphor of the charismatic leader character, common to both 
Yugoslavia and Mao Zidong era PRC.  

“Although it uses the name of the national hero Valter Peric, Valter defends Sarajevo 
is of course not a film about him nor is a film about the real Sarajevo. It is a romanticized 
version of NOB (National Liberation War), revolutionary movement building the 
brotherhood and unity of our nations. Valter was one of the illegal names of Josip Broz Tito. 
The sounding syntax “Das ist Valter!” that was transferred from film into music and 
colloquial language is just a way in which pop culture mythology expresses a series of 
equivalences: Tito – partisans – people - revolution, or the famous slogan ‘Tito- that’s all of 
us’ ”10 

 
The pop culture mythology with its equivalences and personifications was just 

suitable to the mass-oriented, allegoric language of cultural propaganda characteristic for 
former communist countries in XX century. 

 
This is, apart from the limited cultural choice and inevitable artistic and production 

quality of the film, one of the key reasons why this film was so successfully transplanted to 
the Chinese cultural market and sill remains one of the strongest cultural links to Serbia in 
the Chinese perception. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

                                                 
10 “Vlas Tito iskustvo”, Dejan Krsic, WHW, Zagreb, Work in Progress, Beograd 2004:15 
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II        CURRENT SITUATION ANALYSIS 
 
 
 
2.1       Contemporary cultural system of PR China 
 
 
 
2.1.1.  China’s legislative system 

 

The legislative system in China's Constitution is a grade one system with multi levels. 
The Constitution stipulates that the "National People's Congress and the Standing Committee 
of the National People’s Congress exercise the state legislative power"11 This means the 
National People's Congress (NPC) and its Standing Committee are the institutions which 
exercise legislative rights in China. Since China exercises a single legislative system, with 
basic characteristics of a single supreme state power organ and single Constitution, 
legislature of the supreme state power organ has the highest legal effect and is the basis for 
the stipulation of any other legislative regulations and documents. Therefore, China's 
legislative system is a grade one system.  

In order to administrate state affairs effectively according to China's national 
conditions, the Constitution conferred the right of creating laws and regulations to state 
administrative departments and state departments at different local levels. This kind of 
legislative system is called grade one legislative system with multi levels. In China, the state 
legislative power can only be exercised by the highest power body - the NPC and its 
Standing Committee. Laws stipulated by the NPC are the basis of all other laws and 
regulations. As the highest organ of state power, the NPC enjoys the right of adjusting by 
means of law the basic and overall issues in state and social life. The highest administrative 
organ in China is the State Council, which is the executive body of the highest state power 
body. The Constitution gives the State Council the right to "stipulate administrative measures 
and work out administrative laws and regulations according to the Constitution and law". 
This right, subordinated to the Constitution and state laws, is stemmed from the state 
legislative rights. The administrative laws and regulations stipulated by the State Council 
embody the Constitution and state laws concretely. Ministries and commissions under the 

                                                 
11 “China's Legislation Law and the Making of a More Orderly and Representative Legislative System”, Laura Paler, The 
China Quarterly, Cambridge University Press , 2005:301-318 
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State Council deliver orders, instruction and regulations within their limits of authority 
according to the administrative laws, regulations, decisions and orders of the State Council as 
well as to the law. The Constitution also gives the right of stipulating local laws and 
regulations to provincial and municipal people's congresses and their standing committees. 
The effect of local laws and regulations is lower than the state laws and administrative 
regulations. In ethnic autonomous regions, people's congresses have the right to stipulate 
autonomous regulations according to local ethnic political, economic and cultural 
characteristics.  

Generally, the standard documents worked out by the highest state power body are 
called laws; those worked out by the highest state administrative organ are called 
administrative laws and regulations; those worked out by the executive departments (such as 
Ministry of Culture) under the highest state administrative organ are called administrative 
regulations and rules; and those worked out by power organs at provincial level  are called 
local laws and regulations. Creation of administrative laws and regulations, administrative 
regulations and rules and local laws and regulations are, narrowly speaking, not legislative 
activities. Instead, it is execution of the Constitution and the state laws. But, generally, it is 
considered as legislative action. 

 
 
2.1.2. Cultural laws and regulations in China 
 

Since the reform and opening up policy was initiated, China has strengthened the 
research of Cultural legislation, which began to be systematized and standardized. According 
to rough statistics, since the founding of the People’s Republic of China in 1949, China has 
stipulated more than 300 Cultural-related laws, regulations and administrative rules, 
including the Law on the Protection of Cultural Relics and the Copyright Law. In addition, 
Local power organs and governments have also worked out a great number of local laws, 
regulations and rules exercising the state laws and administrative regulations. It can be said 
that there are now laws and regulations to follow and refer to in significant aspects of social 
Cultural relations and management of Cultural undertakings.  

China's Cultural legal system is a trans-department and multi-level system with the 
Constitution at the core and the cultural laws as the major contents, covering the 
administrative law, the civil affairs law, commercial law, economic law, social law, criminal 
law and procedural law12. It includes three parts in its structure: The first is the Constitution. 
The stipulation in the Constitution on the basic state system, cultural development and 
guarantee of citizens' rights of conducting cultural activities are the basic principles for 
cultural legislation. The Constitution stipulates, "The state develops literary and artistic 
causes, news and broadcasting causes, publication and distribution causes, libraries, 
museums, cultural centers and other cultural undertakings to serve the people and 

                                                 
12 “Social Transformations in Chinese society”, edited by Bian Yan-jie, Chan Kwok-bun and Cheung Tak-sing, The 

Official Annual of the Hong Kong Sociological Association, 2005 
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socialism."..."the state protects scenic spots and historical sites, precious cultural relics and 
other important historical and cultural heritage"  

 
The Constitution guarantees citizens' rights of conducting scientific research, literary 

and artistic creation and other cultural activities, and guarantees citizens’ freedom of speech, 
publication, assembly, association, demonstration and religion. These stipulations are the 
basis for the establishment of cultural legal system, and meanwhile are part of the cultural 
system. The second is cultural laws, which are a general name for all the laws and regulations 
stipulated in accordance to the Constitution to adjust the state cultural administration and 
social relations in social cultural life. The Cultural Relics Protection Law is one of the most 
important cultural laws in China, which includes stipulations on the protection, utilization 
and research of Cultural relics. In aspects including performances, film, broadcasting, TV 
and publishing, the State Council has worked out administrative laws and regulations 
guaranteeing citizens' democratic rights in speech, publication and expression. And the third 
is relevant legal bodies engaging mainly in administrative law, civil law, commercial law, 
economic law, social law, criminal law and procedural law. The stipulations in the 
administrative law on the duties and rights of state administrative departments are the basis 
of cultural administration. The stipulations in civil law on certificate of market entities as 
well as the rights, duties and actions of market entities are the legal basis for the existence 
and operation of Cultural product exchanges. 

 
 At present, the civil laws and regulations having been stipulated by the state and 

suitable for cultural product exchanges include general principles of civil law, economic 
contract law, foreign economic contract law, technological contract law and copyright law 
The company law, insurance law and parts of commercial law are also restrictive in cultural 
market. Economic laws are a general name for laws and regulations adjusting social 
economic relations when the state interferes or coordinates the market for sake of social 
benefit. Compared with exchanges of ordinary commodities, exchange of Cultural products 
aims first at social benefit. So, many economic laws are legal means guaranteeing the normal 
circulation of Cultural products.  

 
 
2.1.3. Laws and regulations on cultural exchanges with foreign countries 

China's cultural exchanges with foreign countries follow centralized administration by 
the Ministry of Culture. Since the founding of the People’s Republic in 1949, the work of 
cultural exchanges with foreign countries has been under a centralized leadership, 
implementing centralized administration by specialized departments. This administrative 
system is conducive to guaranteeing unified planning, administration and consistency of the 
cultural exchange work with foreign countries under the guidance of the country's diplomatic 
policies and foreign Cultural policies, so as to better present China to the world and enable 
China to have cultural cooperation with the rest of the world.10  

The principle of implementing a centralized administration by specialized 
departments in cultural exchanges with foreign countries combines the unified and 
centralized administration with responsibilities at different levels. The Ministry of Culture 
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and cultural departments (or bureaus) of all provincial governments should carry out a 
system of centralized administration through specialized departments. The main functions of 
these departments are to research the foreign policies and principles of the central 
government, to study and stipulate various rules and regulations, to make general planning, 
organize and implement plans for cultural exchanges with foreign countries, to examine and 
approve the cultural exchange projects with foreign countries within their authorities. The 
Ministry of Culture coordinates and balances cultural exchange work of various regions and 
departments, guides the work of the cultural departments of Chinese embassies across the 
globe, supervises and inspects the implementation of policies on cultural exchanges with 
foreign countries and the operation of the plans of various regions and departments. 

The major tasks that are subject to the centralized administration by specialized 
departments are to sign agreements on cultural cooperation, make annual plans for 
implementation and project execution plans with foreign governments and arrange their 
implementation; to reach inter-governmental agreements on the cultural exchange projects of 
various cultural groups and organizations and individuals with foreign countries that are 
outside the state plans, exchanges and cooperation in the fields of cultural relics and 
archeology, and the participation in or withdrawal from international or regional cultural and 
artistic organizations. Further obligations are to hold, participate in or join in bilateral or 
multilateral international cultural and artistic conferences, competitions, exhibitions and 
various art festivals; to examine and approve items in the business exchanges of various 
departments and regions that include the culture and artistic performances or exhibitions of 
the country, or the artistic or cultural performances or exhibitions that are organized or co-
organized by foreign countries in China (these include: domestic film, television, audio or 
video program producers going abroad or foreign producers engaged in the productions in 
China and engaging in professional activities. Finally these obligations also mean holding, 
participating in or co-organizing cultural and artistic performances and exhibitions at the 
invitation of embassies in China or the institutions of international organizations with 
diplomatic prerogatives in China and the offering and reception of inter-governmental or 
non-governmental materials or economic aids in the fields of art and culture.  

On June 27, 1997, the Ministry of Culture promulgated the Regulations on Foreign 
Cultural and Artistic Performances and Exhibitions of the Ministry of Culture, making 
explicit regulations on the subject, content and procedures of foreign performances and 
exhibitions.  

According to the regulations, the Ministry of Culture carries out a credential system 
for the organizers of foreign cultural and artistic performances and exhibitions, those cult. 
actors who have the necessary capital, equipment and fixed working place for engaging in 
foreign cultural exchange activities, corresponding specialized administrative personnel and 
organizing capacity, and a sound foreign exchange and financial regulatory system that can 
apply for the credentials to engage in foreign cultural and artistic performances and 
exhibitions.  
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The organization of foreign cultural and artistic performances and exhibitions must be 
approved by the Ministry of Culture. If these activities are commercial activities, the Chinese 
side of the organizers should provide the following documents to the Ministry of Culture: 

- The bilateral intention agreement initiated by both Chinese and foreign sides.  
- Papers and documents certifying the qualifications of the Chinese organizers.  
- Relevant materials and certificates on the qualifications and creditability of the 

foreign side.  
- The video tapes of all programs or photos and printed introduction to all exhibits.  
- The appraisal and opinion of cultural administrative departments on the contents of 

the programs or works.  

These materials should be submitted to the Ministry of Culture two months ahead of 
the schedule of the activity for examination and approval. The state encourages relevant 
organizations to hold performances or exhibitions abroad that can reflect China's cultural and 
artistic levels. These include:13 

- Those that give rise to excellent cultural traditions of China;  
- Those that propagate the country's achievements in its modernization efforts;  
- Those that protect the country's unity and ethnic solidarity; and  
- Those that are conducive to promoting friendship between the Chinese and peoples of 

all other countries in the world.  

China also encourages and welcomes excellent cultural and artistic performances and 
exhibitions of top world level to be held in China. These include:  

- Those with contents of high quality and artistic values for reference;  
- Those with outstanding ethnic or folk cultural and artistic traditions;  
- Those that are conducive to improving the artistic appreciation level of the general 

public; and  
- Those that can promote friendship between China and other countries.  

China enforces restrictions on the contents of its cultural and artistic performances and 
exhibitions abroad. The following items are prohibited from being taken abroad:  

- Those that damage its national interests and image;  
- Those that are against the country's foreign policies and principles;  
- Those that is unfavorable to the country's ethnic solidarity and national unity;  
- Those that advocate feudalism, superstition and benighted customs;  
- Those that are against the religious beliefs, customs and traditions of the target 

countries and regions.  

                                                 
13 “当代中国文化的追求与梦想”, 孙家正/ “China’s Contemporary culture: Dream and Pursuit”, Sun Jiazheng, 

Foreign Languages Press, Beijing 2007 
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At the same time, China also restrains foreign cultural and artistic performances and 
exhibitions with the following contents from cultural presentations in China:  

- Those that are against China's state system and policies and defame its image 
- Those that harm China's social stability:  
- Those that create ethnic dissension and destroy national unity;  
- Those that interfere with China's internal affairs;  
- Those that reflect a decadent way of thinking with a vulgar or frenzied form of 

expression;  
- Those that advocate superstition, pornography, violence, terror or drug abuse;  
- Those that are against China's social moral norms; and  
- Those that may have a negative influence on China's relations with other countries. 

As seen above the channels of cultural exchange in both direction (as input and output) 
are limited with certain restrictions that are the expression of the social system and norms in 
PRC. When addressing China in international cultural exchanges it is recommendable to be 
highly sensitized to the levels of these restrains and approach them with diplomatic respect 
and willingness to negotiate the commonly beneficial grounds in cultural exchanges.  

 
2.1.4. Cultural institutions in China 

The cultural institutions in China can be divided into cultural-administrative organs, 
cultural institutions, cultural enterprises and social organizations. 

Cultural Administrative organs 

There are cultural administrative departments under the government at central, 
provincial (including autonomous region), city and county levels. Under the central 
government, there is the Ministry of Culture; under a provincial government, there is cultural 
bureau; under prefecture government, there is an administrative commissioner; and under a 
county government, there is a Cultural department. All these organs carry out administration 
on cultural activities, including artistic performance, artistic education, relics, museums, 
cultural research, cultural exchanges, cultural market, library, social culture and culture of 
minority nationalities. Cultural administration, as a significant part of the functions of 
government, holds an important position in the administrative system of the state 

Central cultural-administrative department 

The highest cultural administrative organ in China is the Ministry of Culture, which is 
a functioning ministry under the State Council and is in charge of cultural and artistic 
undertakings throughout the country. The Ministry of Culture is divided into the following 10 
functioning departments according to the duties: 

- General Office 
- Department of Policies and Regulations 
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- Department of Planning and Finance 
- Department of Personnel. 
- Arts Department. 
- Department of Education and Sciences 
- Department of Cultural Market Administration  
- Department of Cultural Industry 
- Department of Social Culture and Library Administration  
- Department of Cultural Liaison Department (Department of Hong Kong, Macao and 

Taiwan Cultural Affairs)  

 

 

Cultural Institutions 

Cultural institutions are the major undertaker of the cultural life of China. Their major 
tasks are: carrying out cultural activities, such as producing literature and art pieces, 
performances, exhibitions, popular culture, national culture, books, relics, artistic education, 
cultural science and technologies and cultural exchanges. Their function is to enrich people's 
cultural life; spread and carryout the principles and Policies on culture stipulated by the CPC 
and the government; and be in charge of their own operation by guaranteeing the rights and 
profits of their own staff and supervising their personnel. 

In realizing the general target of coordinated social development, cultural institutions 
play the role of accelerating social progress and complementing institutions in other fields. 
Cultural institution in China include film dissemination and artistic performance 
organizations, performance sites, art production organizations, artistic exhibition 
organizations, libraries, national art centers, cultural centers, cultural stations, artistic 
colleges, special schools, cultural cadres' schools, cultural science organizations, 
comprehensive research institutes, relics protection departments and museums. There are 
altogether 220,000 cultural institutions in the country.  

Cultural institutions in China are established on public ownership with other 
townships coexisting. Their development is closely related to cultural administration. They 
are usually subordinated to cultural administrative departments at the central, provincial, 
prefectural, county and township levels, forming a network covering the whole country. 

Cultural Enterprises 

Cultural enterprises are economic entities formed in the socialist market economic 
process. They are mainly engaged in production, circulation, spreading and exchange of 
cultural products and providing cultural services. They have independent accounts and are 
responsible for their own profits and losses. There are 210,000 cultural enterprises in China 
now, employing nearly 1.1 million people. The work of cultural enterprises is under the 
supervision of cultural administrative organs. 
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Major cultural enterprises in China are: 

- China International Cultural Tourism Agency 
- China Culture and Art Corporation 
- China Xiangyu Cultural Development Center 
- Huahan Inernational Cultural Development Company 
- Huawen Development Company of Chinese Culture and Folk Art 
- Wenhua Library Development Company 

Social organizations 

Social organizations, including federations, associations, societies and foundation, are 
usually sponsored by Chinese legal bodies or citizens. They work according to their 
constitutions. 

Major social organizations in the feed of culture are: 

- Chinese Federation of Literary and Art Circles 
- Chinese Television Artists’ Association 
- Chinese Drama Artists’ Association 
- Chinese Folk Art and Literature Association 
- Chinese Artists’ Association 
- Chinese Writers’ Association 
- Chinese Film Association 
- Chinese Musicians’ Association 
- Chinese Dancers’ Association 
- Chinese Photographers Association 
- Chinese Quyi Artists’ Association 
- Chinese Calligraphers’ Association 

2.2 Contemporary cultural system of Serbia 

2.2.1.Cultural legislation 

The entity of the cultural system of Serbia is in the developmental process since the 
changes introduced after 5th of October 2000 and has been ever since going through several 
developmental phases and reshaping of main institutional subjects and legislations. The 
recent stages of development include: 

Culture in Transformation (2001 -2004): A special accent was placed on reforms of 
the main national cultural institutions and the public sector in general, demanding the 
introduction of new managerial and marketing techniques. The first evaluation of national 
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cultural policy within the Council of Europe program had been completed and was approved 
in November 2002.14 

Taking into account more than 10 years of devastation, extreme centralization, 
étatisation and manipulation of the turbulent era that preceded, the necessary priorities for all 
levels of public policy-making were: 

-  decentralization and desétatisation of culture;  

- establishing an environment to stimulate the market orientation of cultural 
institutions and their efficient and effective work;  

- setting a new legal framework for culture (harmonization with European standards);  

- multiculturalism as one of the key characteristics of both Serbian and Montenegrin 
society and culture;  

- re-establishing regional co-operation and ties; and  

- active co-operation in pre-accession processes to the CoE, EU and WTO.  

Stagnation period: 2004 - March 2007. Continuing to act through procedures 
(competitions and commissions) established in the previous period, the Ministry of Culture 
had not officially changed or introduced new priorities, although by interviews and 
statements, as well as by funding allocations, certain shifts in priorities can be observed, from 
those previously stated, to support for the protection of Serbian national cultural heritage 
(mostly sacral built heritage). The cultural policy debate has been stopped. Still, a few 
interesting initiatives were identified, such as the first prize for private - public partnership 
programs, and the Cultural Infrastructural Development Plan within the National Investment 
Plan. 

Due to the lack of funds and specific policies, professionals in the cultural field 
participated in the process of life-long learning, in retraining programs or courses to improve 
their professional skills, sporadically, usually under the initiative of foreign donors or NGOs.  

While open competitions to fund cultural projects have been in operation since 2000, 
decided by commissions, the first competition for commission members was only launched 
in September 2006, changing the policy of nominations to the commissions to a more 
transparent procedure. 

In May 2007, a new government of Serbia was appointed and the Ministry of Culture 
started to work on new priorities and strategies. Many working groups were created, to 
establish new laws (General Law on Culture, heritage protection, etc), or to define new 
concrete programs and strategies (digitalization, decentralization, cultural research 

                                                 
14 www.culturalpolicies.com  

http://www.culturalpolicies.com/
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development, etc.) or to introduce certain topics for public debate (politics of memory and 
remembrance, culture for children, intercultural dialogue...). Public debates were held on 
drafts of new legislation, with the involvement of the Minister, representatives of the 
Ministry and experts (mostly cultural professionals), in those first six months of the new 
government. 

However, after one year, another new government had been created and a new 
Minister for Culture appointed in July 2008, which continued to realize the priorities set by 
the previous government. The first task of the new government has been to impose the rule of 
law in all fields, which means re-creating the basic and most important state legislative 
documents starting with the Constitution.  

Until late August 2009, the cultural field was still being regulated by the laws 
established during the period of the Milosevic government, including:  

- Law on Activities of General Interest in Culture (1992);  

- Law on Heritage Protection (1994);  

- Copyright Law (2005);  

- Law on Cinematography (1991, amended in 1994);  

- Publishing Law (1991, amended in 1994 and 2005);  

- Library Law (1994);  

- Law on Endowments, Foundations and Funds (1998);  

- Law on Establishment of the Museum of Genocide Victims (1992, amended in 1994);  

-Law on Matica Srpska (1992); and  

- Law on the Serbian Literary Society (1997).  

The Ministry of Culture has been active in the process of drafting new laws, acts and 
measures, such as the Decree on Special Awards for Artistic Excellence (October 2007). A 
new draft law replacing the Law on Activities of General Interest in the field of Culture 
received positive feedback through public debates held in 5 Serbian cities.  

Finally, on 31.08.2009 after 17 years Serbian Assembly has established a new Law on 
Culture. With this law a frame for the improvement of the statuses of all the subjects in the 
given field were created through precisely determined rights, obligations and responsibilities 
of the state, autonomous regions and units of local self-governance. 
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With this Law on Culture principles, means, purposes ad aims of distribution and use 
of financial means in financing cultural subjects, cultural act and programs were established 
in details, as well as the programs that have the purpose of finding new and diversified 
sources of financing of different forms of culture. 

The aim of this law is to systematically resolve the problems of artists, cooperators 
and experts in culture, with the precise stipulation of conditions and means of obtaining the 
status of independent artistic or other activity in the filed of culture, as well as the regulation 
of the financial means within the budget for the pension and invalid insurance and social 
security. 

This Law unifies the activities in the sphere of research, protection and usage of 
cultural heritage, librarian and information technology activities, books and literature, music, 
visual art and architecture, performance art and interpretation, cinematography and audio-
visual, digital creation and multimedia, scientific research and educational activities within 
the filed of culture. It is also anticipated that the Strategy of Development of Culture in 
Serbia will be established in the near future and autonomous region will, for the purpose of 
conducting cultural policy on its territory, establish its own program of the development of 
culture with the budget of the autonomous region. 

The units of local self-governance will, for the purpose of satisfying the needs of the 
citizens within their territories, establish a plan of the development of culture in accordance 
to the law and strategy, with the financial means from the budget of the unit of local self-
governance. The Law is promoting the principle of equality of the subjects in establishing 
institutions and other legal bodies in culture, as well as the equality I work of all the 
institutions and other subjects in culture and the principle of democratization in decision 
making, organization and financing of cultural activities. 

The new Law o Culture is to be the basis for another 10 pre-legal acts which are 
necessary for its practice and also for new laws in specific spheres of culture and art. For the 
purpose of stimulating the creative production, it is planned by this Law to establish national 
rewards for the special contribution to the development of culture and criteria for rewarding, 
and the stimulation of artistic activities is also planned to be conducted by giving special 
acknowledgments for the contribution to national culture by giving life-long monthly salary 
to the artists or cultural experts.  

There is also a plan to establish the National Council for Culture as a counseling and 
advice giving body, for assuring the constant support of experts I guarding, developing and 
expanding the filed of culture. The members of this Council will be chosen by the Parliament, 
according to the suggestion of the Government. This law is estimated to be put into practice 
in the middle 2010. New Law on Culture established in August 2009 is a crucial moment in 
the future development of culture in Serbia and international cultural exchange with foreign 
countries, including China. 
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2.2.2. Main governmental body in the filed of culture 

Ministry of Culture conducts state affairs that are related to: development and 
amelioration of culture and artistic production, examination and research in the field of 
culture, supplying financial basis for the cultural activities; development and amelioration of 
literary, translation, music and performance art production,  visual and applied art and design, 
film and other audio-visual creative production, protection of cultural relics, librarian, 
publishing, cinematographic and performance art activities, legacies, foundations and funds; 
supervision of the work of public enterprises and institutions in the domain of public 
informing, correspondence and correspondents in Republic of Serbia, informing of the 
national minorities; monitoring of foreign informational bodies, foreign public informational 
bodies; registration of foreign informational institutions and giving aid to foreign journalists 
and correspondents; cooperation in the filed of cultural heritage, cultural production and 
information dissemination in the language and script of members of Serbian populace in the 
region; establishment and development of cultural-informational centers abroad as well as 
other undertakings stipulated by the Law. 15 

 

                        Organizational structure of the Ministry of Culture of Serbia 

                                                 

15 Zakon o ministarstvima (Službeni glasnik RS br. 65/2008.)  
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Sector for International Relations, European Integrations and Development of  
Management in Culture 

 
 
The main tasks of the Sector for International Relations, European Integrations and 

Development of Management in Culture include the following16: 

- coordination, monitoring and reporting on the process of harmonization of 
cultural legislation with the legislation of the European Union  

- initiating and processing of suggestions for signing and confirming 
international conventions and other multilateral agreements;  

- participates, monitors and reports the processes of institutional changes in the 
governmental bodies in the field of culture, necessary for adjustment to conditions and 
standards of the European Union   

- coordinates the process of education of cadre in the field of culture and media, 
for the purpose of joining the European Union;  

-  initiates, coordinates, monitors and stimulates the affairs of multilateral 
cooperation In the filed of culture with international organizations such as UNESCO, 
Council of Europe, European Union, Central-European Initiative, Working Society of 
Danube Countries, MO Francophony, organization for Black See Economical Cooperation 
(BSEC), Council of Ministers of SE Europe and other international governmental and non-
governmental organizations and bodies;;  

- suggests programs and projects for amelioration of the position and role of 
culture within the society   

- suggests programs for collecting and distribution of international aid and 
conducts and monitors the measures of their accomplishments  

- cooperates with governmental and non-governmental organizations home and 
abroad  

- suggests and supports programs of cultural-informational centers of republic 
of Serbia abroad 

- conducts the actions of reform of the state administration in their field of 
relevance 

 

 

 

 

 

 
                                                 

16  Ministarstvo Kulture Republike Srbije,”Informator za 2009 godinu”,2009:17 
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2.2.3. Inter-ministerial or intergovernmental co-operation 

While the Ministry of Foreign Affairs in Serbia is responsible for international issues, 
the Ministry of Culture is placed in a collaborative position when it comes to artistic and 
cultural issues in international co-operation and integration initiatives. The National 
UNESCO Committee is also situated within the Ministry of Foreign Affairs and has links 
with the Ministry of Culture and the Ministry of Education. Recently, new initiatives have 
been created to restart the activities of Serbian cultural centers located in foreign countries, 
involving the Ministry of Culture, the Ministry of the Diaspora and the Ministry of Foreign 
Affairs.17  

Inter-ministerial co-operation on the level of the Serbian government has not been 
institutionalized. However, for specific questions and problems or projects, links have been 
established sporadically. On many occasions, the necessity to create inter-ministerial working 
groups (even inter-ministerial funds) has been underlined, especially regarding links between 
culture, education and science. Furthermore, common ties between tourism and culture, also 
between the cultural industries and the economic sector, have not yet been sufficiently 
recognized and publicly debated. Examples of this lack of inter-ministerial co-operation are 
when the Serbian Ministry of Science and Technological Development drafted an economic 
development strategy without considering the importance of the cultural industries, the media 
(2003), and in 2006 it is drafting a National Strategy for the Development of Science without 
consulting the Ministry of Culture and Tourism when it comes to Arts and Humanities etc. 
The existent inter-ministerial committee is the "Committee for the Support of the Tradition of 
National Liberating Wars", which actively protects and restores the military graveyards 
outside of the borders of Serbia. There are no inter-ministerial committees or inter-
governmental networks responsible for promoting intercultural dialogue. 

 

2.2.4 International cultural cooperation 

One of the most important tasks identified by the government, from 2001 - 2003, was 
to re-establish the broken links with all international institutions and organizations. Specific 
cultural priorities had not been defined, but European integration is considered as an ultimate 
government task. The principal document relevant for this issue is the National Strategy of 
the Republic of Serbia SCG`s Accession. Among priorities announced by the Parliamentary 
Committee for Culture, in October 2007, was "harmonization of the cultural and media 
systems with standards set by the EU and the Council of Europe", while issues relevant for 
international cooperation are covered in 4 of the 7 main aims of the Ministry (integration of 
the heritage in world cultural flows, active participation of contemporary artists in cultural 
life, etc.). 

The Ministry for Culture in Serbia considers that cities and municipalities, as well as 
public cultural institutions, are very active internationally: working with the majority of 

                                                 
17 www.culturalpolicies.com  

http://www.culturalpolicies.com/
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relevant cultural institutions and individuals in formal and informal co-operation, linked with 
projects and initiatives of the international community from the private (NGO) and public 
sectors, including inter-governmental bodies such as the Council of Europe and UNESCO. 
However, the analysis of the scope of cooperation is not satisfactory, as it does not have a 
policy and priorities, and mostly is re-active to foreign demands. 

The Ministry of Culture is currently working on the design of new model agreements 
for bilateral cultural co-operation, and a few more contracts are being prepared (Italy, 
Portugal, Tunisia, and Spain). From 2002 - 2005, eight bilateral cooperation agreements had 
been concluded (Croatia, Slovenia, United Kingdom, Turkey, Estonia, Latvia, Lithuania, 
Egypt, Bulgaria and Algeria). A specific co-operation agreement has been concluded with 
Hungary regarding the protection of national minorities (Hungarians in Serbia, and Serbs in 
Hungary). 

The most important event in this domain was the signing of the MoU (Memorandum 
on Understanding) between the Commission of the European Communities and the Ministry 
of Culture of Serbia (6 February 2008 in Brussels). 

The Ministry encourages cultural institutions to enter into their own co-operation 
projects and engage in networking. In October 2007, the Cultural Contact Point for Serbia 
was officially created outside of the Ministry, as a result of the process to support European 
partnerships. But, there is no special mobility fund or funding available to pay network fees 
or to make financial contributions as partners in international projects. However, 
organizations that succeed in applying to the Program Culture 2007 are assured that they will 
receive the adequate financial contribution from the Ministry. The official inclusion in the 
Program Culture 2007-2013 for Serbia is an extremely important moment and it opens many 
possibilities for cultural development. 

One of the priorities of the Serbian Ministry of Culture is regional cooperation. It 
participates actively in the Council of Ministers of South East Europe, and supports the 
inclusion of culture in the Central European Initiative. In this respect, the Ministry of Culture 
is working with other relevant ministries from the region to establish a Regional Fund for 
Cinematography. 

2.3. NGO sector in China 

The establishment of not-for-profit, non-governmental organizations (NGOs) in China 
is becoming increasingly popular as the necessity of providing private alternatives to social, 
economic, political, and cultural issues becomes apparent 

NGOs in China have one of the following three legal forms: social organizations, 
privately-run non-corporate units and foundations. 

 
(1) Social organization (shehui tuanti). In accordance with Administrative Regulations 
Concerning Registration of Social Organizations, a social organization is an NGO 

that is 
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established on a voluntary basis to pursue the common goals of its membership. All 
its 

activities are subject to what is set out in its charter. It may take the form of a charity 
organization, an industrial association, a research institute, an academic society, etc. 
 
(2) Privately-run non-enterprise unit (minban fei qiye danwei). In accordance with 
Provisional Administrative Regulations Concerning Registration of Privately-run 

Non- 
Enterprise Units, “privately-run non-enterprise unit” refers to not-for-profit social 

service 
organizations that are established with non-state-owned assets mobilized by not-for-

profit 
government institutions, social organizations, social entities, and individual citizens. They   
include privately-run schools, hospitals, museums, and scientific research institutes. 

 
(3) Foundation (jijinhui). In the Administrative Regulations of Foundations, a foundation 
is defined as a non-government organization that is set up with funds donated by either 

domestic or overseas organizations or individuals. They typically promote scientific 
research, cultural education, social welfare, and other social development activities. 

There are also some special social organizations that are between an NGO and a for-profit 
organization in terms of their typology. Many of them would be properly defined as NPOs. 
These include special social organizations, public benefit organizations in universities, and 
enterprise legal persons that in reality have the characteristics of an NGO.18 

 
There are more than 133,000 officially-registered social organizations and 1,268 

foundations in PR China.  In addition, there are many grassroots or community-based 
organizations which are not officially registered or registered as businesses due to difficulty 
of registration.  Many NGOs are making a significant contribution to China's social and 
economic development by engaging in public benefit activities such as environment, health, 
education, scientific research, cultural services, poverty relief, legal aid, social welfare, and 
services to disadvantaged groups such as orphans, the elderly, and the disabled. They 
constitute an important part of an emerging civil society in China.  

In order to establish an NGO in PR China, one has to register the organization 
according to the Social Organizations Registration and Administration Act 19 . If the 
organization does not do this it is not protected under the law.  It is against the law for such 
an organization to publicly accept outside donations without a legal status. The fact that one 
non-governmental organization will be co-administered by a civil affairs governmental office 
and another public administration office represents the unique "Chinese way" of double 
administration. This means that each NGO has to find a governmental body that will accept 
the co-administration and co-existence with the given NGO. Recently the Social 
Organizations Registration and Administration Act has been amended. It now states that 
                                                 
18 “China’s Tax Rules for Not-For-Profit Organizations”, Leon E. Irish, Jin Dongsheng and Karla W Simon, A Study 
prepared for the World Bank, 2004:21 
 
19 “China’s Emerging Civil Society”, Zhang Ye, The Asia Foundation, Beijing, 2003 
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organizations that are disqualified from registering may still get legal status under a separate 
filing. 

Very few of NGOs in China are founded and run by independent individuals while 
most receive financial and policy support from governments at different levels. Indeed, 
Chinese NGOs' reliance on official resources affects their independence. They have to 
accommodate the demand of higher-ranking decision-makers at times to maintain their 
existence and development. However, the hidden advantage of this mechanism is that the 
visible governmental hand in China's NGOs has actually added the credibility so that they are 
more likely to convince the public because people tend to believe the role of the government 
in regulating and supervising the operations.  

Since 1995 the World Bank has put numerous projects into practice with the aim of 
developing and promoting the NGO sector in China20. The projects of the World Bank 
included for example assisting the government in providing and enabling environment for 
NGO development in China.  The World Bank provided a grant to the Ministry of Civil 
Affairs (MoCA), the government agency in charge of NGO registration and regulation. Also, 
its activities included providing direct financial assistance to NGOs' own initiatives and 
projects through the Small Grants Program.  The Small Grants Program of the World Bank in 
China targets at the local NGOs, with an aim to promote civic engagement in the 
development process.  From 1999-2006, the SmGP in China awarded grants to some 53 local 
NGO initiatives, with six to ten projects a year on average. SmGP supported a wide range of 
activities.  Activities included, for example, forum series on NGO-related laws, journalist 
salon on environmental issues, dialogue between representatives of the disabled people with 
local government officials, training and awareness rising on the protection of the rights of 
women and environmental protection; HIV/AIDS prevention and control, and participatory 
community development.   

There are various laws that exempt NGOs from tax under the Article 26 of the 
Enterprise Income Tax of PRC, passed last year. NGOs are exempt from income tax if they 
meet the following criteria: 

1) It has completed the registration for not-for-profit organizations according to law; 

2) It engages in public interest activities or not-for-profit activities; 

3) Income obtained is used entirely for the public interest or not-for-profit 
undertakings as registered, approved, or stipulated in the charter, with the exception of 
reasonable expenses related to the organization; 

4) Pursuant to the registration, approval or stipulations of its charter, the surplus 
properties of the organization after write-off shall be used for public interest or not-for-profit 
purposes or shall be donated via the Registration Administrative Organ to another 
organization of the same nature and with the same tenets, and shall be publicized to the 
general public; 
                                                 
      20 www.worldbank.org/cn  

http://www.worldbank.org/cn
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5) Properties and the benefits thereof are not to be distributed; 

6) No sponsor shall reserve or enjoy and property rights to the properties the sponsor 
gave to the organization in question; and 

7) Expenses for the salaries and fringe benefits of staff members are controlled within 
prescribed limits, and none of the organization’s properties shall be distributed in any 
disguised manner. 

Other indirect taxes and subsequent exemptions, such as the business tax and value 
added tax (VAT), may also qualify certain NGOs in China. The business tax is applicable for 
the provision of services while VAT is for the sale of goods 

According to the Interim Regulations on the Business Tax, policy dictates that NGOs 
in the service fields of nursing, medical, education, religious, cultural, or activities that 
employ the disabled be exempt from paying business tax. 

Similarly, the Interim Regulation on the Value Added Tax exempts goods that are 
used towards education, experimentation and scientific research for the disabled. Goods 
donated by foreign governments and international institutions are also exempt from the VAT 
in China. 

Furthermore, individuals working in China may deduct up to 30 percent of their 
taxable income for donations to organizations like NGOs. This may vary slightly depending 
on the type of taxpayer, the organization receiving the donation, and how the contribution 
will be used. NGOs are also exempt from real estate and urban land use taxes. 

Even though still an administratively and financially difficult process, creation of 
NGOs in China is perceived by many experts in Mainland and across the Globe as a process 
that will enhance the socio-cultural dimension of the development of this country.  

 
To illustrate this tendency in judgment I can quote an article “NGO’s in China; the 

rise of Civil Awareness” of People’s Daily Online, one of the most prominent online journals 
in China: 

 
 “Furthermore, Chinese NGOs also learn from and cooperate with international-renowned 

counterparts to empower themselves. The rapid economic growth in the recent three decades 
has called for increasing social and political rights in China. However, the lack of experience 
in this field asks Chinese NGOs to utilize others' work for their references. The intellectual 
exchanges between them and their foreign peers have added the energy and vitality to their 
own development as long as they could implant the valuable experience onto China's unique 
soil appropriately. Foreign experts in non-governmental affairs frequently visit China to 
communicate with Chinese grassroots organizations and provide informative suggestions. 
The Greenpeace has an office in Beijing watching environmental conditions in China. 
International experts of this organization analyze problems and raise solutions collectively in 
order to deal with Chinese environmental concerns.  
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            After all, the overall progresses within a society could never be achieved by a few 
policy-makers or scholars only. Instead, civil awareness is the ultimate force to promote the 
degree of civilization and forward the democracy and equality within this society. In light of 
the analysis above, the rapid and positive development of NGOs in China is a good sign of an 
increasing social awareness of Chinese citizens. In addition, Chinese NGOs may serve as an 
effective catalyst in China's democratization. Based on the current development, many are 
expecting that Chinese NGOs could reach more fields, especially those comparatively critical 
and sensitive ones, in the long run for the sake of the real social well-being.”21 

2.4. NGO sector in Serbia 

In October 2000, Serbian NGOs greeted the dawn of a new political era. The third 
sector had been instrumental in effecting a watershed political transition that brought about 
the end of Slobodan Milosevic’s oppressive regime and the rise of an 18-party coalition, 
Democratic Opposition of Serbia (DOS). Popular movements and NGOs such as OTPOR 
and CeSID, working hand-in-hand with opposition parties, free media, and independent trade 
unions, brought thousands to the polls, monitored elections, and increased the flow of 
objective information to citizens. At times, these efforts were nothing less than heroic – NGO 
members risked jail or worse, groups had their premises ransacked, and the outcome of the 
September– October process (and therefore the third sector’s future) was far from assured. 
Nine years later, the NGO landscape looks quite different. No longer defined by polar 
opposition to government, NGOs are working to reshape themselves as citizen watchdog 
groups, crusaders against corruption, advocates for policy change in any number of areas, 
and service providers. Hundreds of new NGOs have formed. Most are small groups 
dedicated to a single issue or service. Some of these new groups are affiliated with political 
parties, including those on the far left and right. 
 

NGOs are now looking to take on activities that will strengthen both individual 
organizations and the sector as a whole. The NGO Policy Group, formed in January 2001, 
conducted a study of 821 NGOs that provided a wealth of information regarding the sector 
and its needs. Talk of building more formal NGO coalitions to complement issue-based 
collaboration is taking on greater momentum. A network of new NGO resource centers has 
been established. NGOs now look to government for action on key issues, and are developing 
relationships and partnerships with authorities at all levels. 

 
NGOs generally register under the federal 1989 Law on Foundations, which 

establishes a more favorable, less restrictive framework for NGOs than does the1982 Serbian 
law that is still in effect22. A government-NGO partnership has drafted more favorable 
Serbian (republican) legislation, but it is unclear whether this will be passed in the near 
future. NGOs are also concerned that the current drafts of proposed fiscal and labor 
legislation could impact their activities negatively. They feel generally under-consulted by 
government on legal reform issues. There have been disturbing developments of late that 
bear out this perception. In September 2001, the FRY parliament passed a confiscatory law 

                                                 
21 “NGOs in China: The rise of civil awareness”, Erdong Chen, People’s Daily Online, May 26, 2009 
 
22 “NGO Sector in Serbia”, Civic Initiatives, Belgrade 2005 
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on donations that would tax charitable work heavily and otherwise burden NGOs with 
restrictions on how they do business. This law may affect local governments and other 
institutions as well. It is too early to determine exactly how this development will impact the 
sector. For guidance regarding registration and other legal matters, NGOs can turn to two 
organizations – the Center for the Development of the Non-Profit Sector (CDNPS), which is 
participating in the republican legislation drafting group, and the Yugoslav Lawyers’ 
Committee for Human Rights (YUCOM). Both groups serve NGOs across Serbia, but it is 
unclear how familiar NGOs outside of the largest urban centers are with their services. 

            The Income Tax Law generally exempts NGOs from taxation on grants, donations, 
membership dues, and non-economic sources of income23. Under the Law on Property, 
associations are, however, subject to a 2.5% tax on monetary gifts they receive, provided the 
following conditions are met: 1) the value of the gift exceeds 9,000 Serbian dinars 
(approximately USD $13); 2) the donor is a private person, rather than a state or local 
government authority; 3) the gift is not covered by a bilateral or multilateral agreement to 
which Serbia is a party. Property tax is not levied on non-monetary gifts as long as the 
transfer of those gifts is subject to VAT. Profits from related and unrelated economic 
activities are exempt up to 300,000 dinars (USD $4,300), provided that certain conditions are 
satisfied.   

 

2.5.  Cultural diplomacy 
 
 
 
“In recent years more and more countries have recognized that culture is a good way 

of diplomacy. Something that cannot be expressed by words or something that is hard to 
accept can be easily understood by people through the form of art”* 

 
                
           Huang Wenjuan, Deputy Director of 7th China International Folk Art Festival24 
 
 
 
According to the Oxford English Dictionary, the act of cultural diplomacy is “the 

furthering of international relations by cultural exchange; the act of publicizing and 
exhibiting examples of one’s national culture abroad”. But today it is a lot more. 
 

                                                 
23 “China’s Tax Rules for Not-For-Profit Organizations”, Leon E. Irish, Jin Dongsheng and Karla W Simon, A study 
prepared for the World Bank, 2004 
 
24   “Cultural diplomacy, Reaching mutual understanding and respect through subtle influence”, Huang Wenjuan, Art 
Exchange magazine, Beijing 2007:51 
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The beginnings of official conducting of cultural diplomacy are usually connected 
with France, although similar activities can be noticed in the history of international relations 
of other countries, such as Germany, Great Britain, Netherlands, Spain and Portugal. And 
although this activity was implemented by governments for centuries, the term itself came 
into use in United States in the mid 1960s of the 20th century. In this country “public 
diplomacy” became the object of interest and overcame the boundaries of the traditional, 
official diplomacy because of its influence over its image in the world and over the public 
opinions in other countries. At the same time, it tried to positively influence the shaping of 
external politics and conduct of international relations between governments.  

 
The poet and critic T.S. Eliot commented on the increasingly tight relationship 

between administrative system and the cultural sphere, the phenomenon which became a 
20th-century obsession. In 1948 he wrote: 

 
“We observe nowadays that ‘culture’ attracts the attention of men of politics: not that 

politicians are always ‘men of culture’, but that ‘culture’ is recognized both as an instrument 
of policy, and as something desirable which is the business of the State to promote. We not 
only hear, from high political quarters, that ‘cultural relations’ between nations are of great 
importance, but find that bureaus are founded, and officials appointed, for the express 
purpose of attending to these relations, which are presumed to foster international amity. The 
fact that culture has become, in some sense a department of politics, should not obscure in 
our memory the fact that are other periods politics has been an activity pursued within a 
culture, and between representatives of different cultures.”25 

 
Public diplomacy is also characterized as a form of “mild power”, of factor parallel to 

traditional military, economic and political bases of diplomatic power. Nevertheless, arts and 
culture can give its own contribution to the public diplomacy. According to Margaret J. 
Wyszomirski26:  

 
“Arts and culture can play a significant role in shaping of international image. When a 

country consciously tries to influence its image in the world, then those efforts are often 
regarded as cultural diplomacy. Therefore, cultural diplomacy can be considered a 
subcategory of public diplomacy. Arts and culture, as well as the media that spread images of 
every-day life and values across the planet, today have increasing influence over the image of 
each nation in the world and, consequently, they represent more and more important factor in 
the context in which official diplomatic relations are being developed.”  

 
Culture is considered to be “an immense source of power capable of shaping, 

changing and influencing the perceptions of public communities”.27 From a wide perspective, 
it can be used to neutralize ethnic and religious prejudices and create a climate of tolerance, 
respect and understanding among nations, religions and entire regions, being an essential 
medium for peaceful and tolerant interaction. From a narrower point of view, culture is both 
a diplomatic tool and a bridge that connects diplomats with their audiences.  

                                                 
25  “Lying Abroad: A critical study of cultural diplomacy”, R.Bereson , Buffalo, 2007:12 
26 Vizomirski, Margaret Dž. i Šnajder, Sintija P.: Kulturna diplomatija, Belgrade, 2006:3 
27 http://www.culturaldiplomacy.org/ 
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From an economic, military, technological, scientific and environmental point of 

view, the process of globalization makes our world more uniformed and standardized. On 
one hand, we have information and communication technology, global mass media and other 
aspects of modernization, which provide good preconditions for multinational dialogue and 
interaction, while on the other hand, we have traditional values, which put a culturally 
restrain such dialogue. With the end of the Cold War, foreign affairs are no longer strictly 
conducted according to ideological motives, but have instead been substituted somewhat by 
those of culture. Apparently no country can implement an optimal foreign policy without 
seriously taking into consideration the cultural dimension. Cultural matters affect foreign 
policy agendas and are they are incorporated into every-day work of Ministries of Foreign 
Affaires and their diplomatic representation abroad.  

 
In terms of vocabulary, not all countries use the same term for cultural diplomacy and 

its field of action, such as France or Greece. In fact, the most common term is international 
cultural relations (used in countries such as Australia, Canada, Singapore and United 
Kingdom), followed by cultural (and/or educational) exchange (America, Japan) and 
international cultural policy (Austria, Sweden, Netherlands). 28  In Serbia, international 
cultural cooperation is the most frequent term. 

  
 

The principal objective of cultural diplomacy is to positively influence public and high 
level opinion in a foreign state.  The communication with foreign audiences is carried out by 
using a variety of tools, including intercultural exchange programs, educational exchanges 
and scholarships, international cultural programs and projects, programmed cultural visits of 
artists (painters, dancers, musicians etc.), international broadcast of cultural events, 
symphonies, concerts, etc., international culture related conferences, symposia 
and workshops, as well as language promotion, through language learning programs and 
institutions, support of infrastructure in form of cultural institutes, centers or forums abroad, 
cultivation of ties with foreign journalists, academics, key foreign leaders, etc., and 
publications.29 Naturally, this variety of tools differs from country to country, some of them 
being more advanced in the conduct of cultural diplomacy than the other. 
 

 
2.5.1. Chinese “Soft Power” cultural diplomacy 
 
 
 According to the article “China’s Cultural Diplomacy: Going for Soft Power” by Lai 

Hongyi30 culture is indeed China’s newly recognized strategic tool in diplomacy. Cultural 
exchanges, festivals, movies, music, religious forums, sports, and tourism have become 
platforms for China to project its image of peaceful rise. 

 

                                                 
28 Vizomirski, Margaret Dž. i Šnajder, Sintija P.: Kulturna diplomatija, Belgrade, 2006:17 
29 Vizomirski, Margaret Dž. i Šnajder, Sintija P.: Kulturna diplomatija, Belgrade, 2006:21-22 
30 “China’s Cultural Diplomacy- going for soft power”, LAI Hongyu, EAI Background Brief No. 305, 2006:8 
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      Chinese cultural diplomacy is the tool of the soft power concept of development. Soft 
power refers to "the ability to get what you want through attraction"31

 It departs from the 
conventional emphasis on military might, political leverage and economic power with its 
emphasis on ideology, diplomatic conduct, and culture. 
 
China’s leaders believe that China’s rise should be based not only on its economic, political, 
and military power but also on its soft power (软力量). As Joseph Nye pointed out in his 
popular article in 1988, soft power is a key ingredient to a great power. According to him, 
soft power refers to "the ability to get what you want through attraction rather than coercion 
or payment". 
The concept of soft power works in contrary to the conventional emphasis on hard power 
such as military, political, and economic might. It encompasses a nation’s ideology, image, 
conduct of foreign policy, political persuasion, and more importantly, cultural appeal in the 
world. China embarks upon cultural diplomacy in order to defuse mounting external 
concerns over a rising China. It uses cultural platforms to enhance its image and soft power 
with its neighbors, Europe, Oceania, and the Third World. Next to politics and economics, 
culture has increasingly become the third pillar in China’s diplomacy. China undertakes over 
1,000 cultural exchanges a year. It also promotes exports of its elite culture, especially 
movies, arts, music, and sports. 
 

In conducting cultural diplomacy, China takes advantage of the perception that 
China is a culturally unique nation. According to an international survey in 1999, China was 
regarded as a nation with a unique culture and tradition. 

 
The use of culture to cultivate China’s soft power has its basis. The above mentioned 

survey in 1999 conducted in the U.S., Japan and South Korea as well as capital cities of 
China, India, Indonesia, Malaysia and Thailand revealed a contrast in popular perception 
about China.32 China was regarded primarily as a nation with a unique culture but not as a 
major economic or military power. China can thus take advantage of its cultural uniqueness 
in developing its soft power on the world stage 

 
In recent years, Chinese ministries and senior officials have devised a program and 

taken numerous initiatives to promote Chinese culture overseas. They sponsor cultural 
exchanges, sports, arts and entertainment overseas, and attract tourists. China’s cultural 
diplomacy is targeted at its immediate neighbors, European countries, the U.S., as well as 
Third World nations. 

 
 Sun Jiazheng (孙家正), the former Chinese Minister of Culture, has declared that 

culture has become the third pillar of China’s diplomacy after economy and politics. The 
Chinese Communist Party’s Eleventh Five-year Plan calls for a larger presence of China at 

                                                 
       31 “Public Diplomacy and Soft Power”, Joseph S. Nye Jr, The Annals of the American Academy of Political and Social      
Science, 2008:6 

 
32 Humphrey Taylor, Attitudes to United States, Japan and China in U.S. and Seven Asian Countries. The Harris Poll  

#66, November 10, 1999. 
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international cultural markets.10 It designs a comprehensive approach to popularizing Chinese 
culture worldwide through cultural exchanges, commercial networks and consultancy 
companies. It also emphasizes the growth and exports of Chinese arts and artistic products, 
including movies, TV dramas, publications, music, animated films, electronic games, dance 
and acrobatics.33

 

 
Li Changchun (李长春), a member of the Politburo Standing Committee in charge of 

cultural affairs, has stated that China should aim to establish brand names in external cultural 
exchange and reduce huge deficits in the trading of cultural products. Initiatives have been 
taken to meet these goals and enhance the global appeal of the Chinese culture. China 
undertakes 1360 cultural exchanges a year, a five-fold increase compared to a decade ago. 
Specifically, China has signed agreements on cultural cooperation and 752 executive plans 
for cultural exchange with 145 countries. It also has cultural exchange with a thousand 
international cultural organizations. China’s eighty embassies overseas have 95 cultural 
sections. In addition, China has set up Chinese cultural centers in France, South Korea, and 
Egypt.30 

 

 
2.5.2.   Cultural diplomacy in Serbia 
 

As stated before one of the main recognized priorities of the new strategies of republic 
of Serbia is further collaboration with the countries of the world. Main tool to undertake this 
strategy is to define the sphere of cultural diplomacy and act accordingly. However cultural 
diplomacy in Serbia is still somewhat led independently by each level of government, 
sporadically, without plan or general concept, mostly based on traditional established links. 
Even existing contracts are not seen as an obligation for strategic actions, so cultural 
diplomacy is mostly re-active (responding to demands from abroad)34.The most important 
actor in international cultural cooperation is the city of Belgrade, creating and financing the 
most important international event in Serbia for each domain of art (October Salon / Visual 
Arts, FEST / Film, BEMUS / Music, BITEF / Theatre, Belgrade Book Fair / Literature), as 
well as for different generations and types of audiences (BELEF / summer festival, The Joy 
of Europe / children's creativity, etc.). 

The role of cultural agencies and institutes was extremely important in the first few 
years of re-opening Serbia to the world, bringing new types of issues within the cultural 
debate and helping institutional reform. However, only Pro Helvetia is now supporting local 
cultural activities, while all the other similar organizations develop only promotional 
programs relating to their own culture, or are supporting their own agendas, regardless of real 
community needs (e.g. British Council programs of introducing the term and support for 
research relevant to creative industries). 

                                                 
33 “Outline of the Program for Cultural Development during the National Eleventh Five-year 
Plan,” posted at http://www.chinanews.com on September 13, 2006 
 

       34 www.culturalpoicies.com  

http://www.culturalpoicies.com/
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It can be said that instruments of international cultural cooperation are not developed 
and used within certain strategies and programs. There is no system to enable the long term 
commitment of public bodies, especially financial (guarantees for the programs which have 
to happen in future), which prevents cultural managers from organizing big international 
events or network meetings (although for major sport events, the government is ready to 
provide such guarantees). Training is sporadically organized by foreign cultural centers and 
embassies, in the fields where those embassies decide, or according to NGO or cultural 
institution initiatives (no Ministry policy involved). This means that the American Embassy 
organizes fundraising training, while Italy is bringing in experts for restoration and 
conservation, etc. The Centre for Continuous Professional Development in Art, Culture and 
Media is developing, according to its own wishes and capacities, a training program with 
international partners, together with the UNESCO Chair for Cultural Policy and Management 
(Intercultural and Mediation in the Balkans), but each year has to address the Ministry and 
cities for support through general calls for projects (which prevents long term strategic 
thinking and planning).. 

It is very difficult to make an assessment of trends in public financial support for 
international cultural co-operation, as there is no specific budget line or current statistical 
data, and as projects are supported through "disciplinary" categories (so, it is not certain if 
they had an international component and if they got public financing for this component). 

By putting Serbian and Chinese cultural diplomacy efforts in line, we can detect a 
large disproportion in development. While PRC is fully conscious of the role and importance 
of cultural diplomacy and therefore pays special attention to strategically and with great care 
spread the channels of cultural diplomacy on a large scale level, Serbia has got an idea of the 
significance of cultural diplomacy but still has not created the firm basis for it to develop in a 
systematic and effective way. In this sense, cultural cooperation between PR China and 
Serbia can be a terrain for acquisition of knowledge and valuable matrixes of cultural 
diplomacy practices that can be adopted by Serbia from the Chinese model. 
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2.5.3. Language as a tool of cultural diplomacy 
 
 

“Language is a communication tool and a cultural carrier. 
Today, amidst the incessantly swelling course of Chinese 
economic and cultural contact with the world, the greatest 
obstacle is no longer one of geography, transportation or 
technology, but the language and culture barrier itself. In the age 
of globalization and information, only by breaking the language 
and cultural barrier can we stride across the hinder some distance 
in order to increase civilized dialogue, minimize the digital abyss 
and bring about peaceful development in the world” 35 
 
                                                                                           Honorable Zhou Ji, 
                                                                                Minister of Education of PR China 
 
     An important and very often vital bridge of intercultural relations is inevitably the 

language. On one hand, it provides the technical tool of “understanding” the other culture 
directly, not through other “mediating cultures/languages” which is the base of development 
of dialogue on all possible levels. On the other hand, speaking of cultural diplomacy itself, 
language appears as an “ambassador” itself. The way a country organizes the cathedra for 
studying its language in a foreign country shows its cultural diplomacy strategy. Students 
educated for that specific foreign language will later become informal ambassadors of its 
culture through the local system they live/work in. 

 
 The trend in previous decades is that the studying of language includes a parallel and 

inseparable study of its culture. A cathedra for a foreign language does not only mean classes 
and education, but also accompanying programs, exchange projects and very often is a field 
of demonstrating diplomatic activities through donations, events, clubs, support of translation 
work and overall cultural exchange. Therefore, it has been acknowledged long time ago that 
special care should be given to the establishment of cathedras for studying languages in 
foreign countries. Trough examples of France and England we can see how much attention is 
given to the promotion and spreading of the languages, as it is correctly recognized as a 
powerful tool of subtle cultural diplomacy and one of the vital points of development of 
intercultural relations. 

    
   In Serbia, Chinese language has been studied since 197436, when the lectorate was 

founded and the library of the cathedra for oriental studies started gathering material in the 
field of sinology. Until 1985, Chinese was an elective course and since then a full four-year 
study program exists. The cathedra was established by Dejan Razic ( 1935-1986), a 
philologist of English, Chinese and Japanese language, translator and literature critic. The 

                                                 
       35  Special Edition of Confucius Institute Conference, remarks of Zhou Ji, The Office of Chinese language Council 

International, 2006: 69 
 

36 www.fil.bg.ac.yu  

http://www.fil.bg.ac.yu/
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collaboration of this cathedra with the government of PR China is fruitful. Each two years 
another Chinese professor is appointed as a lector and so far there have been valuable 
donations to the library of this cathedra by the government and individual institutions 
(Zhongguo Renmin Daxue, Beijing Yuyan Wenhua Daxue).In 2001 there was an important 
donation of technical equipment which has significantly modernized this cathedra. Each year 
there is a one-year scholarship for studying at Chinese universities for 3-5 outstanding 
students. The cathedra for Chinese language is tightly connected to the Confucius Institute, 
as it is within the same institution and has the same director.  

 
    Since 2003 the international language exam HSK (hanyu shuiping kaoshi) is being 

organized at the faculty of Philology which provides Serbian learners an opportunity to gain 
international certificates. The Embassy of PR China organizes a yearly competition in 
Belgrade called Hanyu Qiao (The Bridge of Chinese language) which is being held 
worldwide. This competition is a large-scale project of the Chinese government where the 
students of Chinese language can compete in creative interpretations of the language through 
poetry, theatre, dance, music and story-telling. The winner of the local competition takes part 
in the world competition held in China every summer. The local winner is the ambassador of 
his/her country and represents this country’s best efforts to master the Chinese language and 
understand and appreciate their culture.   

 
  Speaking of the cathedra for Serbian language in China, it has been for a long time a 

cathedra for Serbo-Croatian language established in 1963 at Beijing Foreign Studies 
University Beijing, a key university directly under the Ministry of Education of China, that 
offers the largest number of language programs in the country. Founded in 1941, it is now 
teaching over 40 world languages and other academic programs such as International 
Economy and Trade, Law, Journalism and Diplomacy. In year 2008 an independent cathedra 
for Serbian language, not any more the Serbo-Croatian language, and the first official 
Serbian lector Nikola Grdinic has been sent to Beijing.  

 
Language is one of the pillars of cultural diplomacy, both through representing and 

teaching your own language, both through domestic capacities in speaking the language of 
the foreign country. Considering that both cathedra for Serbian language in Beijing and 
cathedra for Chinese language in Belgrade have a strong and respectful tradition and have 
through history contributed crucially to the development of intercultural cooperation among 
these two countries, there is a need for further networking and interaction between the two 
cathedras and their students as well as all other individuals engaged in the study of language 
through any other institution/source.  

 
Another important branch of cultural exchange coming directly from the language is 

the translation work. As both Ministries of China and Serbia have special funds dedicated to 
the translation of their domestic literature works to foreign countries, and Chinese Ministry 
of Culture going even a step further, by subsidizing foreign translators who wish to translate 
a Chinese work into their native languages, this creates an important platform for sustainable 
cultural links between the two countries.  
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2.5.4.  Academic exchange as cultural diplomacy act 
 
 
A vital dimension of cultural diplomacy is the development of lasting relationships 

with key individuals over many years through scholarships, exchanges, training, seminars, 
conferences, and access to media channels. 

 
A special role in this belongs to the academic exchange, meaning the undergraduate, 

post-graduate, doctoral, internship and fellowship exchange, as well as the conferences, 
seminars, scientific societies and publications etc. 

 
For example, over time, about seven hundred thousand people, including two hundred 

heads of governments, have participated in American cultural and academic exchanges, and 
these exchanges helped to educate world leaders like Anwar Sadat, Helmut Schmidt, and 
Margaret Thatcher. Other countries have similar programs. For example, Japan has 
developed an interesting exchange program bringing six thousand young foreigners from 
forty countries each year to teach their languages in Japanese schools, with an alumni 
association to maintain the bonds of friendship that has developed. 

 
In the history of Sino-Serbian relations academic exchange has played an important 

role since the beginning, and was often the strongest and sometimes the only one existing 
form of cultural exchange.  

 
The first exchange of students between Serbia and China happened in 1955, as one of 

the first acts of cultural diplomacy and development of relations between the two countries. 
China and Yugoslavia started another student exchange program in 1957. During this year 20 
Chinese students had come to study in Yugoslavia and 5 Yugoslav students went to China. In 
1969 cooperation in the filed of education was defined to be the method of indirect 
diplomacy of PR China towards Yugoslavia. Throughout the years many students have 
gained the scholarships on both sides, some of which have justified completely the aim of 
such investment. For example Professor Mitja Saje, PhD. Head of the Cathedra for Sinology 
at the University of Ljubljana, Slovenia was a scholar of Former Yugoslavia, an economist 
who gained a scholarship for economical researches in China. He has after that, learned 
Chinese language and became a renowned sinologist dedicating his life to exploration and 
promotion of Chinese language and literature. The similar case is Professor Radosav Pusic, 
Head of Cathedra for Sinology at Belgrade University, who once was also an owner of the 
Chinese government scholarship, sent to perfect his philosophical background and returned 
as again, a life-long dedicated sinologist who became the key actor of all the Chinese studies 
related issues in Serbia.  

 
Nowadays it has been a practice for some time to have the quote of 10 scholarships 

per year on both sides, coming from different areas of stud. Speaking of the Serbian student 
who would like to participate an academic exchange in China they have several scholarships 
at their disposal. 
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The Chinese government scholarships are divided into the undergraduate student 
scholarship, the postgraduate student scholarship, the doctoral student scholarship, the 
learners for the Chinese language scholarship, and the Visiting Students and Senior Visiting 
Students scholarship, according to the classifications of students. In addition, such 
scholarships are also available as the Great Wall scholarship, the excellent student 
scholarship, the HSK winner scholarship, the short-term program for foreign teachers of 
Chinese and the Chinese culture research program. 
 

The Chinese culture research program finances foreign scholars engaged in Chinese 
culture research to take short-term visits to China and do some research either under the 
guidance of Chinese tutors or in collaboration with Chinese scholars, with a term of no more 
than five months. The applicants should have doctor's degree or be equal to or above the post 
of an associate professor, published monographs or theses on the Chinese language, culture, 
and history, and below 55 years old. 

 
As much as this method of cultural diplomacy has proven to be productive and with 

respect to the established tradition of educational exchanges as a solid ground of international 
relations it also has its weaknesses providing that it is the only or predominant channel of 
exchange. The weaknesses lie in the elitism of such exchange, not appealing to wider 
audience and remaining in academic boundaries. A successful cultural diplomacy therefore is 
the one that combines diversified tools, aiming at different social layers and various dynamic 
techniques of cultural exchange. 

 
 
2.3.4.   The “Summer palace” film- cultural diplomacy in action/practice 

 
The delicacy and controversy of international relations expressed through art and 

culture can be analyzed through the case of the Chinese film “Summer Palace” 
 
The controversial Chinese film Summer Palace was supposed to officially open New 

Author Film Festival in November 2006 in Belgrade. On the very day of the opening the civil 
organization “Pogled u svet” got an official written protest of the Embassy of PR China in 
Belgrade. It was a form of a written ban for the broadcast of this film within the festival. 

In September 2006, the director of the film Ye Lou got a ban on film making in the 
upcoming 5 years. His film Summer Palace used documentary data of the Tiananmen protest 
in 1989, which was not examined by the Chinese government before it was used for the film. 
The government confiscated all the copies of the film. In 2006 it was the only Chinese film in 
the competition part of the Cannes Festival. It was also suppose to be present at the film 
festival in India, but the government of PR China put in question the diplomatic relations 
with India, so in the end the film was not played 

The ban of the film within the Belgrade Festival has in a way expressed the 
mechanism of Chinese foreign policy and also the mechanism of Serbian system of cultural 
institutions and decision makers. The copy of the film was after the ban sent to Talin and 
then within a few days returned to Belgrade. 
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All the official bodies, Ministry of Foreign Affaires and Ministry of Culture gave 
official demantees that they were in any way involved in the censorship of this film. 
However, the Director of the Section for Cultural, Educational and Scientific cooperation 
within the Ministry of Foreign Affairs, Danica Bajic, was suspended from her position by the  
Minister Vuk Draskovic, for informing the president of the festival of the attitude of Chinese 
Embassy. The president of the Council of the Festival Dinko Tucakovic resigned from his 
position as a form of a protest against the artistic censorship. 

All together, the ban was a huge scandal in the Serbian public followed by many 
interpretations and media attention. The most peculiar moment in this case, was that there 
wasn’t an obvious, official source of this decision. The decision party and the mechanism of 
censorship was covered by a veil of mystery, as all the public institutions were claiming that 
they didn’t have any part in this. 

This case shows a few important facts for the analysis and conduct of intercultural 
exchange between Serbia and China. Also, through it we can deduce several most important 
questions that need to be answered when analyzing cultural contact of the two countries: 

1. Different political and social discourse. This question opens a crucial issue of the 
core of international relations- should we respect the foreign country’s rules and basis even 
though they are in collision with ours, or should we interpret and present their culture in the 
way they formulate it? This is a question which is necessary to approach in every project of 
intercultural dimension that we intend to perform. 

2. Perception of the “Other”. This is a question of the position of the value 
estimation, its justification and its implementation in practice. In many countries in the West, 
we see that the sensitive difference in cultural discourse has resulted in the negative 
presentation of Chinese culture. The Biennale Conference of Chinese Studies which is held 
in Europe every two years, as one of the most important events in this field, has more than 
70 % of its content dealing with the negative aspects of Chinese culture with strong 
ideological and financial Taiwanese background. We are witnessing tendency to speak about 
lack of political and artistic freedom, social injustice, ecological issues and many other things 
by which we judge the Chinese. One can not fail to notice that there is a degree of arrogance 
in judging a different culture and their problems in a moralistic tone that assumes that we are 
faultless in our own cultures and politics. From the standpoint of Chinese culture and beliefs 
there are many aspects of the Western cultures (very generally speaking) that are perceived 
as morally, socially, philosophically unacceptable, yet we don’t find conferences or scholars 
examining these “negative” mechanisms but rather praising the Western cultures as superior 
and educative. Widely speaking, the very old 18th and 19th century issue of superior West and 
inferior East is still present in its contemporary form. The perception of the “Other”37 that 
Edward Side portraits in his famous 1978 book “Orientalism” that has been highly influential 
in postcolonial studies is still an issue that is of crucial importance for intercultural exchange. 

                                                 

37 “Orientalism”, Edward W. Said, Vintage Books edition, 1979 

http://en.wikipedia.org/wiki/Postcolonialism
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3. Connection of the political and cultural international relations. As stated before 
the case of the relations between China and Serbia is a paradigmatic case, following the 
delicate political relation through communism, socialism, transition and Eastern and Western 
block. To which extent can we really separate culture and politics and to which extent is 
culture productively used or misused as a tool of political interests? 

4. The decision makers and negotiators in intercultural relations. To which extent 
is it possible to negotiate the decisions between the two countries and who are the legitimate 
decision makers in one country, the inner deciders/censors? 

5. Intercultural dialogue and informational channels. What are the ways in which 
we can develop successful non-conflicted intercultural dialogue? In the case of Serbia and 
China, we are speaking of two very distant and different cultures which didn’t have much 
direct contact or systematic, consistent strategy of presentation in the other country. There is 
a field of basic ignorance that we are speaking about on both sides, which causes 
misinterpretations and potentially blocks intercultural dialogue. In the strategic planning of 
cultural exchange between these two countries we should first examine the existing 
informational channels and then create the potential for new ones to develop.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 67 

 

 

III Contemporary cultural relations 

 

3.1. Multilateral cooperation 

 

3.1.1 UNESCO 

The United Nations Educational, Scientific and Cultural Organization (UNESCO) is a 
specialized agency of the United Nations established on 16 November 194538. Its stated 
purpose is to contribute to peace and security by promoting international collaboration 
through education, science, and culture in order to further universal respect for justice, the 
rule of law, and the human rights and fundamental freedoms proclaimed in the UN Charter. It 
is the heir of the League of Nations' International Commission on Intellectual Cooperation. 

UNESCO has 193 Member States and six Associate Members. The organization is 
based in Paris, with over 50 field offices and many specialized institutes and centers 
throughout the world. Most of the field offices are "cluster" offices covering three or more 
countries; there are also national and regional offices. UNESCO pursues its objectives 
through five major programs: education, natural sciences, social and human sciences, culture, 
and communication and information. Projects sponsored by UNESCO include literacy, 
technical, and teacher-training programs; international science programs; the promotion of 
independent media and freedom of the press; regional and cultural history projects, the 
promotion of cultural diversity; international cooperation agreements to secure the world 
cultural and natural heritage (World Heritage Sites) and to preserve human rights; and 
attempts to bridge the worldwide digital divide. 

Today, UNESCO functions as a laboratory of ideas and a standard-setter to forge 
universal agreements on emerging ethical issues. The Organization also serves as a 
clearinghouse – for the dissemination and sharing of information and knowledge – while 
helping Member States to build their human and institutional capacities in diverse fields. In 
short, UNESCO promotes international co-operation among its 193 Member States and six 
Associate Members in the fields of education, science, culture and communication.  
As of October 2007 UNESCO is working to create the conditions for genuine dialogue based 
upon respect for shared values and the dignity of each civilization and culture.  
This role is critical, particularly in the face of terrorism, which constitutes an attack against 
humanity. The world urgently requires global visions of sustainable development based upon 

                                                 
38 www.unesco.com  
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observance of human rights, mutual respect and the alleviation of poverty, all of which lie at 
the heart of UNESCO’s mission and activities.  

China and Serbia are both member states of UNESCO, China since 4.11. 1946, and 
Serbia since 20.12.2000. Yugoslavia though was a member of UNESCO since 31.03.1950, 
but its membership was suspended following Resolution 47/1 adopted by the General 
Assembly of the United Nations on 22 September 1992, which stated that the Federal 
Republic of Yugoslavia (Serbia and Montenegro) could not continue automatically the 
membership of the former Socialist Federal Republic of Yugoslavia (SFRJ). Accordingly, the 
Federal Republic of Yugoslavia, which became a Member State on 20 December 2000, could 
not automatically succeed the former SFRJ as a member of the Organization. 

For many years, UNESCO and China have collaborated closely in the field of world 
heritage. Among the 35 Chinese properties on the World Heritage List, there are 25 cultural, 
6 natural and 4 mixed sites. China is working with the countries of Central Asia (Kazakhstan, 
Kyrgyzstan, Tajikistan, Turkmenistan and Uzbekistan) on a Serial World Heritage 
Nomination of the Silk Roads. 

 
Like the country itself, China’s intangible cultural heritage is of course extremely 

vast. The Kun Qu Opera was proclaimed a Masterpiece of the Oral and Intangible Heritage 
of Humanity in 2001, and the Guqin and its Music in 2003. The Uyghur Muqam of Xinjiang 
and the Urtiin Duu – Traditional Folk Long Song (the latter was submitted together with 
Mongolia) were awarded this distinction in 2005. A number of field projects have been 
devoted to endangered languages.  
 
           With regard to cultural diversity, the cultural approach to the prevention and treatment 
of HIV and AIDS is being studied by officials. Crafts that make it possible to maintain 
traditional techniques - frequently the preserve of women - as well as community economic 
development are being promoted in some regions.  
 
           China also collaborates with UNESCO in the area of dialogue through the program on 
Intercultural Dialogue in Central Asia. In the framework of this program, China is a member 
of the International Institute for Central Asian Studies, which was created to encourage 
intellectual cooperation among the Member States of the region. 

 
In Serbia the Ministry of Culture and the Office for Ethnic Minorities are 

responsible for monitoring the implementation of the UNESCO Convention on the 
Protection and Promotion of the Diversity of Cultural Expressions. Serbia has four cultural 
sites on the World Heritage List. In 2006, the World Heritage Committee decided to extent 
the Dečani Monastery by adding three religious complexes the Patriarchate of Peć 
Monastery, Gračanica Monastery and Church of the Virgin of Leviša. This site, now known 
as "Medieval Monuments in Kosovo", is inscribed on the List of World Heritage in Danger.  
 
           In the framework of the flagship program of the UNESCO Venice Office, "Art and 
Culture at the Service of Reconciliation", Serbia participates in various workshops, 
conferences and seminars devoted to enhancing cooperation and dialogue between 
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countries of South-East Europe through the restoration and conservation of their cultural 
heritage. More specifically, Serbia has participated in the Third Ministerial Conference on 
Cultural Property in South-East Europe organized in Ohrid in the former Yugoslav 
Republic of Macedonia 

 

3.1.2 Asian – European networks 

 

The Asian- European cultural networks are a developed area with a few decades of 
practice that hold the great potential for Serbia in its future cultural exchanges with China 
as a strategic partner, mainly after Serbia enters the European Union. 

 

Asia- Europe Foundation (ASEF)  

 

In March 1996, the leaders of twenty-five European and East Asian countries, 
together with the European Commission, convened in Bangkok, Thailand, for the inaugural 
Asia-Europe Meeting (ASEM). This historic summit paved the way for the establishment of 
the Asia-Europe Foundation (ASEF) one year later in 1997. ASEF is the only permanent 
physical institution of ASEM and is funded by voluntary contributions from its partner 
governments and shares the financing of its projects with its civil society partners across 
Asia and Europe39. 

ASEF is entrusted with the mission to promote greater mutual understanding 
between the peoples of Asia and Europe through intellectual, cultural and people-to-people 
exchanges. Fulfilling the vital role of interface between civil society groups and 
governments, ASEF facilitates interactions among non-officials from diverse fields and 
transmits the resulting outputs as recommendations to policy-makers. ASEF also brings 
civil society representatives together with bureaucrats, diplomats and other government 
officials for direct and open dialogue. Through ASEF, civil society concerns can be 
included as a vital component of official deliberations at ASEM. 

At the 5th ASEM Summit in Hanoi (October 2004), the ASEM process 
expanded from twenty-six to thirty-nine countries, including the ten new members of the 
European Union, as well as Cambodia, Laos and Myanmar. The year 2007 was another 
historic juncture because ASEM was enlarged to include India, Pakistan, Mongolia, Romania, 
Bulgaria and the ASEAN Secretariat. Currently, ASEM, and therefore ASEF, has a 
constituency of forty-five partners. 

In the first ten years, ASEF has implemented over 350 projects, bringing together 
more than 14,000 direct participants and reaching out to an even wider audience in Asia and 
Europe. 
                                                 

39 http://www.culture-asef.org/english/asia/chn/ 
 

http://www.culture-asef.org/english/asia/chn/
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The department of cultural exchange conducts the following programs divided in 
three groups as shown in the below chart: 

Organisation40 

 
 

Some of the highly appreciated programs of this Foundation are for example: 

- Asia-Europe Museum Network (ASEMUS) that promotes shared cultural 
heritage through sharing of museum collections, professional competence and creating joint 
off and online projects  

- SEA-Images (Synergy Europe-Asia in the field of cinema) that gives 
monthly updates on film events, projects and articles related to Asian and European cinema 

- Culture 360 - connects cultural practitioners of the two regions, facilitating 
bi-regional cooperation in the arts as well as promoting the practical exchange of ideas, 
information and persons in the ASEM countries. 

 

 

                                                 
40 http://www.asef.org 

http://www.asef.org/index.php?option=com_programme&id=42&task=view
http://www.asef.org/index.php?option=com_programme&id=40&task=view
http://www.asef.org/index.php?option=com_programme&id=38&task=view
http://www.asef.org/
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3.2.  Bilateral cooperation: Main public institutions in the cultural exchange 
process     

 
The main bodies of the cultural exchange between Serbia and China are the Ministries 

of Culture of both countries. They sign Agreements periodically according to which the 
cooperation in the field of culture is enhanced and developed. 

 
Ministries of Foreign Affairs of both countries also play an important role in the 

overall political, diplomatic and thus cultural relations. 
 
Chinese State Council as the top governing body stipulates the existence of 

Department for International Cooperation within each organ of governmental administration. 
Serbian model of institutional organization is similar. The key public actors of cultural 
exchange and relations with China on the Serbia side are: 
 

 
Republic of Serbia/ Main public bodies in cult. exchange  and 

relations with PR China 
 
 
Ministry of Education 
 
Ministry of Culture 
 
Confucius Institute Belgrade 
 
University of Belgrade 
 
SANU Serbian Academy of Science and Art 
 
Ministry of Economy 
 
Ministry of Infrastructure 
 
Olympic Committee of Serbia 
 
Ministry of Defense (Sector for International Cooperation) 
 
Embassy of Republic of Serbia in Beijing, Department of   
Cultural Cooperation 
 
Consulate of Republic of Serbia in Shanghai 
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Regarding the public associations, museums and festivals the key actors in the 
exchange with China are: 

 
Republic of Serbia/ Main public associations, museums   

         and festivals in stake of cut. exchange with PR China 
 
            
Belgrade International Theatre Festival BITEF 
          
 Belgrade Music Festival BEMUS 
          
 Concert Agency “Jugokoncert” 
           
 Museum of Yugoslav History 
            
Ethnographic Museum 
           
International Biennale of Illustration “Zlatno Pero” 
 
International Biennale of Graphic Art  
 
Association of Serbian Writers 
 
Association of Serbian Translators 
 
Museum of Yugoslav Cinoteque  
 
National Library of Serbia 
 
Library “Matica Srpska” in Novi Sad 

 
In People’s Republic of China key public actors in terms of governmental and public 

institutions are: 
 

People’s Republic of China/ Main public bodies in cult.   
exchange and relations with Serbia 

 
Ministry of Culture 
 
Ministry of Foreign Affairs 
 
Chinese Academy of Social Sciences 
 
Ministry of Education 

 
            Provincial Cultural Bureaus and Prefecture Cultural   

Administration Commission   
 
Cultural Department of the Embassy of PRC in Serbia 
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The most significant public associations, museums and festivals participating the 

cultural exchange process with Serbia are: 
 
 

People’s Republic of China/ Main public associations, 
museums and festivals in cult exchange with  Serbia 

 
Beijing International Music Festival 
 
Shanghai International Art Festival  
 
Beijing International Dance Festival 
 
Art Festival “Encounters in Beijing” 
 
Chinese Agency for Reproductive Art 
 
National Library of China 
 
Chinese Association of Writers 

 
 
 
3.2.1. Agreement on Cultural Cooperation for the period 2008-2012 
 
 
Program of Cultural Cooperation between Ministry of Culture of Republic of Serbia 

and Ministry of Culture of People’s Republic of China was signed on 18.09.2008 in 
Belgrade41. 

 
Within this program it is determined that both sides will stimulate the development of 

the cooperation in all branches of culture and art, direct cooperation of cultural institutions as 
well as the exchange of professionals in the sphere of culture and art on all levels. 

 
In accordance to the principle of mutuality and the regular worldwide practice each 

side will organize a festival of its culture in the other country. These festivals were defined to 
be seven days long, and for the purpose of their conduct a delegation on a Ministry level is to 
be sent to the other country, consisting of five members, an artistic group with up to 50 
members and an artistic exhibition. Festival of Chinese Culture in Serbia will be held in 
Autumn 2009, and a Festival of Serbian culture in China will be held in 2010. 
                                                 

41 Ministarstvo Kulture Republike Srbije: “Program kulturne saradnje između Ministarstva Kulture Republike Srbije i 
Ministarstva Kulture Narodne Republike Kine za period 2008-2012” 
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With this Agreement it is determined that both countries will take part in various 

international festivals and competitions in the other country (e.g. BEMUS, BITEF in Serbia, 
Beijing Dance Festival in China etc.). Also, an exchange of museum experts, archeologists 
and cultural heritage experts is defined by this Agreement. Cooperation between the 
Associations of Writers and Translators, the cooperation between the national libraries and 
international book fairs, publishing houses, archives and radio and television organizations is 
defined in this Agreement, too. 

 
In terms of the financial stipulations regarding the visits of delegations, artistic 

groups, exhibitions and other, it is defined by this Agreement that the Party that is appointing 
the delegation, artistic group or an exhibition is obliged to regulate the financial costs of the 
transport to and from the other country, while the Party that is hosting the delegation, artistic 
group or an exhibition is obliged to regulate the financial means for the accommodation, 
nutrition and transport within its country which are related to the given program, as well as 
the costs of emergency medical help, should it be necessary.  

 
This Agreement is of a standard format and in its content it is quite similar to the 

Agreement for previous period of four years. It determines the basic frame of the cultural 
cooperation with further details and developments to be added. However, the general frame 
of this Agreement is rather limited to several main public cultural institutions and a 
traditional exchange of national festivals in the other country. This model is necessary, but 
for a successful and diversified cultural dialogue it should be supplemented with other 
multileveled channels of exchange.  
 
 

3.2.2. Confucius Institute Belgrade 
 
Confucius Institute (simplified Chinese: 孔子学院) is a non-profit public institute 

which aims at promoting Chinese language and culture and supporting local Chinese 
teaching internationally through affiliated Confucius Institutes. Its headquarters is in Beijing 
and is under the China National Office for Teaching Chinese as a Foreign Language. After 
establishing a pilot institute in Tashkent, Uzbekistan, in June 2004, the first Confucius 
Institute opened on November 21, 2004 in Seoul, Korea and many more have been 
established in other countries, such as the U.S., Germany and Sweden.. The first Confucius 
Institute in South Eastern Europe was opened in August 2006 in Belgrade, Serbia. The 
Ministry of Education of the People's Republic of China estimates that, by the year 2010, 
there will be approximately 100 million people worldwide learning Chinese as a foreign 
language and it plans to set up more than 100 Confucius Institutes worldwide.42  
The standard version of Confucius Institute Agreement that the Chinese and the country 
establishing the Institute sign stipulates43: 

                                                 
42 www.konfucije.fil.bg.ac.yu 
43 “Special edition of Confucius Institute Convention”, The Office of Chinese Language Council International, Beijing, 
2006 
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The Confucius Institute can serve the following teaching courses and programs 
according to the local instance: teach Chinese using a variety of methods including 
multimedia and the Internet, train teachers to teach Chinese in primary schools, high schools 
and colleges, administer the Chinese Proficiency Test and tests to certify the ability to teach 
Chinese as a foreign language, teach Chinese courses of various types in various areas for all 
circles of people, sponsor academic activities and competitions, show Chinese movies and 
TV, provide consulting services for individuals wishing to study in china and provide 
reference materials for the educational and other professional individuals. 
The Confucius Institute shall have a Board of Advisors and the two parties that nominate the 
Board of Advisors. The Board of Advisors shall have the responsibility for the operation of 
the Confucius Institute. 

The obligations of Hanban (Chinese Language Council International)  is to provide 
multimedia courseware and other teaching materials, audio-visual materials authorized by the 
Head Office of Hanban and to provide 50 000-100 000 US dollars as a start-up fund and 
3000 volumes of books, audio-visual and multimedia material as well as to send two Chinese 
instructors and pay for their air fares and salaries 

The obligations of the Party establishing Confucius Institute in its own country 
include providing necessary conditions and facilities and providing administrative personnel 
and their related payment 

The Confucius Institute will be jointly funded by Hanban and the local establishing 
Party, but it should finally assume sole responsibility for its profits and losses by charging 
language course fees and other programs. 
Therefore, the idea of Confucius Institutes establishment worldwide is for them to be jointly 
funded in the beginning and to gain financial independence in time and become self-
sustainable. In this way the Chinese model is demonstrating an economical establishing 
strategy also shown in the fact that all the Confucius Institutes are opened within already 
renowned institutions using the already existing space capacities of these institutions. This 
cost-reducing policy can enable Chinese Language Council International as the establishing 
body to open a large number of Confucius Institutes worldwide and reach numerous regions 
of the world.  

At the Confucius Institute Conference held in Beijing in July 2006, in the concluding 
part several important principles were established and recognized as the universal demand for 
Confucius Institutes. This includes the clarification of the following statements: 
Confucius Institutes should be at the central base for the international study of the Chinese 
language. 30 million non-native Chinese language learners have formed an international 
network of Chinese language study including universities, language institutes, training 
programs, Internet learning courses and many more.  The Confucius Institutes take on the 
function of a central hub in this web. 

Confucius Institutes should be a platform of for deepening cooperation between 
China and other countries. China is, in the process of opening, adopting the concept of 
“Inviting-in” to welcome foreign educational institutes to establish operations in China. At 
the same time it is actively promoting the policy of “Going-out” for Chinese educational 
institutes. Confucius Institutes are the Chinese education’s move abroad. 
Confucius Institute should be a bridge for cultural as well as economical exchange with the 
rest of the world. It should meet the demands related to culture but also trade, investment and 
tourism thus making the Institutes into proverbial portals into China. 



 76 

Each Institute should establish and maintain brand name, service quality and management. 
The brand image should always be protected and avoid actions potentially harmful for the 
image of the Institute. Confucius Institute emphasizes on the first place quality, and firstly 
quality of education. For this reason, the standard for certifying individual Institutes is high 
and a system of appraising and securing the quality of individual Institutes is important.  
Confucius Institutes encourage innovative ideas, diversity in the models of establishment 
(The partner organization can be an institute of higher education, a college or university, 
foreign government or a multi-national corporation). An innovation and diversification of 
curricula is also what the Institutes promote, intending to revolutionize traditional teaching 
methods. 
 

Individual Confucius Institutes have to actively explore market trends, conduct 
marketing surveys and studies, invest in brand advertisement and collect market resources for 
the development of the Institutes. Knowledge of market orientation will prove helpful in the 
improvement of the quality of operation of the Institutes. 

 
      Through all these information and general principles stipulated by the founder of 
Confucius Institutes, Hanban (Chinese Language Council International) , it can be seen that 
the Institutes are formed on a healthy and sustainable basis, emphasizing quality above all, 
integration and innovation combined with market orientation. It is then the responsibility of 
each Institute to put these carefully developed and modern principles into practice. 
     
Confucius Institute Belgrade 
 

This institution was established in August 2006 after signing mutual agreements 
between Ministry of Education of PR China and R Serbia and agreement of collaborative 
establishment between University of Belgrade and Nanjing Normal University, China. 
It is situated at Philological Faculty of Belgrade, as it is the policy of the Confucius Institute 
headquarters to open this sort of Institutes within the public university jurisdiction. Activities 
of the Confucius Institute in Belgrade include: 
 
- Courses of Chinese language as a foreign language 
- Confucius Institute Club (covering subscription to the mediateque  and the  library) 
- Various cultural activities (lectures, movie projections, exhibitions, concerts etc.) 
 

Mission of the Confucius Institute in Belgrade is promotion of Chinese language and 
culture, presentation of various aspects of Chinese culture to the people of Serbia, 
networking of all the institutions in Serbia that in any way deal with Chinese language or 
culture, building of a referent informational base of all the materials considering Chinese 
language and culture available in Serbia, as well as other activities of cultural cooperation 
between R Serbia and PR China. 

 
It is the only institution of this kind in the region with an overall plan to become the 

regional center with recognizable contents and activities. As this is the third year of its 
existence, in the “base building” phase, at this point human resource management is of 
special importance to this newly founded institution. 
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The programs of this Institute for the previous three years included exhibitions (“Chinese 
paper-cutting”, “Contemporary photography of China”, “Chinese New Year’s prints” and 
“Costumes and ornaments of Chinese ethnic minorities”). Also courses of language, Chinese 
cuisine and calligraphy were successfully conducted. In its first two years, the Confucius 
Institute in Belgrade has organized monthly series of lectures and films on the Chinese 
civilization, culture and society. Lecture topics have included Chinese architecture, bronze, 
theater, opera, philosophy, film, economy, etc. Projections of documentary and fiction films 
have been held, and in the year 2007/08 a contemporary Chinese cinema series was 
organized. The first International Sinologist Conference in Serbia was organized by this 
Institute in 2008 and was called “Modern China and Its Tradition”. 
 

Finally in year 2009, a new practice of debate workshops “Get to know China” was 
started as a means of further education of the audience with a more interactive approach 
which is, in the case of familiarizing with the Chinese culture, a very important quality.  
Also, in year 2009, Confucius Institute Belgrade made an important step towards the wider 
public by announcing a public competition for project proposals for year 2010. In this, 
offering a substantial budget, this institution has made an important step towards program 
contents of higher quality and inclusion of citizens in process of intercultural exchange. The 
attention of the public, of the creative project designers was drawn to the question of cultural 
dialogue between Serbia and China, and the activities of this Institute made a crucial effort 
towards overcoming the limits of narrow sinology students audience. 
 
 
 

 
3.2.3. Cooperation of SANU- Serbian Academy of Science and Art with Chinese 

Academy of Social Science in Beijing 
 
 
 Chinese Academy of Social Science since 1978 has a stustus of a Ministry. Witihin 

this Academy there are 30 Insitutes of Social Siences. There are more than 4000 employees, 
out of which 1800 are scientific researchers, and there are 3000 memebers with an academic 
title. 

 International cooperation is very diversified- there are more than 80 signed bilateral 
agreements with foreign Academies of Science, exchange of information, organisation of 
international scientific conferences and seminars regarding diffent fields of sociel sciences. 

 
 This Academy has a very good collaboration practice with the Academies of South 

Eastern European countries. Agreement on collaboration with Slovenian Academy of 
Science was signed in 2001, and with the Croatian Academy of Science in October 2005. 

  
 SANU- Serbian Academy of Science and Art collaborated with Chinese Academy of 

Social Sciences with occassional stops, since 1976 when an Agreement on Scientific 
Collaboration with this Academy and Chinese Academy of Natural Sciences was signed in 
Beijing and it lasted until 1992. This collaboration consisted of the exchange of scientific 
experts with the aim of conducting agreed programs. 
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 After the pause of several years, in 1997 there was an initaiative to re-establish this 

collaboration and the Presidentship of SANU acknowledeged a Draft of Agreement with 
three suggested themes at the XIX Meeting of SANU. This draft was passed to Chinese 
Academy of Social Sciences in the first half of 1999, and in October the same year 
delegation of Institute for Eastern Europe and Central Asia of the Chinese Academy visited 
SANU. 

 
 In the end of May 2000 there was an invitation to the President of Chinese Academy 

of Social Sciences to visit SANU, but the visit was not conducted.In November 2004 SANU 
was through the Embassy of Serbia and Montenegro in Beijing informed that Chinese 
Academy of Social Sciences is interested in re-establishing the cooperation, so the invitation 
to its president was sent again. 

 
 In March 2006 Chinese Academy of Social Science suggested that the president of 

SANU with cooperators visit Beijing. A Draft of Collaboration Agreement was passed to 
Serbian Embassy in Beijing. This draft was discussed during the official visit of SANU in 
2006 in China. 

 
 Agreement of Scientific Collaboration of SANU and Chinese Academy of Social 

Science for the period 2007-2012 was signed in the beginning of November 2007 in 
Belgrade, during the official visit of the delegation from Beijing. Agreement was signed 
between president of SANU Nikola Hajdin and General Secretary of Chinese Academy of 
Social Science prof. Huang Haotao.The Agreement consists of the drafts for joint 
collaboration through research projects, visits with the aim of development of the projects, 
exchange of experiences and participation at international scientific events, exchange of 
postdoctoral studies with the aim of preparation for future scientific work, exchange of 
scientific information and materials. The Agreement is defining the yearly quote of exchange 
of researchers during seven weeks on both sides. 

 
 In November 2008, researchers of the Institute for Russian, East European and 

Central Asian Studies of Chinese Academy of Social Sciences, prof. PhD Chang Bin and 
prof. PhD Ru Jiaorong visited Belgrade according to the Agreement on collaboration of the 
two Academies. During the preparation of their visit a special attention was given to 
arranging the meetings with competent experts that would be fully capable of answering their 
potential questions  regarding the causes of falling apart of Yugoslavia, the role of outside 
factors in falling apart of the state, as well as in Kosovo crisis, foreign affairs policy in Serbia 
during the 90s and now, relations with ex-Yugoslav countries and with neighboring 
countries, expectations of Serbia regarding the entering EU and Kosovo issues related. The 
guests from China visited Institute of Contemporary History, Faculty of Political Science, 
Institute for International Politics and Economy, and they were also osted by Minister of 
Kosovo and Metohija Mr. Goran Bogdanovic and the representatives of the Department of 
Historical Sciences of SANU. 

 
   The second visit of the Chinese researchers was in June 2009 when the researchers 

of Institute for Russian, Eastern European and Central Asian Studies Ms. Xue Shu, Ms 
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Shaoyun Shu and Ms. Ya Zuo visited Belgrade. The main topics in which the guests from 
China were interested were related to the political circumstances in Serbia and the Balkans, 
policy of EU on the Balkans, process of entering EU for Serbia (conditions and problems that 
Serbia is facing), political and economical transition, factors of instability on the Balkans, 
matters of security in the region, relation of Serbia to the International Court in Hague 
regarding the independence of Kosovo and so on. The guests visited Faculty of Political 
Science, Institute for Contemporary History, Institute for International Politics and Economy 
and they have visited the National Library of Serbia as well. 

 
 This collaboration is of vital importance, because of the importance of both 

institutions- Academies in their countries, the tradition, reputation and authority that these 
entities imply. Especially in China, since the Academy of Science is considered to be a 
separate Ministry it is logical that it is a body of crucial importance for the estimation, 
decision making and shaping the national cultural policies and trends. In Chinese cultural 
system Academies of Science are advisory bodies and are authoritative in their official 
opinions and conclusions.  

 
  In the scope of international cultural relations, this collaboration is of great 

importance and can serve as a firm basis for future development and building of cultural 
bridges.  
 

 
3.1. Cooperation in the civil sector: Non-governmental organizations 
 
 

Speaking about the private and non-governmental sector in the cultural exchange 
between China and Serbia we are speaking about a currently underdeveloped sector with a 
high potential for the future especially in NGO sector. 

 
 
3.1.1.. NGOs “Far East” and “Artnet Huohua” 
 

The beginnings of FAR EAST SOCIETY in 1989, are closely related to the stay of 
Marina Pop-Cenic, philologist of Chinese and Korean language. during her Chinese and 
Korean studies, at Beijing University, in Beijing. She met many friends there and it was the 
reason for the idea of establishing an organization, where all individuals interested in 
traditions, cultures and history of Far-Eastern countries would gather making with it a basis 
for future bridges of friendship and cooperation with organizations and people in the  Far 
East44.  

FAR EAST SOCIETY is an organization, founded and established by activities of 
founders, and later members who joined the organization. All the works and activities of 
FAR EAST SOCIETY are based on individual and volunteer work of its members, and on 
                                                 
44 www.fareast.com  

http://www.fareast.com/
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help of friends and sponsors. FAR EAST SOCIETY is non-governmental, non-commercial 
and non-profit organization, founded as an idea of Marina Pop-Cenic, and, later with Chinese 
students that joined, Chi Lingjun and Yao Jie. In the first years of existing, organization was 
working under the name Far East Club, with later reorganizing to FAR EAST SOCIETY, and 
establishing board and membership.  

Board of FAR EAST SOCIETY are: Executive Committee and Regulatory 
Committee. Executive Committee is central organ of FAR EAST SOCIETY that creates and 
leads all activities and work. Executive Committee of FAR EAST SOCIETY consists of a 
president, a deputy president, a secretary and two members. President of Executive 
Committee is, in the same time, president of FAR EAST SOCIETY.  

The highest organ of FAR EAST SOCIETY is Assembly, with supervision to all of 
activities of board and other members. Board and members, are directly responsible to 
Assembly of FAR EAST SOCIETY. Assembly of FAR EAST SOCIETY is consisted by all 
members and takes session yearly. President of FAR EAST SOCIETY is the most 
responsible person and the representative of FAR EAST SOCIETY in public and in all 
contacts, including giving public statements, signing documents, contracts and agreements 
with other organizations. 

In the years of work FAR EAST SOCIETY produced many activities dedicated to 
traditional holidays, customs, history, languages, calligraphy, traditional medicine, arts, 
poetry, literature, martial arts and everything other that could be the point of interest for those 
that wanted to find something new about the cultures of Far East. One of the most important 
moments in work of FAR EAST SOCIETY, is magazine Mei Hua, as full contribution of 
editor in chief and whole redaction, to popularity of FAR EAST SOCIETY. Marina Pop-
Cenic, as editor in chief of magazine Mei Hua, put her knowledge about Far East, to topics 
related to languages, cultures, history and traditions, with a help of redaction she assembled.  

 
FAR EAT SOCIETY has a tradition of 20 years of nurturing friendship and cultural 

dialogue with PR China through which they were in constant collaboration with Embassy of 
PRC in Serbia and other eminent citizens of PRC in Serbia. This organization has gathered 
around itself many admirers of Chinese culture in their common interest for development of 
relations with this culture.  

 
“Artnet Huohua” is a non-governmental organization registered in Belgrade in 2007 

by the graduated students of Chinese language and literature at Faculty of Philology, 
Belgrade. The aim of this organization is to conduct intercultural projects between China and 
Serbia, especially aiming at contemporary art. So far the activities of this organization were 
conducted through the project “Sparks, sticks and strings” in Suzhou and Shanghai, China. 
This project is a series of workshops with Chinese children in the domain of performance art 
and physical theatre. With the artistic network of founders throughout China and Serbia, this 
NGO possesses a large potential for future NGO sector partnerships on the line of Sino-
Serbian cultural exchange.  
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3.3.2. Serbia- China Friendship Society Club   
 
  
  In November 2007 the R. Serbia-PR China Friendship Society-Club of the Confucius 

Institute in Belgrade was founded. The Club acts under the University of Belgrade, Faculty 
of Philology and the Confucius Institute, and the activity plan is be based on the 
memorandum and agreements signed between the Ministries of Education of PR China and 
Serbia and Nanjing Normal University and the University of Belgrade45.  

 
The idea of the Club founders is to connect all the individuals and institutions in 

China and Serbia who want to form any type of international co-operation - in order to 
achieve a better understanding of China in Serbia, and also to present Serbia to the Chinese 
people in the best possible way. They are open for co-operation in all areas - different fields 
of science, education, painting, music, theater, film, cooking, medicine, sports, business, and 
all other areas that connect Serbia and China. The members of the R. Serbia-PR China 
Friendship Society-Club and the Confucius Institute in Belgrade will work on establishing 
and maintaining short and long-term close relations and on implementing projects that will 
employ experts and institutions from Serbia and China. 

 
The former ambassador of Serbia in Beijing, Slobodan Unković, was elected president 

of the R. Serbia-PR China Friendship Society-Club, while the vice-presidents are Aleksandar 
Sedmak, vice-rector of the University of Belgrade, and Radosav Pušić, director of the 
Confucius Institute in Belgrade.  

 
As a symbol of gratitude for their contribution to the founding of the R. Serbia-PR 

China Friendship Society-Club, his Excellency Li Guobang Ambassador of PR China in 
Serbia, his Excellency Miomir Udovički Ambassador of R. Serbia in China and rector of the 
University of Belgrade Branko Kovačević were awarded honorary presidencies.  

 
In only a few months, over one hundred public figures, university professors, 

journalists, entrepreneurs and admirers of China have become members of the R. Serbia-PR 
China Friendship Society-Club.  

 

3.3.3. Chinese Culture Promotion Society and Chinese European Art Cente 

Chinese Culture Promotion Society (CCPS) 

    Founded in 1992, and registered in the People's Republic of China , the Chinese 
Culture Promotion Society (CCPS) is a national non-governmental organization with the 
Ministry of Culture as its competent authorities. CCPS is dedicated to promoting Chinese 
culture and advancing international cultural exchanges. Its members consist of accomplished 
artists, scholars, cultural activists and entrepreneurs spread across mainland China, and in 
Hong Kong, Macao and Taiwan, and in 16 foreign countries with large Chinese communities. 
Its honorary chairmen is Xu Jialu, current chairman is Gao Zhanxiang, and legal 
                                                 
45 www.konfucije.fil.bg.ac.yu  

http://www.konfucije.fil.bg.ac.yu/
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representative is Wang Shi. It is one of the most influential cultural NGOs in China and was 
honored in 2004 as the “Model National NGO” by the central government.  

In the last 17 years, CCPS has strived to fulfill its founding principles by undertaking 
a number of major cultural projects. The Annotated Twenty-Four Histories is a 
comprehensive study of the classics of Chinese history. The 2004 Cultural Summit and the 
2004 Cultural Declaration issued by its participants called for a renewed Chinese culture in 
the age of globalization. The Asian Cultural Cooperation Conference held in 2005 promoted 
international communication and cooperation. The 20th Century Classics of Chinese Music, 
of Chinese Dance and of Chinese Photography provide an overview of artistic achievements 
by Chinese worldwide in the last century. 2008 Consultative Conference on Cultural 
Exchanges Between mainland China and Taiwan aimed at furthering cultural exchanges 
across the straits. The Mountain Flower Project gives financial help to poor students from ten 
former revolutionary bases to go through vocational education or college education. Besides, 
CCPS has initiated and sponsored establishment of Co-operative of Chinese Cultural 
Industry, Co-operative of Chinese Festivals, Painting and Calligraphy Channel and Audio 
World Channel. All these projects enjoy global reach and high reputation.  

 CCPS has conducted cultural exchange projects with organizations in Hong Kong, 
Macao , Taiwan , and the United States , France , Germany , Italy , Sweden , Denmark , 
Austria , Australia , New Zealand , Japan , South Korea , Thailand , Singapore and Vietnam .  

The Chinese European Art Center (CEAC) was founded by Mrs. Ineke Gudmundsson 
(Netherlands) and Xiamen University Art College in 1999. CEAC is a non-profit cultural 
institution operating in the field of visual arts, design, architecture, literature and music. 
CEAC is part of Xiamen University but operates independently. The exhibition space is 150 
square meters . In the past seven years CEAC made more than 70 exhibitions of both Chinese 
and European artists, and organized art events such as performances, contemporary films, 
contemporary music concerts, architecture exhibitions, and meanwhile published many artist 
books. CEAC started the artist-in-residency program in 2001 with six apartments/studios. 
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IV   Culture, politics and economy: a productive relation of the 
three in an international scope 

 

“Economy is the basis of building a harmonious society. Political commitment is its 
guarantee and culture is its soul. Development in the 21st century has created a new surge of 
culture awareness and requires culture to play a more prominent role and carry out a noble 
mission.”  

                                   Sun Jiazheng, Minister of Culture of PR China for 1998-200846 

 
4.1  Cultural exchange and politics: international scope 

 

4.1.1. Public diplomacy and soft power 

 

One of the key points of meeting of political and cultural sphere is in the use of 
culture as a key dimension of public diplomacy of one country and therefore the means of 
development of Soft power. 

Soft power is the ability to affect others to obtain the outcomes one wants through 
attraction rather than coercion or payment. A country’s soft power rests on its resources of 
culture, values, and policies. A smart power strategy combines hard and soft power 
resources. Public diplomacy has a long history as a means of promoting a country’s soft 
power and was essential in winning the cold war. The current struggle against transnational 
terrorism is a struggle to win hearts and minds, and the current overreliance on hard power 
alone is not the path to success. Public diplomacy is an important tool in the arsenal of smart 
power, but smart public diplomacy requires an understanding of the roles of credibility, self-
criticism, and civil society in generating soft power. 

 
In this sense, it is important to set the agenda and attract others in world politics, and 

not only to force them to change through the threat or use of military or economic weapons. 
This soft power—getting others to want the outcomes that you want—co-opts people rather 
than coerces them. 

                                                 
46  “China’s Contemporary Culture: Dream and Pursuit”- Speech by Sun Jiazheng at the opening ceremony of “Festival 

of China”, The National Press Club, Washington DC USA, 2005 
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The ability to establish preferences tends to be associated with intangible assets such 

as an attractive personality, culture, political values and institutions, and policies that are seen 
as legitimate or having moral authority. If I can get you to want to do what I  want, then I do 
not have to force you to do what you do not want. 

 
In international politics, the resources that produce soft power arise in large part from 

the values an organization or country expresses in its culture, in the examples it sets by its 
internal practices and policies, and in the way it handles its relations with others. Public 
diplomacy is an instrument that governments use to mobilize these resources to communicate 
with and attract the publics of other countries, rather then merely their governments. Public 
diplomacy tries to attract by drawing attention to these potential resources through 
broadcasting, subsidizing cultural exports, arranging exchanges, and so forth. 

 
The German editor Josef Joffe once argued that America’s soft power was even larger 

than its economic and military assets. “U.S. culture, lowbrow or high, radiates outward with 
an intensity last seen in the days of the Roman Empire—but with a novel twist. Rome’s and 
Soviet Russia’s cultural sway stopped exactly at their military borders. America’s soft power, 
though, rules over an empire on which the sun never sets” 47 

 
The soft power of a country rests primarily on three resources: its culture (in places 

where it is attractive to others), its political values (when it lives up to them at home and 
abroad), and its foreign policies (when they are seen as legitimate and having moral 
authority). Culture is the set of practices that create meaning for a society, and it has many 
manifestations. It is common to distinguish between high culture such as literature, art, and 
education, which appeals to elites; and popular culture, which focuses on mass entertainment. 
After its defeat in the Franco-Prussian War, the French government sought to repair the 
nation’s shattered prestige by promoting its language and literature through the Alliance 
Francaise created in 1883. “The projection of French culture abroad thus became a 
significant component of French diplomacy”. Italy, Germany, and others soon followed suit. 
World War I saw a rapid acceleration of efforts to deploy soft power, as most of those 
governments established offices to propagandize their cause. The United States not only 
established its own office but was a central target of other countries. During the early years 
before American entry into the war, Britain and Germany competed to create favorable 
images in American public opinion 
 

Promoting positive images of one’s country is not new, but the conditions for 
projecting soft power have transformed dramatically in recent years. For one thing, nearly 
half the countries in the world are now democracies. The competitive cold war model has 
become less relevant as a guide for public diplomacy. 

 
Information is power, and today a much larger part of the world’s population has 

access to that power. Long gone are the days when “small teams of American foreign service 

                                                 
47 "Bismarck" or "Britain"? Toward an American Grand Strategy after Bipolarity, by Josef Joffe, The MIT Press 1995: 94 
 

http://www.jstor.org/action/showPublisher?publisherCode=mitpress
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officers drove Jeeps to the hinterlands of Latin America and other remote regions of the 
world to show reel-to-reel movies to isolated audiences”48 

 
 Technological advances have led to a dramatic reduction in the cost of processing and 

transmitting information. The result is an explosion of information, and that has produced a 
“paradox of plenty”. 

 
Plenty of information leads to scarcity of attention. When people are overwhelmed 

with the volume of information confronting them, it is hard to know what to focus on. 
Attention rather than information becomes the scarce resource, and those who can distinguish 
valuable information from background clutter gain 

 
Among editors and cue-givers, credibility is the crucial resource and an important 

source of soft power. Reputation becomes even more important than in the past, and political 
struggles occur over the creation and destruction of credibility. Governments compete for 
credibility not only with other governments but with a broad range of alternatives including 
news media, corporations, nongovernmental organizations (NGOs), intergovernmental 
organizations, and networks of scientific communities. 

 
Politics in an information age “may ultimately be about whose story 

wins”49.Reputation has always mattered in world politics, but the role of credibility becomes 
an even more important power resource because of the “paradox of plenty.” 

 
In 1963, Edward R. Murrow, the noted broadcaster who was director of the USIA in 

the Kennedy administration, defined public diplomacy as interactions not only with foreign 
governments but primarily with nongovernmental individuals and organizations, and often 
presenting a variety of private views in addition to government views. Skeptics who treat the 
term public diplomacy as a mere euphemism for propaganda miss the point. Simple 
propaganda often lacks credibility and thus is counterproductive as public diplomacy. Good 
public diplomacy has to go beyond propaganda. Nor is public diplomacy merely public 
relations campaigns. Conveying information and selling a positive image is part of it, but 
public diplomacy also involves building long-term relationships that create an enabling 
environment for government policies. The mix of direct government information with long-
term cultural relationships varies with three dimensions of public diplomacy, and all three are 
important 

 
The ability to combine hard and soft power effectively is “smart power.” The role of 

cultural exchange in public diplomacy has proven to be of vital importance. 
 
 
 
 
 
 

                                                 
48 http://www.theglobalist.com/StoryId.aspx?StoryId=3885  
49 http://hbswk.hbs.edu/archive/4290.html  

http://www.theglobalist.com/StoryId.aspx?StoryId=3885
http://hbswk.hbs.edu/archive/4290.html
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4.1.2. Art and culture as tools of international politics 
 
 
“A visitor who has spent some hours admiring masterworks from a foreign collection 

is unlikely to have his political views significantly altered . . . (but) if the visitor acquires in 
the process a better understanding of the culture which produces the art, and of the people 
who now treasure it, that. . . has political value for the U.S.” 

 
                            Peter Solamssen, Advisor on the Arts, U.S. State Department, 197650 

 
 The use of artworks as symbolic carriers and mediators of politics is an old 

phenomenon. . The Sphinx and the Pyramids, for example, symbolized pharaonic power to 
the Egyptian populace. But it took the imperialism of Alexander and his Roman successors to 
carry about, import, and install artworks in new contexts to symbolize political power to 
other than the original audience i.e., to recognize their ability to transcend socio-cultural 
limits and stand as "universal symbols." 

 
In examining the two examples of the direct use of culture as political tools we can 

illustrate the mechanism of art and culture as political mediators. They are the examples of 
two blockbuster exhibitions which are an often found form of art for political issues cases. 
The invention itself has been used since the existence of mankind and state but got its full 
shape through the period of Cold War and especially relations between the U.S., former 
USSR and also PR China. Some examples of large artistic visiting projects as political tools 
can be seen in the political relations of PR China and Yugoslavia as described and analyzed 
in chapter 1.  

 
For a comparable pair of examples, let us look at two loan shows from China in the 

U.S.A. in two different historical periods. In 1971, acting as front man to negotiate Richard 
Nixon's 1972 visit to Peking and the formal state recognition that was to follow, Henry 
Kissinger proposed that the Chinese send some of their ancient art on an international tour. 
Accordingly in 1973 and 74, an exhibit insured for over $50 million visited Paris, London, 
Toronto, and Washington with an additional stop in Kansas City scheduled as an after-
thought, to reach the American "heartland." The exhibit consisted of 400 works, all 
excavated by Chinese archeologists since the Communists had come to power. Although of 
obviously ancient lineage, these works were to be seen as products of Mao Zidong's 
revolution.  

 
 American press coverage started when the exhibition opened in Paris to "thrilled 

crowds" {The New York Times, May 9, 1973), continued in London ("attendance was 
750,000") and increased when the show reached Toronto. In the words of Times critic John 
Russell, "It will give many thousands of people a new idea of the present regime in 
China . . ." (Oct. 9, 1974).  
 
                                                 

50 ”Artworks as Symbols in International Politics”, Judith Huggins Balfe, International Journal of Politics, Culture and 
Society, Vol1.No 2, 1987:4 
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Once in Washington, the exhibition was hailed as "stunning," and only an occasional 
critic demurred by noting the overtly "propagandists" nature of the explicit layout of the 
exhibition according to Marxist theories and categories of historical development (The New 
York Times, Aug. 25,1974). Paradoxically, despite the overt diplomacy involved in this 
show, it was not hyped to the fullest extent, perhaps because the real connoisseurs who were 
asked to review the exhibition saw through the propaganda (even if most were too tactful to 
complain about it). Additionally, the works themselves were not all of superb quality, 
whether measured according to subtle or overwhelming impact. Although there were long 
lines to see the exhibit in Washington and Kansas City, attendance figures in the United 
States were never reported in the authoritative New York Times.  

 
Following the downfall of the Gang of Four in 1976, various Chinese bans on 

Western culture were lifted and artists and artworks from America were granted cautious 
permission to visit China. In 1979, the United States gave formal recognition to mainland 
China, and Deng Xiaoping, the reformer of modern China himself visited this country. With 
cultural exchanges becoming increasingly common and with increasing critical dismay at the 
politicizing of international "detente" exhibitions, attempts to create media events, 
blockbusters, and appeals to the mass audience were held in check. Following Deng 
Xiaoping's visit, a second U.S. tour of Chinese art was arranged, but with political and 
cultural relations between the two states now well established, a lower profile was possible 
for art. This exhibit was of interest primarily to elite audiences and was reported as such. 
While Times critic Hilton Kramer was impressed with some of the Bronze Age works 
included, notably several life-size terra cotta funerary figures of warriors and ritual bronze 
vessels, he also warned the novice that this exhibition was "not altogether easy for a public 
uninstructed in the rudiments of Chinese archeology" (The New York Times, April 11, 
1980). In other words, given a lower political agenda, this exhibition could consist of works 
of subtle qualities (i.e. ritual bronzes), scholarly labels and accompanying catalog, and direct 
its audience appeal almost exclusively to elites.  

 
Through these two examples we can se how artworks are used as symbols of 

international politics, whether through showing one country’s might in the eyes of foreign 
public or expressions of “healed” international relations or many other strong and implicit 
messages that art can projects in terms of international politics. The power of art and culture 
to move and shape relations between countries has been recognized long ago. In the concrete 
case of China and Serbia this power lies in the hands of creators of cultural exchanges should 
they define as their aim the deepening and development of political partnership of the two 
countries.  

 
4.1.3 Ping pong  diplomacy 
 

 
We have illustrated in the previous part how culture and art are used for executing 

political interests and gaining soft power. In some cases in history the sequence can be 
inversed. Sometimes culture and art can initiate and cause changes in the political climate. 
The courses of cultural exchange can build intercultural dialogues where they did not exist or 
they can significantly redirect the course of two countries relations. In most of the cases 
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culture is the the ameliorating factor in international relations and this is why it is defined in 
contemporary terms as the “healing wounds asset” whether it is directed to overcoming 
conflicts or just developing underdeveloped relations. The case of “ping-pong” diplomacy 
between PRC and the U.S.A. is an illustrative one.  

 
Ping Pong Diplomacy (Chinese: 乒乓外交) refers to the exchange of ping pong 

players of the United States and People's Republic of China (PRC) in the 1970s that marked a 
thaw in U.S.–China relations that paved the way to a visit to Beijing by President Richard 
Nixon. 

 
Though it took control over the Chinese mainland in 1949, the U.S. government 

refused to extend diplomatic recognition to the communist-led government in Beijing. And 
after war on the Korean peninsula pitted Chinese troops against American ones from 1950 to 
1953, both governments adopted a stance of official hostility. Who would have guessed that 
ping pong could help end that hostility? Or that the great breakthrough in U.S.-China 
relations could have been advanced by a simple gesture of friendship from one athlete 
towards another? But that is what happened. 

 
In 1971 Glenn Cowan, a member of the U.S. national ping pong team, stumbled on to 

the Chinese team bus at a Tokyo competition. The bus doors closed. Back in China, the 
Cultural Revolution was continuing and nationalist rhetoric was fierce. The U.S. and China 
were Cold War foes, each backing opposing sides in the Vietnam War. Chinese athletes were 
told to avoid mixing with foreigners at international competitions. None of the Chinese 
players on the bus moved or said anything as the confused Cowan wondered what to do. 
Sitting at the back, Zhuang Zedong, three-time world men’s champion, felt sorry for Cowan. 
He gave Cowan a silk-screen portrait. Later, Cowan reciprocated with a t-shirt featuring a 
peace sign. These small gestures lead to a formal invitation to the American team to visit 
China, a visit that signaled the arrival of a new era in U.S.-China relations. 

 
However, when the Chinese Department of Foreign Affairs received a report that the 

U.S. Table Tennis Team hoped to get invited to visit China, as usual, the Department 
declined. Zhou Enlai and Mao Zedong initially agreed with the decision, but when Mao 
Zedong saw the news in Dacankao, a newspaper accessible only to high-ranking government 
officials, he decided to invite the U.S. Table Tennis Team. It was reported that Mao Zedong 
said, "This Zhuang Zedong not only plays table tennis well, but is good at foreign affairs, and 
he has a mind for politics." On April 10, 1971, nine American players, four officials, and two 
spouses stepped across a bridge from Hong Kong to the Chinese mainland and then spent 
their time during April 11–17 playing exhibition matches, touring the Great Wall and 
Summer Palace, and watching a ballet. 

One of the American players told reporters when he got back that the Chinese are very 
similar to people in the U.S. He said51: 

                                                 
51  “The Strange Tale of American Attempts to Leap the Wall of China: The Strange History of American Attempts to 

Breach the great Wall of China.” New York Times 18 Apr. 1971: Pro Quest. UCLA Young Research Library, Los Angeles, CA. 
25 Jan. 2008 
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"People are just like us. They are real, they're genuine, they got feeling. I made friends, 
I made genuine friends, you see. The country is similar to America, but still very different. 
It's beautiful. They got the Great Wall, they got plains over there. They got an ancient palace, 
the parks, there's streams, and they got ghosts that haunt; there's all kinds of, you know, 
animals. The country changes from the south to the north. The people, they have a unity. 
They really believe in their Maoism” 

Through the sports competition and as spectators of Chinese cultural programs 
American participants became the Ambassadors of positive changes in the overall conflicted 
politics and hostile relations. Although this example can be defined as sports diplomacy 
rather than cultural diplomacy these two fields are very close and represent a common line of 
one society’s productive and creative life.  

 

4.2. Cultural exchange and economy: international scope 

 

4.2.1. Bilateral economical cooperation between China and Serbia 

PR China has been for many years the most important foreign trade and financial 
partner of Republic of Serbia on the Asian continent. However, the economical cooperation 
was not being conducted according to the realistic possibilities, unlike the traditionally good 
political relations based on the principles of mutual understanding and respect. 

After the sanctions in Serbia were abolished, the business contacts were intensified 
with the aim to determine the models of future economical collaboration. Unfortunately, the 
initiatives undertaken so far did not give the desired results52. 

The most important for of the economical collaboration is the exchange of goods 
while the investments of PR China in Serbia are on a rather high level. The exchange of 
goods witnesses constant increase, speaking of the last eight years, but with the considerable 
deficit on the Serbian side. The deficit of goods on the Serbian side can be a factor of 
limitation in future economical collaboration.  

For the illustration, a chart of development of the exchange of goods in the period 
2000-209 is given below53. For the first 5 months of 2009 China was on the 4th place of the 
foreign trade partners of Serbia, after Germany, the Russian Federation and Italy. 

                                                 

52 ”Analiza bilateralne ekonomske saradnje Republike Srbije sa Narodnom Republikom Kinom”, Privredna Komora 
Srbije, odbor za Ekonomske odnose sa Inostranstvom, 2009:2 

 
53 Source: Centre for Computer Science and Electronic Business of the Chamber of Commerce of Serbia 



 90 

Year Export Import Total Balanc
e 

2000. 6,5 73,8 80,3 -67,3 
2001. 6,9 128,4 135,3 -121,5 
2002.  2,1 183,2 185,3 -181,1 
2003.  2,5 308,2 310,7 -305,7 
2004.  1,5 524,6 526,1 -523,1 
2005.  2,3 508,7 511,0 -506,4 
2006.  6,3 781,8 788,1 -775,5 
2007. 1,7 1.347,7 1.349,4 -1.346 
2008. 2,2 1.824,1 1.826,3 -1.822 

I-VI 2008. 1,5 899,1 900,6 -897,6 
I-VI 

2009. 
0,4 564,1 564,5 -563,7 

 

The list of exporters and importers on the Serbian side is given in the below chart. 

Companies exporters I-VI 2009. Companies importers I-VI 2009. 

RUMA GUMA CT COMPUTERS 

EUROSAKS ROAMING ELECTRONICS 

KOTEKS VISCOFAN DELTA SPORT 

FALC EAST KIM-TEC 

EX-TEL TRADE  TELEKOM SRBIJA 

GROSSOPTIC PAKOM DISTRIBUTION SYSTEM 

Insitute of Agriculture AGROMARKET 

INTELUS METRO CASH & CARRY 

PARKSON DELTA MAXI 

PLAMEN PIN COMPUTERS 

STAR ŠAFRAN 

SUNSEC K&K ELECTRONICS 

JASEN-LUKIC BS PROCESOR 

 

         One number of Serbian companies has on the basis of capital investment formed 
partnership companies with the partners form China (PETROHEMIJA, AZOTARA, 
HEMOFARM, DUGA, GOSA, DELISES, JUGOIMPORT and other) 

On the basis of the Agreement about economical- technical collaboration signed in 
August 2006 during the visit of State Secretary of China Tang Jiasuan to Serbia, Government 
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of PR China has approved a non-returnable aid of 1.2 mil. dollars that are to be conducted 
through the projects agreed accordingly. PR China has in the period 1999-2007 granted a few 
times humanitarian aid to Serbia in total amount of about 18 million USD. 

The realistic possibilities of Serbia to distribute products on the Chinese market are 
limited with several factors: 

- Lack of financial means for export 
- Absence of corresponding relations between the banks of the two countries 
- Uncompetitive prices of Serbian products 
- Lack of respect to the delivery deadlines 
- Limited assortment of goods that could be offered to the Chinese market 
- High transport costs 
- Limited possibilities of delivery of larger quantities of goods that are needed   

on the Chinese market 

In order to overcome the limitations listed above, it is necessary to establish the 
system of informational exchange in order to attract Chinese investors. Serbia should 
promote its geopolitical position, CEFTA Agreement as well as the Agreement of Free Trade 
with the Russian federation. The arrival of big Chinese companies such as Huawei and ZTE 
should be an example to other Chinese company to start a long-term business in Serbia.  

Also, it is necessary to initiate the negotiations with the Chinese side regarding the 
airplane cargo transport, sea cargo transport, the opening of the Chinese representative 
offices in Serbia and stimulate the exchange businesses in order to accomplish the 
consolidation of shipments and reduce the costs accordingly. 

What should be stressed is that Chinese investors are mainly interested in high 
technologies, resources and repro-materials and that it gives the priority to mutual 
investments in order to develop its own resources and employ the large population. 

Products that are required on the Chinese market include: transport devices, 
agricultural products, food products, repairing machines, metallurgy etc. 

China has a developed textile industry, but its problems are the barriers to exportation 
in some foreign markets. Serbia has signed a Free Trade Agreement with the European 
Union in the filed of textile products, according to which Serbia has the possibility to export 
the textile products to EU without the customs fee, there is a possibility for the investment of 
Chinese companies in the primary textile industry in Serbia. In this way the Chinese 
companies would approach the European market. 

The possibilities of economical collaboration lie also in the filed of tourism and 
Tourist Organization of Serbia is increasingly aware of the importance of Chinese population 
of tourists. Serbian tourists are as well traditionally attracted to numerous Chinese touristic 
destinations and this in total creates an important field of future economical and cultural 
collaboration.  
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For the observance of the Chinese market and accomplishment of the businesses of 
larger scale, especially on the long-term basis, there should be a permanent presence of 
Serbia in China, firstly by strengthening the Serbian representative network in China. 

The interest of Chinese companies should be attracted through participating in 
developmental and infrastructural projects, privatisation, joint production for the third 
markets and the possibilities of exportation without the customs fee. 

A more active participation of Serbian businessmen is desired within the fairs, 
business forums in China, especially when there is a possibility of promotion under very 
favourable conditions.  

In this context, for example, in 2007, Serbian companies were given the possibility to 
participate Exhibition of Products of Countries of Eastern Europe and South America 
organised by Ministry of Trade of PR China in Beijing. The exhibition had 200 standard 
stalls on the surface of 4000 m2 that were given free of charge to the countries-exhibitors that 
represented their products. Having in mind the great misbalance on the Serbian side 
regarding the export to China, it was the evaluation of the Chinese side that this was an 
important step towards achieving the balance between the trade of the two countries. 

In November 2007 in Beijing, the 7th Congress of Intergovernmental Commission for 
Trade and Economic Collaboration was held. At this Congress, it was mutually recognised 
that the economical collaboration of the two countries is falling behind the political relations, 
and that the great deficit on the Serbian side should be reduced by the substitution of part of 
the import from China through production in Serbia of the goods that are  most common in 
the import from China.. It was announced that the Chinese side will support all its companies 
to invest in Serbia in the filed of IT, electronics, automobile industry, telecommunications 
and infrastructure. 

 

4.2.2. Chinese policy on cultural economy 

China's policy on cultural economy, aiming at providing necessary material guarantee 
for the development of cultural undertakings, includes cultural input and Support policy, 
Cultural tax and price policy, Cultural industrial policy, social donation policy and social 
security policy.  

The state follows a principle of supporting all in general and giving priority to key 
projects in Cultural input. Effective measures have been taken to increase input while 
priorities have been given to the Cultural undertakings in underdeveloped central and western 
part of China and areas of minority ethnic groups. Subsidies have been increased for the 
activity of "Cultural Corridor along the Border". In nationality affairs and construction of 
border areas, certain amount of money is arranged to Support the Cultural undertakings. 
Local governments are also required to increase cultural input in these areas. Funds should be 
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guaranteed for libraries, museums, scientific and technological centers, Cultural centers and 
revolutionary and historical memorial halls, which are sponsored by the state.  

The government has established and perfected system for special funds, which come 
mainly from financial budget and fees collected according to state regulations. Financial 
departments must make budget arrangement for the special funds. And related departments 
must collect fees in strict accordance with state regulations. At present, emphasis should be 
laid in the system of "special funds for publicizing Cultural development," "special funds for 
creation and performance of excellent programs," "special funds for national film 
development" and "special funds for publishing development."54 

It was recognized by the Chinese Government that a standard and effective fund-
raising mechanism should be established to form a multi-channel input system beginning 
from January 1997; a cultural construction fare was collected nationwide. Entertainment 
businesses, such as singing and dancing halls, Karaoke halls, music tea houses, Golf ground 
and bowling halls, must hand in 3 percent of their business volume as cultural construction 
fare while advertisement media and institutions dealing withoutdoors advertisement 
businesses must also hand in 3 percent of their business volume as cultural construction fare. 
The fare is put under the administration of financial budget, and is used as special funds by 
the central and provincial governments in Cultural undertakings development The 
government encourages Cultural institutions to rely on both state investment and self-
development, reform their management and makeup their lack of funds by means of paid 
services and diversified businesses.  

It supports cultural institutions to unite with enterprises to get long-term and stable 
investment. It accepts social donations, allows relics and museum institutions to conduct 
archaeological excavation and relic’s research and protection by means of cooperating with 
foreign investors, and encourages overseas institutions and individuals to invest in the 
development of state-sponsored cultural undertakings and the construction of public Cultural 
faculties. 

Macro adjustment and control by means of taxation and pricing policy according to 
different levels, tastes and management of Cultural products and services are effective 
measures of the state in administrating cultural undertakings. China carries out preferential 
taxation and pricing policy in Cultural undertakings, showing great concern on the 
development of the cause.  

China encourages donations for Cultural undertakings. It has stipulated that taxpayers 
donate for cultural undertakings through Cultural administrative departments or non-business 
public welfare organizations whose establishment has been approved. The donations within 3 
percent of annual tax revenues are earmarked for cultural development by the state taxation 
department after appraisal. Recipients of donations include mainly key state symphony 
orchestras, ballet troupes, opera troupes, Peking Opera troupes and other ethnic artistic 
performing groups, public welfare libraries, museums, scientific and technical centers, art 
galleries, memorial museums of revolutionary history, and key cultural relics protection 
                                                 
54 “Disjuncture and difference in the global cultural economy”, Arjun Appadurai, Public Culture 1990 2(2):1-24 
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institutions. Relevant departments are stipulating laws and regulations on social donation in 
order to guarantee the implementation of the social donation policies.  

 

4.2.3. Economy of culture in Serbia 

In September 2001, Serbia introduced a new budgetary system based on 
internationally accepted financial statistical codes, which enables the whole public sector to 
formulate and monitor all public expenditure in new ways. 

This new system gives the Ministry of Culture, as well as all public cultural 
institutions, a new "philosophy" on public financing. At the same time, the new system gives 
Serbia an opportunity to establish a comparative system, which would be of great help to the 
Ministry to analyze and formulate new methods and instruments of cultural policy 
concerning public financing. The recent changes provoked a lot of dissatisfaction because 
taxes on each contract have been doubled. 

The Ministry of Culture of Serbia finances the work of 25 public cultural institutions 
of national importance (plus 14 cultural institutions on the territory of Kosovo and Metohija) 
and, via project funding, several hundred more cultural institutions and NGOs. The City of 
Belgrade finances 34 institutions that have city importance and 9 events and, through project 
funding, the number increases to a few hundred institutions, NGOs and individual projects. 

To improve the system of financing culture, the government established an Agency 
for Cultural Development in June 2001. The main tasks of the agency were to: 

1. make and suggest programs to improve the economic status of culture;  
2. identify fundraising programs available on the international level;  
3. monitor and distribute foreign donations; and  
4. co-operate with public institutions and NGOs.  

As the work of the agency has not been clear or transparent, and its level of efficiency 
is very low, the new Minister of Culture has dissolved the Agency and engaged the Ministry 
staff to undertake its tasks.  

Reform initiatives in the financing culture were introduced in 2002 by new procedures 
for financing cultural projects. It is very interesting that project funding (informal) includes 
two main budget lines: the first represents small action projects - the scale of the average 
grant is from 1 700 Euros up to 7 200 Euros. The second budget line is for major investments, 
dedicated to film production, library purchases and support to capital publishing projects.  
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Table 6:     Structure of projects financed by public competitions in the filed of 
arts and culture, 2005-200755 

Field 

2005 2006 2007 

Amount 
in euro 

Number of 
projects 

Amount in 
euro 

Number of 
projects 

Amount in 
euro 

No. of 
project
s 

Film festivals, awards etc.  163 678 18 201 906 28 210 000 19 
Performing arts  296 358 79 179 883 54 355 250 43 
Music 165 294 43 107 436 43 250 250 40 
Visual arts & multimedia  177 482 134 324 023 107 400 313 96 
Literary events& awards  54 882 36 137 174 56 80 437 51 
Journals and magazines in 
the field of arts and 
culture 

177 067 39 174 419 37 226 687 34 

Folklore, traditional arts 104 529 74 102 790 75 84 250 52 
Culture in Kosovo & 
Metohija 67 529 29 12 093 5 111 150 46 

Other 21 765 11 67 000 27 33 125 7 
TOTAL 1 228 584 463 1 306 512 432 1 751 457 388 

The amount of money intended for competitions (in the field of arts and culture as 
well as media) accounts for approximately 2-3% of the total budget of the Ministry of 
Culture, which is more or less similar to the total amount of money intended for financing 
film production, library purchases and capital publishing projects. 

Focusing on competitions, in terms of granting funds, there are five priority fields: 
media, performing arts, film festivals and visual arts. In 2006, these activities received two 
thirds of all direct support granted by the open competition system (22-26% for media, 18-
20% for performing arts; 16-18% for visual arts and 8-10% for journals in the filed of arts 
and culture). In 2007, financial priority was given to visual arts and multimedia (which 
receives 23% of direct support granted by the open competition system) and performing arts 
(which receives 20%). Since the open competition was introduced, no project in the field of 
cultural research has been supported.  

It is important to underline that since 2005, cultural heritage became a financial 
priority of the Ministry of Culture of Serbia. In 2005, approximately 5.4 million Euros was 
allocated for cultural heritage projects (e.g. reconstruction of Hilandar Monastery - 1.15 
million Euros; reconstruction of Palace Complex Dedinje- 1.44 millions euro; projects of 
archaeological research - 196 000 Euros etc.). In 2006, the budget for cultural heritage 
projects increased by 25%.). The below chart is he illustration of the sector breakdown of the 
distribution of financial resources of the Ministry of Culture in Serbia.  
                                                 

55 Source: Ministry of Culture of the Republic of Serbia, 2006-2007. 
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Sector breakdown 

Table 12:   State cultural expenditure in Serbia: by sector, 2000-200456 

Sector 2000 2001 2002 2003 2004 2006 
% share of 
total 

% share of 
total 

% share of 
total 

% share of 
total 

% share of 
total 

% share of 
total 

Libraries and publishing 17.05% 11.23% 11.72% 12.46% 12.67% 13.73% 
Museums / archives 14.14% 10.36% 10.04% 12.05% 13.98% 14.70% 
Performing arts 24.90% 18.26% 20.08% 23.04% 27.00% 33.00% 
Radio and TV 14.22% 57.40% 54.80% 47.57% 41.87% 33.40% 
Heritage protection 7.98% 2.54% 3.09% 4.57% 4.2% 4.74% 
Cinematography  
(only support to cinemas) 0.51% 0.21% 0.27% 0.31% 0.28% 0.43% 

Other (cultural-educational 
activities) 11.46% - - - - - 

Philanthropy and donations to art and culture developed in Serbia in the 19th century 
as part of a nationalist resurgence, when the new bourgeoisie felt responsible to support the 
creation of national cultural institutions. The Serbian National Theatre in Novi Sad, and all 
the other theatres in Vojvodina, had been created exclusively through private support and 
donations. During that time, donations played a crucial role, both in the form of large 
individual donations, but also smaller collections of private support for important cultural 
initiatives that were not supported by the state - such as the gallery "Cvijeta Zuzoric" in 
Belgrade, which was built around 1930 with private donations. 

After World War II, private ownership of property was banned and the only form of 
private support to the arts was made by individuals to museums, etc., or by collectors 
operating in the art market. However, enterprises (socially owned) acted as "corporate 
donors" up until the economic crises at the beginning of the 1990s. Nowadays, a small 
number of enterprises use sponsorship as part of their marketing strategy, mostly supporting 
art production with services or with goods. A revitalization of the Serbian economy, as well 
as legal provisions, are the basic conditions which are needed to create more efficient 
partnerships between the business sector and culture. Recently, new art and business 
partnerships have been created by foreign companies that operate in the Serbian market. The 
companies such as Aktavis, Telenor, Philip Morris, LUKOIL, Mercedes Benz, ERSTE bank 
etc, continually support cultural programmes and activities in the framework of their 
"corporate social responsibility strategy". 

                                                 

56 Source: Statistical Yearbook 2000, 2001, 2002, 2003, 2004, 2005 and 2006, Office for Statistics of the Republic of 
Serbia. 
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4.2.4. Corporate support to cultural projects 
 

 
The vast field of sustainable development, as defined by the United Nations’ Agenda 

21, emphasizes the importance of long-term global development. In correlation with the 
guidelines set forth in Agenda 21, businesses have implemented internal policies that reflect 
their commitment to responsible corporate practices57. These practices often extend far into 
the social realm, with four main categories delineating community involvement: 
humanitarian, environmental, cultural and educational. Cultural values have received 
growing attention within the wider context of corporate citizenship. While corporate and 
private donations have a long-standing tradition in American arts institutions, business 
intervention in the arts is a relatively new phenomenon in Europe and Asia. The figures for 
European countries, with 0.01%-0.02% of GDP allocated to cultural sponsorship, lag far 
behind private support for the arts in the United States. 
 

Various terms are used to describe the phenomenon of cultural sponsorship. The 
English non-profit organization Arts & Business defines sponsorship as “The payment of 
money by a business to an arts organization for the purpose of promoting the business name, 
products or services. Sponsorship is part of a business’s general promotional expenditure.It 
can include an element of corporate responsibility”58 A company makes sponsorship in-kind, 
when it provides discounted or free goods and services. It provides support when it 
establishes a constructive relationship with an arts organization. The terms donation and 
patronage designate the practice of giving money or goods for which no direct commercial 
return is sought. 

 
Among the most poignant criteria of successful corporate philanthropy are 

considerations of culture. Businesses and arts organization need to share a common sense of 
institutional identity, consumer relations, projects of development, resource management, 
employee involvement, corporate governance and general ethical values. 

 
As individuals are contributing professional competencies, technical resources, or 

money to non-profit arts organizations, they call for radical change in business behavior. This 
shift in consumer attitude has profound strategic implications for the corporate environment. 
In fact, socially responsible businesses take full commercial advantage of positive audience 
feedback. Efforts are being made by businesses worldwide to align their marketing strategies 
with demanding consumer expectations. A company’s reputational capital is a major asset in 
the global competition for brand recognition. Market-oriented philanthropic programs add 
lasting value to a company’s products and services. 

 
In her recent study on corporate intervention in the arts, Chintao Wu observes that: 

 

                                                 
57 “The Business of Art: Corporate Sponsorship in the Cultural Sector”, Angela Bargenda, Les Cahiers des Recherché, 
International Business and management School France, 2004:61 
58 “Arts, Culture and Business: A Relationship Transformation, a Nascent Field”, Bernadette Mc Nicholas, International 
Journal of Arts Management; Fall 2004:17 
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“Never before has the corporate world in America and Britain exercised 
such a sway over high culture, in which business involvement had 
previously been thought of as inappropriate, if not completely alien. 
Corporations had, of course, for some time been making contributions to 
art museums and other cultural organizations. In the 1970s, while 
continuing in the generally passive role of being solicited for donations, 
businesses had begun to be active participants in the framing and shaping 
of contemporary culture. But unlike its earlier involvement, uneven in 
practice and limited in scope, corporate intervention in the last two 
decades has been ubiquitous and all-embracing”59. 

 
Of course, one big and important stimulator of such investments is the legal formwork 

that provides tax relieves and other benefits from sponsorship of culture. For example, in 
France, profound fiscal reforms touch on all areas of philanthropy. A company or individual 
donor making charitable contributions to non-profit organizations will be able to deduce 60% 
(up from 33%) of taxable income. In concrete terms, a company whose turnover is over 
€200m, and that donates €1m, will save €600K in tax payments (up from formerly €333K). 
With a turnover of €100m, a company will be able to save €300K for a €500K donation. 
Similarly, the acquisition of works of art benefits from significant tax reforms, including a 
90% corporate tax relief for the acquisition of major art works. Equal fiscal opportunities 
apply to the purchase of musical instruments. A company will be able to deduct the costs of 
instruments from their taxable income, provided that they lend these instruments to artists. 
Art festivals are also favored by the new legislation. Performing arts associations will be able 
to benefit from private sponsorship, even if they are subject to VAT (i.e. for-profit 
organizations). Presumably, the new fiscal measures will heavily impact artistic production 
in music, theater and the performing arts.  

 
A closer examination of cultural sponsorship initiatives reveals the enormous creative 

potential of successful partnerships. A leading arts sponsor in France, the LVMH group has 
developed a remarkable concept of strategic philanthropy. The impulse for such an endeavor 
stems from the original desire to build corporate identity beyond the classical financial 
factors such as balance sheets, acquisition costs, assets, share price. The quest for an 
“institutional, global, value-enhancing, affective image”(12) matched M. Bernard Arnault’s 
profound conviction that corporations have a determining role to play in the provision of 
common good. 

 
 The dual objective of creating a strong brand image and becoming an enterprise 

citoyenne, has resulted in a first-rate philanthropic model. 
 
Jacques Rigaud, President of RTL and ADMICAL, the Association pour le 

développement du mécénat industriel, confirms the marketing benefits yielded by efficient 
patronage: “Companies have understood that sponsorship represents a new and more 
sophisticated tool of communication, enabling them to associate their image with prestigious 
                                                 
59  Chin-tao Wu: 2002, Privatizing Culture: Corporate Art Intervention since the 1980’s, Verso, 

London, 2. 
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events.”60 The intersection of business interests and the cultural values of the arts project is of 
prime importance.  

In a research report conducted by Walker Information, Inc. for the Council on 
Foundations, empirical findings have confirmed the positive impact of philanthropic 
practices on business success. Among the most frequently cited business benefits of 
corporate citizenship are: 

 
• Improved employee relations: improves recruitment, retention, 
morale, loyalty, motivation and productivity. 
• Improved customer relationship: increases customer loyalty, 
enhances brand image. 
• Improved business performance: positively impacts bottom-line 

           return, increases competitive advantage, encourages cross-functional 
integration. 
• Enhanced marketing efforts: helps create a positive company image, 
helps manage reputation, supports higher prestige prices.61 

 
 
The new reality of increased private involvement in the arts offers unique 

opportunities for innovative partnerships between corporate and cultural institutions. In 
Europe, the traditional view of the irreconcilable natures of art and commerce is 
progressively evolving. In the process of reevaluating the status of art in general and arts 
institutions in particular, European cultural policy makers now consider fundamental 
economic values. 

 
 

4.2.5. Internationally operating companies in culture sponsorship 
 

 
Internationally operating companies benefit from arts sponsorship, as artistic creation 

transcends national boundaries. As universal means of expression, music, architecture, dance, 
visual arts are ideal communication vehicles. The former CEO and Chairman of PepsiCo. 
Inc., Donald M. Kendall considers that “to operate effectively in the world today, a business 
person is not boxed in by borders, not limited by languages. That is also a primary quality of 
art, and this is why partnerships between business and the arts work – both for the arts and 
for business.”62 

 
In case of Serbia and China, this character of art as international language can be 

broadly used in the breakthrough of companies to other country’s market. Cultural projects 

                                                 
60 « L’entreprise au service de l’intérêt général, Frédéric Schaeffer », Les Echos, n° 18824, 16 January 
2003, 51. 

 
61 “Measuring the Business Value of Corporate Philanthropy”, Research report conducted by Walker 
Information, Inc. for the Council on Foundations, Oct. 2000, 6. 

 
62 Business Committee for the Arts, [www.bcainc.org]. 

 



 100 

may also prove to be a cost-effective investment in terms of marketing and promotion as both 
regions are geographically very distant and hard to reach by standard marketing practices. 
Sponsoring cultural projects with the assistance of legislative system that would stipulate tax 
relives and benefits for such investments can indeed be the fastest, most direct and effective 
way of connecting companies in collaboration and companies with their future customers and 
uses.  

 
 
 
 

4.3. Diagram of mutual sustainability of Sino-Serbian cultural, political and economic    
relations 

 
 
As a conclusion of this chapter and its use in the context of relations of PR China and 

Republic of Serbia the below given diagram illustrates the mutual relations of sustainability 
of political, cultural and economic relations. The three vital fields create a sustainable circle 
that is beneficiary for all three according to the all of the conclusions brought out in this 
chapter. The specific research on the strategies of intersectional cooperation in case of Serbia 
and China is not possible because this system of mutual sustainability is not really 
established and recognized as a course of action but rather presents a potential for future 
development. This is why international examples were used in this chapter and general 
mechanisms to show the important relation of these fields that can be exploited in the context 
of Sino-Serbian future collaboration. 
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Diagram of mutual sustainability of Sino-Serbian cultural, political and economic    
relations
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V Interests for development and deepening of Sino-Serbian 

cultural relations 
 
 
 5.1. Interests for further development and deepening of Sino-Serbian 

cultural relations 
  
 
 Strengthening of political bonds; Political support 
 
As President Boris Tadic has expressed, Serbia and China or currently on the peak of 

their political relations so far. Cultural exchange projects can significantly contribute to the 
strengthening and development of political relations bringing the main public institutions and 
bodies closer together, the public attention and opinion to cooperative tendencies towards the 
other country. As Prof. Dragan Klaic stated63  

 
” By instigating an ambitious cultural program in a specific country, a 
government might seek to create a gesture of political allegiance, proximity 
and friendship, to express its readiness for overall cooperation.” 

 
 At this moment culture can play an important role in qualitative strengthening of the 

signed Partnership Agreement. The stronger the political ties are the stronger will be the 
strategic base for China in Europe and strategic base in Asia for Serbia, needless to mention 
the support of this powerful world actor. Both countries have an important interest in this 
partnership and cultural exchange, as traditionally the means of expressing and developing 
international political relations, can once again and now through new methods play a crucial 
role.  

 
 

 Peace and stability 
 
 
One of the key objectives of international exchange in culture is the acquisition of    

peace and stability built on mutual recognition and appreciation of cultural differences and 
specificities reinforced with gestures of solidarity and mutual respect. Since the dramatic 
events  of the World War Two and especially since the ending of the Cold War and the 
functioning of the Iron Curtain, international cultural cooperation has been a method to 
affirm the values of peace, stability and cooperation on the continent Especially in the scope  

                                                 
63 ”THE STIRRING PASSAGE International Cultural Cooperation in Europe: A handbook for users” KLAIĆ, Dragan  
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of the dramatic recent history of Serbia that included conflicts and instability and the tensions 
between PR China and other dominating world forces, the channel of cultural exchange can 
build sustainable source of peace and stability beneficial for the two countries involved and 
wider regions as well. As one major Chinese strategy is peaceful development, and culture 
being the approved instrument of peaceful harmonization, if Serbia becomes one of the 
cultural strategic partners of China in Europe, it is highly compatible to these aims of 
peaceful development of relations and overall stability. 
 

 International PR 
 
Another role of cultural exchange for a country can be to reshape prevailing, 

stereotypical or even negative perceptions about their country and place themselves in a 
positive, attractive light. This is what we can call to conduct international public relations 
activities. Since Serbia and China are the countries that have a substantial burden of negative 
stereotypes that are attached to their international images, it is one of the future priorities of 
both countries to introduce project and put efforts into the creation of new images of the 
counties. Cultural projects are the ideal measure in this sense, because they give a wide space 
for affirmative presentation and can bring out the best aspects of the national cultures. By 
working on their public images, Chin and Serbia can as well through one another build an 
further international public image (e.g. a presentation of a prominent Serbian art group at the 
prestigious Shanghaineese Art Biennale can present Serbia to other international artists 
participating the project and likewise ) 

 
 Promotion of economical potential 
 
Through projects of cultural exchange China and Serbia can attract economical    

investments and significant cooperations in the business sector. This would be done through 
the overall positive, appealing presentation of the county to the target audiences and also, 
more directly and efficiently, through the direct collaboration of cultural and economical 
sector through sponsorships of cult. events, on one hand or cultural animation during the 
important economic events, on the other, which will be discussed in the chapter dedicated to 
strategies’ proposals. 

 
 Career advancement and institutional development 
 
Intercultural exchange can be beneficent both for the individual cultural actors, 

especially artists, both for the institutions participating these projects. For an artist this is 
helpful in terms of his professional experience, career advancement, professional contacts 
and recognition and reputation in his own country and internationally. For an institution it is 
the opportunity to upgrade its own professional competence by learning from the manner and 
formulas of the other institutions and also through recognition and promotion of the 
institution home and abroad. In case of Serbia and China, having very different cultural  
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matrixes and different cultural institutional system both could learn precious models of 
functioning and extend their professional field and ideas. 
 

 Aesthetic and educational values; enrichment of cultural offer 
  
The great difference in Serbian Orthodox and European culture and Chinese Asian 

and  Buddhist culture (among many other characteristics f the two countries) creates a vast 
field of potential for enrichment of the cultural offer of both countries with some new, fresh, 
horizon-widening aesthetic forms. This also has a high educational character for both, 
introducing an immediate educational tool and expanding the knowledge of the nation about 
other cultures, aesthetic and cultural values. Finally, cultural products of high aesthetic value 
bring enjoyment to the audience, a valuable artistic experience and enrich the overall cultural 
life of the country.  

 
            Cultural tourism 

 
As tourism is an important source of income for the country’s budget, a special 

attention should be given to the careful development of the touristic offer. Through projects 
of cultural exchange China and Serbia could present the touristic attractions of their lands, 
provoke curiosity towards the distant, rich and different culture and present the cultural 
contents that are characteristic of their own country. Cultural aspects can promote the unique 
selling point of the country in the sense of cultural tourism. Undoubtedly, China with its vast 
regions of stunning nature and ancient cultural relicts that are world-known and Serbia with 
its also precious natural potential and unique culture, especially for the curious Chinese 
audience can be a great potential for the expansion of cultural tourism.  
 
           Chinese community in Serbia 
 

        As the Chinese community in Serbia is one of the important minorities that has a 
problem of poor integration and other consequent issues, projects of cultural exchange can 
greatly help in changing the prejudice towards the Chinese community in Serbia, presenting 
some inevitably respectful and precious aspects of the Chinese culture and people. Through 
these projects of presentation of Chinese culture in Serbia public opinion can be significantly 
influenced and the Chinese community can be brought closer in cooperation with other 
citizens, either through the indirect changes in general attitude either through direct 
participation in projects. Some of the members of Chinese community in Serbia are skilled 
calligraphers, craftsmen, musicians or writers that were forced to turn to more profitable 
occupations. Their potential can be used for a campaign of Sino-Serbian intercultural 
dialogue within the borders of Serbian Republic.  
 

Continuation of lasting good relations; Nurturing the tradition 
 

As China and Serbia have a lasting tradition in mutual support and cooperation, this 
tradition has to be continuously nourished through projects of cultural exchange. There is 
logic in continuation of established practices because it creates sustainable networks and 
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expands the potential of further exchanges and because it nurtures the public image of 
traditionally good relations which is basis on which other fields (economy, science, education 
etc.) can rely on when building cooperation. 

 
 Overcoming cross-cultural difficulties in business relations 
 
It has been acknowledged for quite some time that cultural differences can be a great 

obstacle in creating cross-cultural businesses. Nowadays there are consulting agencies that 
offer trainings and  

 
One of the effective ways to enhance the productiveness of intercultural businesses 

can be achieved through cultural exchange. There are already numerous companies in Serbia 
and China that are in partnership, franchising agreement or collaboration and some 
difficulties occur here and there directly from the differences in the cultural codes.  

 
Through projects of cultural exchange businessmen could come into closer contact 

with the values, ways of thinking, aesthetic criteria, history, habits, contemporary issues etc. 
of the other country. This can come as a very useful reservoir of knowledge that can help 
them when conducting cross-cultural business relations.  

 
Projects of cultural exchange can be a great complementary part of business activities.  

This can be best explained through an example; A Chinese Company sponsoring a concert of 
Chinese string quartet in Serbia can invite their local business partner to give a speech at the 
opening of the concert in a famous public venue. In this way they create team building as 
well as marketing activity on an international level and contribute to mutual understanding 
and support which is crucial for business relations. Thus, through sponsoring or organizing 
events that include the cultural exchange, they demonstrate a good practice of business 
culture with their partners. Of course, this can be organized to attract future partners as well, 
but this will be further discussed in the chapter dedicated to strategies’ proposals. 

 
Opening towards the world 
 
Both Serbia and China are the countries that have been for some longer or shorter 

periods in embargos, isolation and in lack of contacts with the rest of the world. Also, both 
countries have at the moment recognized the priority of opening towards the global market 
and re-joining the courses of the rest of the world. Therefore, both countries have a high 
interest in investing in cultural exchange in order to support the process of opening. Besides 
mutual cultural exchange, they can also jointly create multilateral contexts of exchange and 
invite other countries to join. The potentials of links that could be created are endless; it is 
then the question of carefully chosen strategies and contents that is the issue.  
 

Cultural products market 
 
In the chapter related to the cultural phenomenon of “Valter defends Sarajevo” film, it 

was described how a Yugoslav cultural product enjoyed enormous success within the 
Chinese audience. In the recent years there were some suggestions for Chinese TV stations to 



 106 

make a remake TV serial of Valter for the national television. This and any other new and 
contemporary productions can be competitive in the cultural products market of both 
countries. Highest rated products would be film and music CDs and DVDs, art books, TV 
series and TV shows etc. Through cultural exchange bonds for the establishment of cultural 
market would be made and better acquaintance with the needs and mentalities of other 
country’s cultural market could be accomplished. Moreover, an interest in the other culture’s 
products would be raised which is the precondition of creating international cultural markets.  

 
 

 
 
5.2. Main potential contents of the cultural exchange 
 
 
The author of this master thesis has in 2009 conducted a survey including 200 random 

individuals in Serbia and an equal number in China. The conducted survey contained 
questions based on numerical evaluation that are to show the level of interest and knowledge 
about the culture of the other country. 

 
 The questioned individuals were of sex, aged 23-46, and chosen randomly with a 

slight domination of cultural workers and cultural public as a target group.  
 
The results of the survey performed in Serbia are shown in the following chart: 
 

Specific aspect of culture Level of interest Level of 
information/knowledge 

1. Chinese cuisine 140 81 
2. Chinese philosophy 136 90 
3. Chinese religion and 
mythology 

135 75 

4. Chinese tourist 
destinations 

131 94 

5. Chinese contemporary 
film 

124 77 

6. Chinese contemporary 
economic and technological 
development 

122 90 

7. Chinese traditional 
medicine 

118 65 

8. Chinese literature 117 61 
9. Chinese modern history 
(XX century) 

116 82 

10. Chinese contemporary 
art 

115 69 

11. Chinese traditional 
clothing/costumes 

106 76 
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12. Chinese traditional 
paintings 

102 63 

13. Chinese history of 
dynasties 

97 61 

14. Chinese martial arts 96 70 
15. Chinese language and 
script 

94 49 

16. Chinese traditional 
music 

79 50 

 
As shown in the chart the highest interest is in the five following areas: 

 

115

120

125

130

135

140 Chinese cuisine

Chinese philosophy

Chinese religion and
mithology
Chinese tourist
destinations
Chinese contemporary
film

 What is more important for this survey however is not the level of interest but the 
informational gap between the interest and the knowledge/information about the given area 
(the two columns). In this gap lies the potential to be exploited in designing the cultural offer. 

 
Therefore, the real potential lies in those areas that have the high level of interest but 

also a low level of information/knowledge. This is calculated in the following chart.  
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1.5
1.55
1.6

1.65
1.7

1.75
1.8

1.85
1.9

1.95 Chinese literature

Chinese traditional
medicine
Chinese religion and
mithology
Chinese cuisine

Chinese contemporary
art

 
 The areas are categorized according to the informational gap coefficient. The 

calculation of the informational gap has shown, for example that in the field of economical 
development and tourist destinations there is a very small informational gap (1.35 and 1.39) 
which shows that these fields are already exploited in the informational sense. What is 
interesting is that these fields are not those with the highest level of interest. Cuisine and 
religion and mythology show to be for example the fields that are the most interesting for the 
Serbian audience but at the same time the biggest cultural offer gaps. 

 
The survey conducted among the Chinese people also included individuals of both 

sex, aged 23-46 form Zhejiang, Fujian, Sichuan and province. The survey is slightly different 
form the one conducted in Serbia, the areas of culture are modified and in the first part the 
general interest in foreign cultures among Chinese people was questioned. 

 
Starting from the comparison in size between Serbia and China, through comparison 

in historical background and current importance on the world stage, it is obvious that China 
is for Serbian people a familiar discourse of interest, while in the case of Chinese people 
Serbia can gain its importance basically as a part of the European culture, than specific 
Eastern European and Orthodox culture and finally as a country with a similar XX century 
historical background. This is the reason why through this survey as well, Serbia was put in a 
wider European context. 

 
The results are shown in the chart bellow: 
 
Culture Level of interest 

North American 118 
South American 130 
Western European 136 
Eastern European 138 
Asian (other than Chinese) 142 
Australian 108 
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We can see from the chart that Chinese audience is focused on the first place on other 
Asian cultures, while the survey results show that the next highest ranked cultures are 
Eastern European, Western European and South American. 

 
Regarding specifically Serbian culture these are the results of the survey: 
 
 

Specific aspect of culture Level of interest Level of 
information/knowledge 

Serbian (Orthodox)religion 140 84 
Serbian customs/tradition 136 92 
Yugoslavian history 
(communist and socialist 
era) 

136 108 

Serbian recent history (Civil 
Wars, Bombing etc) 

130 114 

Serbian cuisine 160 96 
Serbian language 132 90 
Serbian art 134 90 
Serbian sport 132 114 
Serbian film 132 90 
Serbian natural beauties 156 102 

 
 
As shown in the chart the highest interest is for: 
 

120
125
130
135
140
145
150
155
160 Serbian cuisine

Serbian natural beuties

Serbian (Orthodox)
religion
Serbian customs/tradition

Yugoslavian history

 
Again, the informational gap has been calculated to express where is the real 

potential of the cultural exchange offer. The areas with the highest level of interest and the 
lowest level of information/knowledge are: 
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1.35

1.4

1.45

1.5

1.55

1.6

1.65

1.7 Serbian (Orthodox)
religion
Serbian cuisine

Serbian natural beauties

Serbian art

Serbian customs/tradition

 
As we can see the relation of interest and knowledge is more balanced within the 

Chinese audience, whereas Serbian audience shows a rather misbalanced relation of interest 
and information. 

 
The survey on both sides also contained a freer part where the questioned individuals 

could express their own ideas without the given frame. This part was descriptive without the 
evaluating scale and has given a long, miscellaneous list of personal views and interests very 
different in their subjects, therefore impossible for creating valid categories and scales. It 
could be summed up in the general observation that the interests on both sides are diversified 
and at the same time rather specific, and that there is a high level of interest and intellectual 
curiosity on both sides 

 
 

 
5.3. Confucius Institute Belgrade SWOT analysis 
 

As it was defined at the International Confucius Institutes Convention in 2006 in 
Beijing, the aim of the Confucius Institutes is to be the center of the Chinese language and 
culture learning activities network in the given country. Confucius Institute of Belgrade is the 
vital organization, the “heart” of the cultural exchange between PR China and Serbia, and a 
large percentage of future potential lies in the work of this institution. 

 
Therefore, it is important to carefully examine and evaluate the work of this Institute 

up to the present moment with the aim to ameliorate its future courses of action towards the 
solid base of all other channels of cultural exchange. 

 
STRENGHTS WEAKNESSES 
 
 
• The only regional Confucius 

Institute thus it has the importance of a regional 
center 

 

 
 
• Its location is based in the 

cellar of Faculty of Philology, a location which 
is hard to find and which is out of the sight of 
pedestrians 
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• Engages high professional 
Chinese and Serbian lecturers 

 
• Equipped with latest 

technology learning devices 
 
• Quality and concept control 

from the highly renowned Chinese experts 
 
• High aesthetic standards of 

overall brand design 
 
• Constant donations of books 

and audio-visual material, constant enrichment 
of the library resources 

 
• Support of the Chinese 

Embassy in Belgrade 
 
• Support of the University of 

Belgrade 
 
• Combines diversified aspects 

of Chinese culture attracting diversified 
audience groups (from business and tourism to 
philosophy) 

 
• Satisfactory rate of value 

versus the price of given services 
 
• Center of the network of 

events and organizations in Serbia that are 
related to Chinese culture 

 
• Most authoritiative 

information giving center in the domain of 
Chinese culture 

 
 
• Constant openness for 

collaboration with all other organizations, 
museums, individuals etc. 

 
 
 
 
 
 
 
 

 
• Media presence is low, it is 

often not listed in the city guides of foreign 
cultural centers 

 
• Audience is limited to Chinese 

language students and rare cultural elite 
members 

 
• Prejudices towards Chinese 

culture 
 
• Dependence on Faculty of 

Philology in all possible senses 
 
• Lack of personnel to conduct 

the future expansion of activities, as it is 
designed to have only three employees and the 
lecturers 

 
• Narrow professional themes in 

the filed of sinology which are 
incomprehensible  to other structures of 
audiences 

 
• Dependence on the success of 

commercial activities  
• Sporadic and undefined 

division of human resource 
 
• Fulfilling its formal 

institutional existence and not being fully 
active and functional as a cultural actor 
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       OPPORTUNITIES                 THREATS 
 
• Expected to become self-

sustainable which would cause a need for 
higher market-orientation and marketing 
activities 

 
• Being at Faculty of Philology 

it is exposed to new and fresh ideas of young 
Sinology students daily 

 
 
• High interest in traditional 

Chinese culture and contemporary 
development among Serbian audiences  

 
• Collaboration with other public 

institutions (museums, theatres, associations) 
 
 
• Popularization of programs, 

inclusion of topics appealing to wider 
audiences 

 
• Learning from practice of 

other Confucius Institutes worldwide  
 
 
• Animation activities for old 

users of the Institute services and club 
Members 

 
• Agreement on strategic 

partnership in 2009 will 
 
 
• Development of economic 

collaboration of the two countries 
 
• Open competition for projects 

bringing new and creative ideas and inclusion 
of other cultural bodies in the work of the 
Institute 

 
 
• Implantation of  modern 

principles of cultural management  
 

 
• Becoming pushed aside in the 

tough competition of other foreign cultural 
centers 

 
• Closed and marginal circle of 

audience 
 
 
• Possible negative changes in 

bilateral relations 
 
• Insufficient financial input 

from the commercial activities to self-sustain 
itself  

 
 
• Restrains in the choice of 

programs coming for the Headquarters in 
Beijing which are incompatible to the needs of 
Serbian audience 

 
• Lack of cooperation and 

synchronized strategies between organizations 
that deal with cult. exchange with China (e.g. 
Ministry of Culture, Society of Sino-Serbian 
Friendship etc.)  
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5.4.  Proposed strategies of development 
 
 
5.4.1 Strategic partnership in culture 
 
 
The term of strategic partnership is most commonly connected to the business sector 

and we can use the basic principles of strategic partnership in business to explain the need for 
and benefit from the same type of partnership in culture. 

 
 A Strategic Partnership is defined as a mutually advantageous, joint business venture 

between one or more State agencies and one or more suppliers, that (1) produces a 
commodity or service not otherwise available in that existing form, and/or (2) results in the 
sharing of expertise, resources, services or commodities among State agencies. Suppliers can 
include not only private sector vendors, but also public sector entities such as municipalities, 
other States, or the federal government.64 

 
A Strategic Partnership may result from any one of a variety of situations, including: 
- a statewide strategy that may include multiple policy objectives, such as the use of 
electronic commerce; 
 
- an agency-specific problem in which the solution is not obvious or readily apparent; 
- an intergovernmental strategy for addressing a need; and/or 
- a multi-agency approach to a common or shared problem. 
 
A Strategic Partnership is not a vehicle for circumventing the competitive process. 

Rather, it is a by-product and/or a logical extension of a competitive procurement, building 
upon a long term relationship with a given supplier and implemented by amending an 
existing contract. Within the context of the above definition, a Strategic Partnership is used to 
achieve one or more of these benefits: 

 
- to enhance the business interests of the State; 
- to leverage an existing investment; 
- to leverage expertise, reduce individual risk and foster teaming among businesses; 
- to improve productivity, reduce costs, generate revenues, or improve the delivery of 
services; 
- to take advantage of creative financing not otherwise available; and/or 
- to create new solutions and/or couple existing ideas into a new solution that 
addresses a defined problem. 
 
Following the example of general Agreement on Strategic Partnership signed in 

August 2009 between  Serbia and China, the very important issue of cultural exchange can 
also be shaped into the form of Strategic Partnership.  

 

                                                 
64 http://www.ogs.state.ny.us/procurecounc/pdfdoc/strateg.pdf 
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The Agreements on Cultural Cooperation that the two countries have been signing 
continuously for over fifty years, in contemporary times, have a rather limited character, 
many parts are being automatically repeated from period to period without evaluation and 
addition. Therefore, an Agreement of Strategic Partnership in Culture can lift the level of 
exchanges to a much higher instances. 

 
The Strategic Partnership in Culture would mean: 
 
a) Strategic thinking in future developments of cultural exchange. As professor 

Dragan Klaic states:  
 
“Thinking strategically means to define own ambitions, interests and resources in 

relation to the circumstances at home, competitors and potential partners, allies and 
supporters and their interests and aspirations as well as in relation to possible partners, 
funders and intermediaries abroad. One better seek to construct a potential developmental 
trajectory on which several projects could follow and reinforce each other and lead to other 
possible opportunities, along which experience, means, effects could be recycled and 
prolonged. Thinking ahead could bring efficiency and focus…”65 

 
In conducting the cultural exchange with all its importance and value for China and 

Serbia explained in previous chapters, a careful strategy should be developed and a team of 
experts within the Ministries of Culture that would examine the cultural institutions of the 
other country, define aims, goals, motives, expected outcomes, target groups etc. The further 
step would be locating potential institutional strategic partnerships.  

 
b) Strategic partnerships among institutions 
 
By borrowing the term from the business sector we can easily deduct that the strategic 

partnership means using the resources and expertise of each in order to reach the common 
aim that is beneficiary for both sides. Also, strategic partnership is defined as a form of 
partnership which as not an official, legal partnership but an agreement on synergetic 
operation. In a way it is a form of contemporary social symbiosis. In terms of culture the 
common aim is the development of cultural exchange between the two countries and also 
development of cultural capacities of one’s own country. By building carefully pre-meditated 
strategic partnerships between cultural institutions the quality and quantity of cultural 
exchange can be rapidly increased and the cultural resources of individual countries can be 
strengthened. 

 
The proposed partnerships could be among museums, theatres, festivals, cultural 

associations etc. Through the synergy of action an immense exchange of expertise and 
knowledge can be performed as well as the dynamic and frequent exchange of cultural 
production.  

 
                                                 

65 “THE STIRRING PASSAGE: International cultural cooperation in Europe”, A handbook for users, 2005: 48 
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For example, by creating a strategic partnership between Museum of Contemporary 
Art in Belgrade and Museum of Contemporary Art in Shanghai, museums could create joint 
international conferences, events, exhibitions, residency programs and create a strategy for 
full exploitation of the potentials of this kind of partnership. For China, it can be a line of 
cultural breakthrough in Europe, and for Serbia it can be a precious contact with the 
international market.  

 
Strategic partnership means putting together the resources, while in the cultural sense 

the resources are of intellectual, intangible character of expertise, information and cultural 
contents joint together. Also, it can be an exchange of resources in the practical sense. For 
example, if there is a strategic partnership between BITEF festival in Belgrade and 
Intenational Danes Festival in Beijing, festivals can create co-productions and exchange 
actors, dancers, choreographers, directors contributing to the instance of cult. exchange and 
also expertise development. Strategic partnership means simply defined  putting the best that 
you have that the other side does not have, thus building the quality strength towards the 
mutual goal.  
 

c) Strategic partnership between regions and cities 
 
This practice is not anything new or revolutional in terms of international 

cooperations. It is the question of the official form but the content and purpose of such 
partnerships. 

 
Serbia is officially in a partnership relation (“As the ‘Brother’ Province”) with 

Heilongjiang province in China, while Vojvodina is a partner with Jilin province. However, 
the potential of these ties are not exploited in some functional sense. Since Serbia is a 
considerably small country comparing to China,  it is a good strategy to focus on specific 
regions, smaller cities where strategic partnerships in culture can be built. This puts the 
cultural exchange activities to the responsibility of local administrative authorities which can 
sometimes prove to be a very successful pattern of partnership because smaller communities 
can tend to put special effort into creation of cultural exchange with a foreign country. The 
levels of connection of the cities or regions can be also carefully designed according to the 
mutual identification, similarities, similar interests, histories etc.  

 
d) Strategic partnership in creation of multilateral contexts 
 
It is the recent trend in international cultural cooperation to shift from the bilateral 

contexts to multilateral. Many projects within EU require for example more than three 
participant countries, sometimes from regions defined beforehand.  

 
As explained in the chapter regarding the Chinese and Serbian interests for cultural 

exchange, one of the interests of both countries considering their isolated and excluded pasts 
is the opening towards the world. With having this mutual strategic aim, China and Serbia 
can design multilateral contexts such as associations, foundations, agreements or specific 
cultural projects that would gather European and Asian cultural bodies or other multilateral 
combinations across the world with numerous benefits.  
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5.4.2 Cooperation in the NGO sector 

 
 

Social scientists believe that one country’s progression towards a more open, 
pluralistic and competitive system is dependent on whether the country allows its civil sector 
to emerge. 66 

 
The past two decades have witnessed a rapid development in China’s NGO sector, 

driven by the opening of China’s market and its integration with the international 
community.  

 
In Serbia, since the social changes of the 5th October 2000 NGOs are searching for 

their redefined and reshaped social function, as they are no longer defined by polar 
opposition to the government. Nowadays there are some examples of productive NGO-
governmental partnerships such as for example a working group made up of NGOs and 
Ministry of Justice representatives engaged in drafting the republican NGO law.  

 
In this atmosphere of emerging NGO activities in PRC and a redefining process of 

Serbian NGOs a multilevel international cultural cooperation can be created in NGO sector 
as an alternative, supplementary and enriching factor of cultural exchange. 

 
The main reasons for emphasizing NGO sector in cultural cooperation are: 
 
- Activation of civil sector in international exchanges. The traditional model of 

cultural exchange implicates the exchange program that is prepared, decided and conducted 
by the governmental bodies, where the people of the countries’ stand as the receptors, passive 
audience of the represented programs. By activating NGOs in the cultural exchange process, 
civil sector takes a more active role in the intercultural dialogue on both sides 

 
- Mere public and governmental channels of exchange are limited in their 

quantity of projects and their contents and they are in need for additional carriers of cultural 
exchange that would cover many other fields of cultural exchange possibly unreachable by 
the governmental plan of exchange 

 
- Diversified and pluralistic areas of culture that can be included. NGO sector 

opens a vast field of possibilities for cultural links between the two countries. The large-scale 
public projects can be supplemented with numerous projects coming from miscellaneous 
cultural backgrounds. In 2000, only in Beijing there were 23 NGOs specialized in 
international cult. exchange67.This number is constantly on the increase opening an enormous 
space for cooperation  
                                                 

66 “China’s Emerging Civil Society”, Zhang Ye, The Asia Foundation, Beijing, 2003:8 
 

67  Survey report of NGO Center of Xinghua University, 2000 
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- Diversified sources of founding. Instead of just relying on public budgets for 

international cultural exchange, through NGOs diversified founding manners can be 
undertaken, from international and regional foundations to companies and individual donors.  

 
- Reaching various levels of audience. By including NGO sector in cult. 

exchange vast variety of different social structures of audiences can be reached. Instead of 
standard spectators that follow projects of cultural exchange, NGO sector projects can 
involve as participants as well audience for example disabled people, street artists, feminist 
women, young activists, students’ organizations, contemporary literature and music audience 
etc. 

 
- Quicker and simplified administration in projects of cult. cooperation in 

comparison to governmental bodies. This puts NGOs in the position where then can be more 
flexible in determining the projects, they can react faster and can in much shorter time period 
create projects as they are not restrained by four- year plans and administration and 
preparation that a governmental body has to undertake 

 
- Accessibility to international projects and networks. In creating multilateral 

cultural cooperations China and Serbia can through NGO sector more easily enter various 
international contexts 

 
- Sustainable structures of cultural exchange. As NGOs are estimated to be the 

near future carriers of internationalization and progression in Chinese society, they will 
undoubtedly become very important factors in Chinese society. By creating cooperation with 
them, for Serbia it is a type of investment in future sustainable network of exchanges and 
solid links to the influential bodies of the Chinese society 

 
- Affluence of ideas. As not shaped by the official governmental plans, the 

ideas for cultural exchange channeled through NGO bodies can come up as vast creative field 
of pluralistic approaches. As culture in its core assumes creativity, cultural exchange also has 
to have a certain space for creative expression, production and freedom that would stimulate 
and inspire  actors of cultural exchanges to continuously develop cross-cultural 
collaborations 

 
In approaching Chinese NGO sector Serbian NGOs could start from China NPO (Non 

Profitable Organizations) Network which acts as a clearing house or umbrella organization 
for all NGOs68. It conducts a monthly NGO forum where, depending on the topic, it brings 
officials, business people and NGO leaders together to discuss new legislation or 
collaborations among all sectors. This Network has done the crucial work of translation of 
foreign language books and materials on NGOs and civil society into Chinese and organizing 
training workshops and conferences. It has also worked with other NGOs on developing 
standards for NGO self-regulation. 
 
                                                                                                                                                        
 
68 www.ngorc.net.cn/english/index/indexnew.php   

http://www.ngorc.net.cn/english/index/indexnew.php
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5.4.3 Corporate support of cultural exchange  
 
 
As discussed in the chapter dedicated to the practices of corporate support to culture 

or synergy of art and business and with regards to the bilateral economic relations of China 
and Serbia and the emerging need for its further development, one of potentials of cultural 
exchange between Serbia and China lies in the collaboration of culture and business sector. 

 
For the actors of business sector it can be very powerful means of marketing and 

presentation of their work to the potential partners, investors or customers in the other 
country. Through sponsoring or co-financing a project of presentation of Serbian culture in 
China, Serbian entrepreneurs can present their work to wider Chinese audiences and express 
their corporate images and visions as oriented towards the crossing of international bridges. 
As mentioned in the chapter related to interests for cultural exchange, this type of supporting 
culture is also a way to overcome the cross-cultural differences in business, therefore there is 
a double benefit for the business sector.  

 
During the conference “How to do business with China” held in August 2009 in 

Chamber of Commerce of Belgrade an initiative was started for the creation of the 
association of Serbian companies that cooperate with China. This association could have a 
special department dedicated to marketing through cultural events, all together with the 
overall goal of strengthening the economic collaboration with PR China. 

 
Furthermore, legislative framework can significantly contribute to this symbiosis of 

cultural exchange and business by introducing tax or rather customs relieves when doing 
business with China/ Serbia should the company in stake sponsor cultural exchanges with the 
other country. This type of legislation would be immensely stimulating for the local 
entrepreneurs and could open numerous possibilities for the projects of smaller ranges that 
are not coming from big public cultural institutions but also NGO sector, smaller artistic 
associations and groups, individuals, youth organizations etc. to participate the cultural 
exchanges and enrich it.  

 
 
5.4.4. Building institutional capacity 

 
In order to create the functional system of cultural exchange between China and 

Serbia, existing bodies and institutions that are the actors of this process should be evaluated 
and revised with further addition of new institutional bodies or departments within existing 
institutions that would deal with specific aspects of cultural exchange of these two countries.  

 
Building institutional capacity in qualitative and quantitative sense would mean: 
 
- Creation of working groups within the Ministries of Foreign Affairs and 

Culture that have their specific aim to develop the cult. cooperation between China and 
Serbia and explore and activate the links that this sector has with other important relations of 
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these two countries. These working groups could consist of experts for the specific culture 
(in Serbia they are sinologists with thorough knowledge of the Chinese culture as well as 
excellent skills in the Chinese language), cultural managers and specialists for cultural 
economy. These working groups would be focused on accomplishment of target projects as 
well as overall research of this issue. Their advantage in comparison to standard departments 
for international collaboration of these Ministries is in the level of focus on the specific 
country (whereas standard departments are general in their character) and with inclusion of 
specific experts focused only on the target country (China/Serbia), whereas the standard 
departments consist of experts in general cultural relations and usually combine several 
Asian/ European countries, which can be a dispersion of focus and resources. These working 
groups can be temporarily with the task to set up the basis for expanded cultural cooperation 
that could be continued by existing institutions, or they can be permanent, depending on the 
approach that is undertaken.  

 
- Creation of an association that would connect students of Chinese language in 

Serbia and students of Serbian language in China. This association could conduct various 
programs of exchanges on the daily basis, through Internet debates, web site, forum, 
competitions, exchange of material, yearly visits to the other country, programs with specific 
themes, joint artistic projects etc. Having in mind that this population has high motivation in 
nurturing these links to each other due to the need for information and firsthand language and 
culture acquisition, an association of this kind could create a strong platform of connectivity 
that would result in many future projects  

 
- Creation of a bilateral association that would jointly work on translation of 

written material and literature from Chinese to Serbian and vice versa. As both Ministries of 
Culture have funds dedicated to translational work in foreign countries, meaning that they 
recognize the influence and importance of translational work in cultural relations, the best 
way to approach this task is through mutual aid and synergy of action. Two working groups 
would share tips on literature selection, language and phraseology problems and cultural 
backgrounds of the works of art they are translating. They would also incorporate in their 
work specialists for marketing in culture that would further work on promotion of the 
translated material. Their task would be to present the books to the domestic market with 
preceding research of the audience needs and reflections. Associations of Writers of both 
countries as well as the capital cities Annual Book Fairs with already established 
collaboration could be incorporated in the activities of these working groups.  

 
These are some examples of institutional forms (or their extending) that would with 

their establishment build substantial institutional capacity to carry out the challenges and 
dynamics of cultural exchanges in this era of intensified political bonds and economical 
projects announced between China and Serbia. They would address the issue directly and 
apply effective strategies for the accomplishment of the determined aims.  
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5.4.5. The world of contemporary art 
 
One of the proposed strategies or rather a specific course of a strategy is much further 

inclusion of contemporary art in projects of cultural exchange between Serbia and China. 
 
Contemporary Chinese Art (中国当代艺术) often referred to as Chinese avantgarde 

art started to develop during the 1980s as an outgrowth of modern art developments of post-
Cultural Revolution era. Contemporary Chinese Art fully incorporates painting, film, video, 
photography and performance art and installation. Leading contemporary visual artists 
include: Ai Weiwei, Cai Guoqiang, Fang Lijun, Huang Yan, Huang Yong Ping, Kong Bai Ji, 
Lu Shengzhong and many others. Many of them have gained international acknowledgment 
and in time the network of numerous galleries, Chinese and international curators together 
with the highly educated scholars and critics have created a network of Chinese 
contemporary art with main basis in Shanghai, Beijing, Shenzhen, Gunagzhou and Hong 
Kong, that has been worldly acclaimed and in recent years attracts constantly attention at for 
example Venice Art Biennale.  

 
One of the area that has revived art concentration and also commercialized the 

industry is the 798 Art District in Dashanzi of Beijing. The artist Zhang Xiaogang sold a 
1993 painting for USD $ 2.3 million in 2006, which included blank faced Chinese families 
from the Cultural Revolution era. Sotheby's, one of the world’s most influential fine art 
auction house noted that contemporary Chinese art has rapidly changed the contemporary 
Asian art world into one of the most dynamic sectors on the international art market 

 
Chinese contemporary art comprises in itself the techniques and aesthetics of Chinese 

traditional art as for example calligraphy and Buddhist paintings adding to it the quality of 
Western modern and contemporary art movements and very often a social statement as well. 
This fusion creates a very exciting artistic product with high aesthetic value that has crated 
one of the most desired art markets in the world.  

 
If we analyze the contents of cultural exchanges between PR China and Serbia 

through history we can see that there is a large predomination of traditional and folk art, as 
well as traditional and somewhat conservative cultural institutions and groups. The value of 
Serbian and Chinese traditional art forms is of course not put into question, as it is the basis 
of the two cultures and as it possesses the priceless artistic value. However, introducing more 
projects of contemporary art would reach wider audiences; it would target younger 
audiences, emerging intellectual circles which are the future carriers of social courses and 
policies in Serbia and China.  

 
Also, further inclusion of contemporary art would significantly help in deflection of 

prejudices among Serbian public that has created their perception of Chinese through the 
Chinese community in Serbia and which is seriously unaware of the current developments 
and achievements of contemporary China. The presentation of Chinese contemporary art 
could have a crucial role in the reshaping of this image. 

 

http://en.wikipedia.org/wiki/Sotheby%27s
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Also, presentation of Serbian contemporary art would again reach the young 
intellectual audience in China that is currently increasingly engaged in the projects of civil 
sector and international cooperation in culture.  

 
Finally, contemporary art is a very topical sphere of educational exchanges, often 

through new forms of educational exchange such as “artist in residence” programs. Exchange 
in ideas, concepts and techniques in contemporary art could provoke a large sphere of 
intercultural dialogue among artists, critics and audiences that could be sustainably 
developed through debates, conferences, co-productions, visiting lecturers, forums and 
multimedia projects.  

 
There is only the question of censorship that is the possible limitation factor in this 

type of exchange. However, as the contemporary artists were by the beginning of 1990s 
banned and prohibited for their work in China, in recent years they are gaining more and 
more support and are accepted with greater tolerance. However, the choice of cultural content 
sent abroad is of course the responsibility of Governmental Bodies, and we should have full 
respect to the cultural and social differences that could in some cases cause for some projects 
not to be approved as cultural exchange contents, and search for other common grounds in 
the filed of contemporary art.  

 
 
5.5. Challenges of the near future 
 
 
5.5.1 World EXPO 2010 Exhibition in Shanghai 

Universal Exposition or EXPO (short for "exposition", and also known as World Fair 
and World's Fair) is the name given to various large public exhibitions held since the mid-
19th century. They are the third largest event in the world in terms of economic and cultural 
impact after the FIFA World Cup and the Olympic Games. They have been organized for 
more than one and a half centuries — longer than both the (modern) Olympic Games and the 
World Cup. The first Expo was held in The Crystal Palace in Hyde Park, London, in 1851 
under the title “Great Exhibition of the Works of Industry of All Nations”. “The Great 
Exhibition”, as it is often called, was an idea of Prince Albert, Queen Victoria’s husband, and 
was the first international exhibition of manufactured products. As such, it influenced the 
development of several aspects of society including art and design education, international 
trade and relations, and even tourism. 

Since the signing of the 1928 Convention on International Exhibitions, the Bureau 
International des Expositions (BIE; English: International Exhibitions Bureau) has served as 
an international sanctioning body. BIE-approved fairs are divided into a number of types: 
universal, international or specialized. They usually last between three and six months. 

The 1939 New York World's Fair and the 1949 Stockholm World's Fair represented a 
departure from the original focus of the expositions. From then on, World's Fairs became 
more strongly based on a specific theme of cultural significance, and began to address issues 

http://en.wikipedia.org/wiki/FIFA_World_Cup
http://en.wikipedia.org/wiki/Olympic_Games
http://en.wikipedia.org/wiki/The_Crystal_Palace
http://en.wikipedia.org/wiki/Hyde_Park,_London
http://en.wikipedia.org/wiki/London
http://en.wikipedia.org/wiki/The_Great_Exhibition
http://en.wikipedia.org/wiki/The_Great_Exhibition
http://en.wikipedia.org/wiki/The_Great_Exhibition
http://en.wikipedia.org/wiki/Prince_Albert_of_Saxe-Coburg_and_Gotha
http://en.wikipedia.org/wiki/Queen_Victoria
http://en.wikipedia.org/wiki/Bureau_of_International_Expositions
http://en.wikipedia.org/wiki/Bureau_of_International_Expositions
http://en.wikipedia.org/wiki/Bureau_of_International_Expositions
http://en.wikipedia.org/wiki/English_language
http://en.wikipedia.org/wiki/1939_New_York_World%27s_Fair
http://en.wikipedia.org/wiki/1949_Stockholm_World%27s_Fair
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of humankind. They became more future oriented and 'utopian' in scope. Technology and 
inventions remained important, but no longer as the principal subjects of the Fair. "Building 
The World of Tomorrow"(New York, 1939) and Sports (Stockholm, 1949) are examples of 
these 'new' themes. Cross-cultural dialogue and the exchange of solutions became defining 
elements of the EXPOs. The dominant Fair of this era arguably is Montreal's Expo 67. It was 
also during this time, specifically in the 1960s, that BIE organizers started calling World's 
Fairs "Expo's". 

Expo 2010 (2010 上海世界博览会) will be held in Shanghai, China from May 1–
October 31, 2010. The theme of the exposition will be "Better City – Better Life" and it 
signifies Shanghai's new status in the 21st century as a major economic and cultural center. It 
is expected to generate the largest number of visitors in the history of the world's fairs in 
terms of gross numbers. For the first time in history, the Shanghai 2010 Expo will feature a 
highly sophisticated online version called Expo Shanghai Online. 

Within this EXPO Serbia will for the first time in history have a chance to 
individually represent itself. Serbia was accepted for participation at this exhibition in 2006 
as the 103rd country in the list of 180 countries participants. Serbian president Boris Tadic 
has stated regarding Serbia’s Pavillion at EXPO 2010: 

“Undoubtedly many creative individuals will contribute to the original 
presentation of Serbia at EXPO 2010. We will not be able to compete with 
other countries with the financial amounts invested in this presentation, but we 
will be able to compete with our ideas”69 

This is obviously an excellent opportunity for Serbia to brand itself as an investment 
and tourist location. A promotion at this level has a political, economical and cultural 
importance for the participant country. Also, participant countries have during the exhibition 
great increase in the number of appearances in the printed and electronic media. For example, 
Spain in 205 with participating World EXPO 2005 in Japan, accomplished more than 6000 
appearances in printed media, Internet, radio and television.   

Speaking of the Sino-Serbian relations in culture, as is the theme of this work, this 
exhibition will be a unique chance for Serbia to brand itself in the cultural sense among the 
Chinese audience that will thoroughly follow all the pavilions at the exhibition of this 
importance. However, due to the relatively large number of participant countries, Serbia must 
assert itself with originality of the ideas that will draw audience attention. 

This is why the agency SIEPA as the organizer of the competition for the best concept 
of Serbian pavilion dedicated a special team to the choice of the best idea and concept as is 
the strongest weapon of the Presentation. 

As the general idea of EXPO 2010 is “Better city: better life”, the chosen idea that 
won the competition was the work “KOD GRADA” (“Code of the City”) by Natalija 
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Miodragovic, Darko Kovacev and Milan Miodragovic also deals with the issue of city 
branding, contemporary life in the city with its relation to the heritage of the past and future 
developments.  

 “ The Serbian city" is a mixture of centuries of clashing and mixing because it grew 
in what was, at times, a turbulent environment. This environment was oftentimes the 
battleground of old European civilizations: ancient Greece, ancient Rome, the Byzantine 
Empire, and later the Ottoman, Austro-Hungarian, and Russian empires as well as the former 
Yugoslav cultures and the politics of their times – each of these imprinted its specificities 
upon foundations the city. The typical Serbian city as we know it today has undergone a long 
journey…..The city offered them safety and the opportunity to form a collective in its limits, 
to live their lives, to study and work, to develop their culture and industry, to advance, to 
entertain themselves, to allow them to help one another while developing contacts with other 
civilizations. That is why it is apt to say that the contemporary city is completely multi-
colored, but a harmonious carpet delicately weaved, which is exactly what makes it beautiful, 
multifaceted and attractive. It is also steadfast in its resolve to remain that way, approachable 
and open to change while at the same time deeply rooted in the threads woven ages ago in the 
times of creation.”70 

That is why the Serbian thread is the main theme of this year’s EXPO, which 
represents a symbolic symbiosis, a harmonious fusion of the new and old, and of the deeply 
rooted and newly planted. It uses this symbol as a metaphor for the concept of sustainable 
development, cohabitation, and the creativity of citizens of Serbian cities and their aspiration 
to continuously improve both themselves and the cities they live in. 

The presentation of Serbia at the EXPO exhibition in Shanghai using the theme 
„Better city – better life“ is conceived as a kind of interactive, virtual landscape of a Serbian 
city. This will go hand-in-hand with the underlying theme of the Serbian city as a kind of 
thread. People who visit the Serbian pavilion will have the opportunity to actively contribute 
to its ’weaving.’ In other words, they will be able to construct and change the virtual Serbian 
city as they choose from the wealth of information at their disposal – they will have the so-
called ’threads’ at their fingertips. By combining and bringing together this information as a 
whole, visitors will be able to tailor the story of the city to their wishes, just as Serbian 
weavers or the founders and builders of the city once did. In accordance with the notion that 
urban centers of attention were established as a result of coherent interaction between people 
and other entities which changed the city throughout the centuries, visitors will also have the 
opportunity to familiarize themselves with all of the elements from antiquity up to the present 
day that have influenced the creation of the modern Serbian city.  
 
               The pavilion is conceptually and thematically conceived in a way to demystify and 
accentuate the urban life identified in the completed city organism. Eight components of the 
city code which, through the quality of life of its population, define the vitality of the city 
will be symbolically presented or „weaved“ together inside the interior of the pavilion: the 
history of the development of the city, the culture of individuality, commerce, citizenship, the 
city’s lifestyle, urban ecosystems, art and technology and communications. The exhibition 
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space will take up a third of the total area of the pavilion and will serve as a promenade 
which will, alongside a ramp or as a wide corridor, unabatedly lead the large number of 
visitors to the Serbian pavilion. A plan is in place to secure the energy needed for the 
pavilion using alternative sources of energy, namely solar panels and windmills. 
 
              In its entirety, the Serbian exhibition at the EXPO exhibition – which will attempt to 
convey and metaphorically tell the entire story of the Serbian city, the history of its 
’weaving,’ the origin of its ’threads’ and the catalysts which stand, and will continue to stand, 
before it and its inhabitants in the future. At the meeting of the General Commissary of 
Serbia for EXPO 2010 Minister Mladjan Dinkic and the organizers of the exhibition from 
SIEPA agency it was defined as a solution to use the Serbian Pavilion after EXPO in 
Shanghai as a space for new General Consulate of Serbia in PR China. This general consulate 
would include Trade Bureau, Art Pavilion, Tourist Bureau that would give information about 
the Serbian tourist offer and a General Bureau for further representation and dissemination of 
information about Serbia. In this way there is a sustainable character of this Pavilion with the 
possibility of even bigger importance as an institution after the end of the World Exhibition. 

This idea also opens great potential for the cultural exchange with its planned Art 
pavilion that could serve as an unofficial Serbian Cultural Center in Shanghai. In total, EXPO 
2010 in Shanghai is an important challenge of the future development of cultural and general 
relations of China and Serbia that should be organized with great care and full use of the 
creative potentials of Serbia. 

5.5.2 Festival of Serbian Culture in China 2010 

According to the Agreement on Cultural Cooperation between PR China and R Serbia 
for 2008-2012, a Festival of Chinese/Serbian culture should be held yearly in the other 
country. Within this manifestation in October 2009 Festival of Chinese Culture “Days of 
China” will be held in Belgrade and Novi Sad. As planned, central Folklore Assembly of 
People’s Republic of China consisting of 55 members will perform in Belgrade and Novi 
Sad’s major cultural venues. Also, an exhibition “Contemporary Chinese ink” will be 
presented in Serbian Museum of History. 

The quote of the Agreement for 2008-2012 stipulates the reciprocal Festival of 
Serbian Culture in China in 2010. It also stipulates the form to consist of one large artistic 
assembly and one large-scale exhibition. This form of exchange is a traditional model of 
national culture presentation as an act of bilateral cultural relations. However, function, aims, 
possibilities, vision and mission of these events should be evaluated in the scope of 
challenges of modern time.  

Fist of all, the presenter in the host country plays a crucial role in the success of such a 
Festival. The presenter is the one who is familiar with his own cultural market and knows 
what are the interests, needs, aspirations and attitudes of the general public in his country. 
Therefore, if the selection, presentation, choice of the venue and marketing activities are his 
responsibility the chances of the festival of foreign culture to succeed are bigger. The 
presenting institution should then apply mediation and animation activities in order to bring 
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the represented works of art closer to the audience perception. This could be used in the case 
of China and Serbia in their future planning of reciprocal exchange of national festivals. The 
traditional model where a country chooses the content of the cultural presentation on its own 
and presents it in the other country can be replaced to the model where the presenter and the 
sender country work cooperatively in the selection and preparation of the national festival.  

Furthermore, a festival of a foreign country has higher probability to really be 
effective if it is broken down to many smaller projects that can cover variety of cultural fields. 
In this way, also a festive, colorful and animating atmosphere can be created, especially with 
the inclusion of public space as performing or exhibiting space and with the inclusion of 
meditative activities with modern communicational codes. 

To illustrate these principles, Festival of Serbian Culture in China can be designed to: 

- include public space, streets, public transport and buildings for the promotion of the 
Festival in the scope that is allowed by the planned budget 

- include animation techniques with several stands in the city center that would serve as 
informational points and points of animation activities as well as distribution of brochures, 
souvenirs etc. 

- include a dozen of smaller art groups separated to completely different fields (folk dance, 
contemporary theatre, pop music, archeology and naïve painting for example) instead of one 
large-scale one and accompany them with larger marketing effort  

- arrange media attention in the cooperation with Chinese Ministry of Culture and local 
media centers and design the appropriate presentation in the media that is in a form of 
opening a dialogue 

- include organizations that will in future be involved with cultural exchanges between these 
two countries in a conference debate that would be a formal part of the Festival, where the 
potentials for future development could be discussed and finally presented in a form of a 
joint press conference 

By premeditating the aims, vision, vision, tools, strategies, resources, marketing plan   
and predicted outcome the traditional form of a national festival in a foreign country can 
receive a new shape which is more effective and more suitable to address the needs of the 
contemporary audiences. 
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VI CONCLUSION 

 
Considering that Serbia and China were somewhat unfamiliar with each other until the 

Second World War, we are speaking about a relatively short period of history of relations 
between two countries. We are also speaking about two cultures very distant in geographical 
and conceptional terms. The ideological line was the common ground that brought the two 
countries together, but also at times dramatically separated them. Throughout the history 
cultural and political relations of the two countries were closely connected. The 20th century 
was the period of a very close mutually determinating bond of cultural and political relations. 
This bond started to loosen up and vary in forms in the 21st century when cultural exchanges 
started to develop on multiplied levels (including conceptual artists, contemporary films, etc.). 
Also, throughout the history we can find examples of cultural products or phenomenons that 
have drown large audience attention, such as the case with the “Valter defends Sarajevo”. 
Some strong links were created between the two cultures exactly at these points and it has 
proven that cultural product can cross the large gap of fundamental cultural differences and 
immense geographical distances.  

 
The wall of Confucianism in the core concepts of Chinese society is expressed in 

prioritizing of culture and education and developed governmental cultural system and 
organization. This beneficiary and protected position of culture in the Chinese system is quite 
different from the position of culture in Serbia after the period of cultural devastation and 
present instable period of searching for redefinition of cultural instances and legislative 
determinations. 

 
Both countries recognize the importance of cultural diplomacy in their specific 

positions on the world stage after the period of isolation and disconnection followed by 
unfavorable media presentation. In order to conduct cultural diplomacy beside the existing 
formal protocols of multilateral and bilateral conventions and traditional use of academic 
exchange and language as the carrier of cultural diplomacy, both countries recognize the 
importance of civil sector in further development of relations with the rest of the world.  

 
China and Serbia are at the highest stage of their political relations and there is 

necessity for development of potentials of economic cooperation. Culture can, as a mediator, 
as an icebreaker, important carrier of symbolic messages, tool of public diplomacy, and as 
means of promotion of one countries economic potentials and resources, be the key 
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supporting element of future expansion and affirmation of collaboration of the two countries 
on all three vital levels (culture, politics, economy). 

 
In analyzing the interests for development and deepening of cultural exchange we 

have seen that the main and the most important interests come from all of the three above 
mentioned spheres in more or less equal share which again confirms the inseparable 
mechanism of three. 
 

Finally, in terms of content of cultural exchange we have seen through the conducted 
survey that there is a substantial level of interest in the other countries cultural aspects. What 
is more important is that there is an informational gap between the level of interests and the 
level of familiarity with the intriguing cultural aspects. This informational gap holds in itself 
the essence of potential for future exchange programs development. 

 
A strategic approach in first researching than planning and finally conducting the 

cultural exchange is necessary in order to achieve the effective goals. Further diversification 
of contents, sources, participant backgrounds, project ranges and types is necessary in order 
to fully cover the cultural needs addressed. There is a need for inclusion of redefined modes 
of exchanges and their definition in contrast to the existing traditional protocols of exchange 
that are kept in the same form since 1955. Redefinition of selection criteria, the role of the 
presenter, function of festivals of national culture in foreign countries, targeted audiences and 
general ways of presentation is necessary in the light of the contemporary era. 

 
In comparison to 1955 when the first coordinates of cultural exchange between China 

and Serbia were made the current era is the era of domination of economic interests, 
countries are much more connected in economic sense, geographic distances are much easier 
to overcome due to the development of means of transportation and communicational 
technologies. Culture is widely taken by the globalization processes. The distribution of 
political power in the world is much different with PRC becoming one of the leading actors. 
China and Serbia face the common political issues and problems in internal affairs which 
puts them on the same side on the view of international law. All this creates a whole new 
atmosphere and premises where the cultural exchange needs to adjust to the contemporary 
circumstances on the world stage and redefine its roles and tactics. 
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